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SCHEUER 
FIXTURES 


ORIGINATORS 








AND MANUFACTURERS 


Scheuer says: 


Look for the hidden values when you plan the purchase 
of plastic display fixtures. You can’t even think of pur- 
chasing such important display and merchandising aids 


“by the pound.’ 


Display fixtures are functional units that must possess an 
intangible quality which. when present. will make them 
not an expense but a profitable investment in increased 


sa les. 


Here is where the Scheuer organization of plastic fixture 
pioneers becomes your protection in obtaining the best in 
the market. There is no short-cut to knowledge and ex- 
perience. Put the creative genius of Scheuer craftsmen 


to work for you. 


Write for your copy now of our 


new and illustrated catalog. 


CREATIONS. 


a= 307 WEST 38'* ST.. AT EIGHTH AVE., NEW YORK CITY 18 
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X-331 ‘CARVED PLASTIC BELLS''— 
Cut of 4%” thick. frosted snowy white plastic 
into graceful Christmas bell shapes. De- 
signed deep carved, filled in gold color, 
slightly curved form for dimensional effect 


AVAILABLE IN THREE SIZES 
X-331-A—24” x23” 

X-331-B—18" x 17” Ea. $10.50 
X-331-C—12" x 11” Ea. $6.75 
SET OF THREE ONLY $32.00 


Ea. $16.25 





X-332 ‘‘CHRISTMAS BELLS'"’ Comura. A graceful bell design in blended off-white and silver and silver 
tones, accented by Christmas red in bell center and twining ribbons, is halftone silk screen processed in oil 


colors onto flexible stock. Crinkle when mounting into place. It will catch and scintillate light. Size: 23” x 90”. 
Ea. $4.75 


X-339—'‘ REINDEER"’ Comura—Six graceful reindeer in glistening white, accented 
with gold, prance across a deep blue, star-studded background. Silk screen proc- 
essed in oil colors onto flexible Comura stock. Size: 15” x 90” Ea. $4.75 


X-333 ‘‘PLASTIC DEER''—Beautifully stylized, mod- 
ern design deer is formed of snowy white translucent 
plastic %” thick, details deep carved, filled in gold 
color, to outline the features and spark the design. 
X-333-A 60° x 40 . $40.00 
X-333-B 48” x 30 . $29.50 
X-333-C 36” x 24 . $19.25 
X-333-C 24” x 18 . $10.50 
Set of Four only $97.50 


Yes, t's Christmas Again” and 
‘translucent snowy white thick plastic with 
accents of gold”’ leads the display man's choice 
for 1948 Christmas gift atmosphere. Bells and 
reindeer are traditional decorations, but this 
smart carved plastic sets a new decorative 
beauty for your Christmas promotional plan, 
truly a breathless and unforgettable display 
theme. These designs are a few of our snowy 
white plastic creations. They give that startling 
white Christmas fantasy illusion for your dis- 
plays. Admirable for interior and complete 
window or series of windows. Beautiful in front 
of a background of dark blue, deep green or 
red. Exquisite for gifts of finery, lingerie, per- 
fumes, handkerchiefs, robes, slippers, etc. 


Serre: my W. L. STENSGAARD AND ASSOCIATES, INC. 


Giant size catalog, 182 Fall and Christ 
mas designs with suggestions for ‘How 
To Use."' Send for your copy today 


333 NORTH JUSTINE STREET + 
SPECIALISTS IN MERCHANDISE PRESENTATIONS * DEMONSTRATIONS * DISPLAYS * EXHIBITS 


CHICAGO 7, ILLINOIS 
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Pass This Issue Along THE COVER OUR NEXT ISSUE 


You get the most value from DISPLAY The cover this month shows two of the California, which has its own special technique of 
WORLD when you share it with others. See beautiful displays created by Jim Buckley, display and contains a large portion of the display 


dentey “dneter et teleOtth deme. industry, will be the subject of a 32-page section in 
: . the October issue . . . together with feature articles 
Beverly Hills, Calif., as part of a fantasy ¢ intense i! § +h ; 
rats Paster “& Visit From St. Nicholas" on contemporary display from a parts of the nation 
ne en ee He ‘ . .. and another report on display at an outstanding 
(Later re-produced by Saks-Fifth Avenue, European store . . . plus a detailed description of 
New York City.) Color photograph by display conditions and trends in England ... all in 
Ralph A. Rogers. the October issue, out October 15. 


that it reaches other executives of your organi- 
sation and the members of your department. 





40 YEARS AFTER 


At Lord & Taylor's suggestion, Mary Brosnan 
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at last! 
letters to Santa 
get results 


A child's dream of a letter from Santa 











comes true ...and you can be the 
merchant who thrills him. Right before his 
eyes, IN YOUR STORE WINDOW, he can 





see Santa getting his letter. 





: Wondrous Christmas mechanical window 





display that works from the outside IN, 





and incidentally creates a steadily 











incoming flow of small fry and parents. 

















Outside mail box receives the letters, 

















inside conveyor belt appears to carry them 
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straight up to an animated Santa 
who stamps them “Received”! MAIL 
\ 4 
TAKE A TIP from the sensational early response 
and wire TODAY for complete specifications and \ Lv 1 
blueprints. Exclusive to just one store in each city. \ 
CGE LE LE LOD ge 
)) SANTA : 
MAUL ) Bliss helps you wrap up your Christmas 
ok 
promotion in one complete plan 
STORE % c Everything you need to run a “Santa Postman” promotion in a campaign guaranteed 
WINDOW —> => , . oar : 
to be the talk of the town! Contains newspaper mats, a radio script, miniature mailboxes 
‘\ for children’s gifts, specially-designed letter paper and envelopes for the children’s 
' 
é of 2’ letters and the store’s answers. Write TODAY for further information. 
© 
Oe, ‘ 
‘ ce a 
\ ’ a } 4 
Cc 
| D iSPlay Cc 70% 
\ Orpora 
nen me 





DIVISION OF VISUAL MERCHANDISING 
460 WEST 34th STREET, NEW YORK 1, N. Y. 
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pre Ready! 


For Southern Wear! 
Valentines! 
Early Spring! 







Thanks again for a very successful Christmas 
season. Due to your generosities Schack's is 
completely sold up for Christmas trims. Com- 
mencing with October Ist, we shall present to 
our customers through our sales representatives 
a complete line of Southern wear, Valentine, 
and early spring decorations. 
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CREATE THE MOOD AND SELL THE MERCHANDISE 


Catch the happy holiday spirit in your displays and you'll turn casual shoppers into 
cash customers. Sherman again shows the way with a sure-fire line 
that will make them “stop — look — and buy.” 


Here are a few of these brilliant traffic-stoppers. The Sherman Display Guide shows 
many more in its true-to-life color sampling section. No wonder 
display men use it constantly when planning their displays. 


The new Guide displays the season’s choicest valances, pictorial panels, photo 
murals, and three-dimensional cut-outs ... display materials that pull! It also gives 
ideas on a wide variety of structural background materials, decorative papers, and 
display accessories. Send for your free FALL-WINTER color edition today. 

See the new sales-stimulating Christmas line itself at your dealer's. 


ied PAPER PRODUCTS 
USE VELVEDEK... CORPORATION 


eS CU sithe smarter velour in 52" 
widths. For color, for gloss, Newton Upper Falls 64, Massachusetts 


for depth, for texture, it’s a LOS ANGELES + NEW YORK «+ CHICAGO 
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a product of magnani mannequin company, 


{4 , = 


236 west 40th street, n. y. c., pe 6-3593 








DISPLAY WoRtd 










SEPTEMBER, 


Window scene from the Castner, 
Knott store, Nashville, Tenn. Al 
Hudson's “House of Ideas” recom- 
mended and supplied the Sylvania 
lighting and color. 


oe 





George M. Allen, designer of the 
Castner, Knott window shown, 
makes effective use of Sylvania 
Birdseye Reflector Lamps and 
Color Filters. 
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This attractive display in another of America’s Fore- 
most Store Windows illustrates the effective use of 
Sylvania Birdseye Retlector Lamps. 

All over the country, discriminating designers are 
. giving their merchandise an 
inviting texture, a warmth that creates sales. 


painting with light . . 


Use proved Sylvania Birdseye Reflector Lamps as 
your tools tor greater window sales appeal—without al- 
terations, without extra fixtures! They are complete in 
themselves, have highly efficient hermetically sealed-in 
retlecting surfaces, are made in wattages you require, 
can be equipped with snap-on One-Tone and Two-Tone 
Color Filters that easily, inexpensively add strategic 
color to your displays. 

For full details write Sylvania Electric Products Inc., 
Lighting Division, 213 Derby St., Salem, Mass. 
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Castner, Knott windows beautifully lighted with 
Sylvania Birdseye Lamps equipped with color clips 
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AGAIN MAHARAM, The Display Center of America 
brings you a “‘just-born” display paper. This time it’s 
METALCREPE — unique crepe foil in a brilliant 
range of shimmering metalized colors that catch every 


play of light. 


METALCREPE is dynamic and versatile . . . takes 
pleating beautifully .. . gives you an opportunity to 
Jet your imagination run riot. Use it for thrilling 
Christmas backgrounds, floor coverings, showcases, 
posts, artificial flowers, display units, and whatever! 


10 yard rolls, 36” wide in Silver © Gold Ochre @ Fireman 
Red @ Indigo Blue © Opera Green © Emerald Green 
Ice Blue © Cerise © Bronze $6.50 per 10 yd. roll. 


t 


ith 0 etl ene te oy ; 5 . sag bes <<. f. & All Maharam branches can deliver METALCREPE 
‘ a me = ee fe ' Se ee 3 geese §=promptly. See your local jobber or write us immedi- 
lj § el sel tires cay OB Mees peg ee 74 ye ~ ately for free samples. 
p ot eer ie ee ee <a See : 
sf Ts, a, Of course METALCREPE is just one highlight 
: “ i ae as in the Maharam Christmas line. We have ‘‘Every- 
s Fore- | Bt ge a oe ae zs 3 a it wit eer thing for Display” in novelty fabrics, papers, 
use of | om eee “i 3 = = 2 “¥ ii oe Cee 4 units, glass ornaments, wreaths, Princess Pine 
roping, etc. 
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MERCHANDISE 
PRESENTATION 


4 
FABRIC CORPORATION 
130 West 46th Street © New York 19, N. Y. 


fod | Loy Vczo) ST. LOUIS LOS ANGELES 
6 East Lake Street Century Building ; 1113 So. Los Angeles Street 
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Make Your Fixtures 
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TOP-NOTCH SALESMEN 
AT ROCK-BOTTOM COST 


| d 





For display fixtures, Tekwood closely ap- 
proaches the ideal material. 
Just look at these advantages. Tekwood 
. and only Tekwood . . . give you all of 
them: 


_..Make them with TEKWOOD 





Display by W’. E. HARTMANN COMPANY 
* Is self-hinging, when scored or cut partly 
through. 
These important advantages are yours with 


Tekwood because it’s made with a durable 
hardwood core laminated with heavy kraft 


paper facings. Cross graining of the plies 
helps give it exceptional strength and 
versatility. 

Add this to the fact that Tekwood is re- 
markably low-priced . . . and you see how 
you can make your fixtures top-notch sales- 
men at rock-bottom prices. 


* Die cuts cleanly and easily 


¢ Unusually strong and durable 


Relatively light in weight 

* Highly resistant to warping and distortion 

* Smooth, clean surface readily takes silk 
screen and lithograph printing Whether you're buying or building display 


* Forms easily, around surprisingly short fixtures, get complete information on this 


radii modern material. Write today to: 


UNITED STATES PLYWOOD CORPORATION 


55 West 44th Street, New York 18, N. Y. 





Display by 
HOLLIS PRESS 


Manufacturers of Tekwood and Weldwood Plywood + Tekwood is a patented product—U.S. Pat. No. 1997344. Trademark registered 




















Columbia’s Newest Innovation! 


Lis oe 9 SE we a. GIANT ROMAN TOYLAND 
* i Lge Ps} 4 5 AT hee 4 


READY NOW 


i 


i Fe For Your Christmas Displays 
a — Vs oo \ 
oy © The ve *= 8 Feet High - 102 Feet Wide 
. ( «er % OR PANELS 
ry 8 Feet High by 4412 Inches Wide 
: e a > e* 
1247 . 9 
——~ Wl % —_ 4 Giant Roman Toyland is another of Columbia's revolu- 
ee ig fi iri ee tionary innovations combining glass sparkle design 
g il ae with oyster white Giant Roman. This versatile 
v Fi YY 1 vw a background is completely self-sufficient and the 
, Q 7 Oe, 3 glittering toyland design is a sure traffic stopper 
a —_ : hx in 4 for your windows and interiors. 
at “ea 
Ps. ; b tc Wi. < 4 Fes This design is also supplied on seamless paper, 53" x 
> (iS ai Zy % A 25' at $7.50 per roll. 
wl 
« +e * GIANT ROMAN TOYLAND 
ae vA POLso™ OO oir isccss oe iceel per roll $24.00 
OTT oe x 8 iT f 
a P = S —— 
aie oor ; ROMAN TOYLAND PANELS 


8' x 44" .per sheet $ 7.00 





w fF) ry, 4, w F 4 Send for Catalog 
S i a gal) a e a ‘ MANUFACTURED BY 
FMS make 8 *= COLUMBIA DISPLAY MATERIALS CO. 
t »-O t% 


179 PACIFIC ST. BROOKLYN 2, N. Y. 
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AMFCO's new, profusely 
illustrated, 16 - page bro- 


FREE for 
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SKIRT and SLACK RACKS 


““A SILENT SALES FORCE FOR 
THE MODERN STORE” 





DUSTPROOF 


SKIRT and 
SLACK RACK 


| Medel SK400 


| The newest and best skirt 
| rack on the market. The 
| heavy plate glass is mod- 
ern in appearance and 
protects garments without 

interfering with display. 
Bleached maple, large ca- 
pacity, sturdy construction. 
» 48” high — 52” long. Has 
| either 100 slack or skirt 
arms. Arms and clips 
chrome plated. 


COMPLETE 


$135.00 












Garment 
Rack 


Model SK200 


Sturdy, all- chrome, 
metal garment rack 
with patented base. 
A very popular 
model rack. 96 
arms, all - chrome. 
Sturdy and practi- 
cal. For beauty of 
design and general 
utility this rack is 
unexcelled. With 
7 x 11 cardholder. 


COMPLETE 


$95.00 


EACH 











To be frank, our racks are not the cheapest on the market, but 
they are the finest quality money can buy. The long life of 
these racks is guaranteed by the careful construction and 
materials used in their manufacture. R. H. Macy & Co., New 
York City, uses 20 of the SK-200 racks on their floor in both 
Junior and Junior-Deb departments; eight of these racks have 
been used for eight years and look as good as the day they 
were purchased. 








SKIRT RACK 
Model SK100 


This is the last word in all-steel racks. 
answer to the progressive merchant's plea for a rack 
which is not bulky, and yet strong enough to hold 100 


ALL CHROME 


It is the 


garments. 
required. 


Specify whether skirt or slack arms are 


$95.00 each 


Full-length cardholders, $5.00 extra 














Jobber Inquiries Invited 


NATIONAL HANGER CO., Inc. 


253 W. 26th St., New York City 1 


Representatives: Mr. Morty Fay, 17 N. W. 2nd Ave., Miami, Fla. Phone Number 25994. 


Mr. Harry Intrilligator, 60 South St., Boston, Mass. Phone Hancock 0504. 
Mr. K. N. Horwitz, 5370 Pershing Ave., St. Louis, Mo. Phone Forest 8919. 
Mr. Sam Shapiro, 941 Roosevelt Rd., Chicago, Ill. Phone Monroe 9014. 


BLEACHED OAK SKIRT RACK 
Model $K300 


Bleached oak skirt rack with 96 arm capacity. Aill- 
chrome arms with chrome clips that hold each skirt 
securely. Noted for its beauty, large capacity and 
sturdy construction. No cardholder. 


compete $89.50 eEacu 
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SIZE DIVISION MADE EASY—AT LOW COST 


Round lumarith (non-in- 
flammable 

size divider. 
fall off the rack. Beau- 
ful in appearance. Al 
sizes carried in stock 
from 1 to 54, also half 
sizes. Actual size of di- 

234,” 


For Stockroom Use 
The white pressed card- 
board divider has been 
proved successful for 
many years. An excel- 
lent divider for stock- 
rooms. Very inexpen- 
sive. 


All sizes from 1 to 50 
Actual size 12” high 4” 
wide 


10c Each 





vider 
Fits any 


10c Each 


celluloid) 
Cannot 


diameter. 
rack. 











with 
Available in 
Per 100 





New Plastic 


revolving 


BLOUSE and DRESS HANGER 


Inexpensive blouse and dress hanger... No. 505-L. Here’s 
a light weight, inexpensive hanger 17 inches in length 
nickel-plated 


hook. 
crystal and colors ... 
B 














NATIONAL HANGER CO., Inc. 





253 W. 








America's Greatest 


SPOTLIGHT VALUE 


Outstanding advantages: 360° rotation... 
90° vertical arc movement. . . Heat-treated 
Presnel lens . . . Air-ccoled body . . . Light 
weight . . . Base tapped for tripod . . . Cast 
aluminum. Optically correct adjustable tele- 
scopic mount with precision optics. Two 
ground condensing lens and combination, 
color-corrected precision ground focusing 
lens. Large to small spot, soft to sharp 


focus . . . (Former 
list price $37.15)... 1 0 
REIS a a we aes eid a 








sizes. 


half sizes 





Our latest plastic size divider 
Can't fall off the rack. Made of heavy moulded 
plastic with a window in which the proper size is in- 
serted. Can show one size on one side, another size 
on the other. 
black plastic. Sizes from 1 to 60, including 

... Also A-Z for layaways. Com- 35¢ 


plete with insert. (Extra inserts 7'/2c each) Ea. 


The New 
"SEE SIZE" 


with interchangeable 


74%” long by 33%” wide. In white or 








26th Street, New York City |! 
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Color Paint Your Windows with . . 





























Universally fs Universally 
Adjustable at Adjustable 43 

HOOD SCREW-IN SCREW-IN "BARE" 
and EXTENSIONS UNITS 

(Less Louvers) * SCREW-IN \ 
Cat.No. Stem Price EXTENSION UNITS \ 
H 107-5 5" $7.25 107-5 (5" stem) $2.35 \ B 

107-8 (8" stem) 2.75 < 
H107-8 8" 7.65 107-11(11'"'stem) 3.20 
H107-11 Il" 8.10 
Universally Universally Adjustable 
Adjustable HOOD CLAMP-ON UNIT 
HOOD PORTABLE No. H817 
UNIT $7.65 
Redesigned ‘'Swivelier™ —- onto any flat 
Nimble - Lite with the re pgp eigen 
new look’. on unit also available 
without shade. 

No. H607 $7.50 

(Less Louvers) No. 817 ....$2.75 

















| 
NATIONAL HANGER CO., INC. 


SWIVELIER 


COLOR LENSES 


and 


LOUVERS 






Cat. No. V 
$1.50 each 


The Swivelier Louver (Cat. No. V) 
attaches to the lip of Swivelier 
Hood or Torpedo Shades. The 
Swivelier Color Lenses attach to 
the Louver. 


Color Lenses 


Price 
Cat. No. Desc. Ea. 
999-I—Ruby Red $0.80 


999-2—Deep Blue 0.65 
999-3—Med. Green 0.80 
999-4—-Med. Amber 0.65 


Jobber inquiries invited . . . write for 
complete Swivelier catalog. 


253 W. 26TH STREET, NEW YORK CITY 
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HOW TO KNOW 


HAT do you think about when you 

WX) receive your copy of a business 
paper that carries your advertisement? Are 
you reminded that you have an interest in 
every copy of that issue? Do you have to 


wonder, “Is ita good business investment?” 


—or do you know? 


When you bought the space, did you use 
an A.B.C. report giving all the facts you 
should have about the distribution of the 
publication? How many people evidenced 
reader interest by paying for their copies? 
Did they pay the full price? What premiums, 
if any, were used as circulation inducements? 
How many get the publication free? Did 
you see an occupational or business break- 


down of the circulation telling you how 


what happens to your advertising 


many are really prospects for your merchan- 
dise? How many subscriptions are in ar- 
rears? What is the renewal percentage? 


Where does the circulation go? 


The answers to all these questions and 
more are given in the reports issued by the 
Audit Bureau of Circulations. A.B.C. re- 
ports are based on actual audits of publish- 
ers’ records made by the Bureau’s experi- 
enced circulation auditors. Always make 
A.B.C. reports your starting point in buying 
space. You know what happens to your ad- 


vertising when you use A.B.C. reports. 


This paper is a member of the Audit 
Bureau of Circulations. Ask us for a copy 


of our A.B.C. report and then study it. 











= SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as defined by A.B.C. 
standards, indicate a reader audience that has 
responded to a publication’s editorial appeal. With 
the interests of readers thus identified, it becomes 
possible to reach specialized groups effectively with 
specialized advertising appeals. 
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ABC=AUDIT BUREAU OF CIRCULATIONS=Facts as the Basic Yardstick of Advertising Value 
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Koves.and 


A new idea in decals, charmingly designed 
by STAPLES-SMITH for easy transferring to 
any smooth surface...walls, windows, show- 
cases, etc. 





ROSES 


6 x 8 inches, glossy 
finished in 5 elegant 
shades of Victorian 


pinks and greens. 


$4.50 per dozen 


SNOW- 
FLAKES 


of crystalline blue 
and white in three 
sizes 2, 4, and 6 
inch, 


per dozen 


$1.35 assortment 
ILLUSTRATIONS Y% ACTUAL SIZE 





8 WEST 40TH STREET 
NEW YORK 18, N. Y. 
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Suppliers of Artificial Hair 
Phone: Watkins 9-7200 
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NEW! FOR CHRISTMAS!... Tinsel Shimmer Cloth 














The set for the famous Annual Style Show of Neiman-Marcus Co., Dallas, Texas, 
created by Guy Malloy, Display Director, 1s one of the many throughout the country 
whose displays feature Fabrics by Dazian's. The background fabric is Dazian’s Lahm. 


Just in the nick of time! ...to welcome SHIMMER, ideal for swags and drapes, is 
St. Nick in a blaze of Christmas Glory. fascinating in its dazzling beauty and shim- 
Dazian’s TINSEL SHIMMER is just about mering lustre, and is sure to produce win- 
perfect to make your Christmas windows dows that everyone will want to see. It is 
new, unique and breath-taking. Made of 35” wide, available in silver and gold. Ask 
the same real metal from which we make for complete information now to avoid last- 
more expensive lahm cloths, TINSEL minute disappointment. 


PLEASE CONTACT OUR OFFICE NEAREST YOU 














» ! 4 
| DAZIAN'S INC. | 
INC. | Gentlemen: 
ee hoe | Please send FREE sample of TINSEL SHIMMER CLOTH | 
The World’s Largest Display Fabric Organization 
| STORE | 
142 WEST 44th STREET © NEW YORK 18, N.Y. 
260 TREMONT STREET © BOSTON 16, MASS. 1 NAME t 
: E E r e. 
125 NO. WABASH AVENUE @ CHICAGO 2, IL | ADDRESS I 
731 $O. HOPE STREET @ LOS ANGELES 14, CAL. 
630 BOOK BUILDING © DETROIT 26, MICH. l 7 | 
Jj 
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with AIR FREIGHT, four hours New York to Chicago; ten hours Los Angeles 


to Chicago—mannequins back in show window within six days. 


ECONOMY and EASE—no packing or crating—no money wasted on heavy 
crating and stuffing. 

DOOR to DOOR SERVICE—picked up and delivered, fully insured. 
PROFESSIONAL CRAFTSMENSHIP—done under proper conditions instead 


of the traveling store to store nuisance. 


DEPENDABLE ARTISTIC work at a reasonable price. 
~~ 
Complete body repair, refinish 


and facial decoration $15 - ranzen am d ‘0 


Horse hair wig cleaned, 
refurbished, restyled : $5 


Prices F.O.B. Chicago, Ill. of o , ; 


123-125 W. CHESTNUT STREET 
DELAWARE 4274 


MANNEQUIN REPAIR * REDECORATION * WIGS 
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- PROVE TO YOURSELF 


lefua-Chem 





TRADE MARK 





TRANSPARENT SHADES 


peally de 


PROTECT YOUR WINDOW 
DISPLAYS FROM SUN-FADING 















Install Infra-Chem Transparent Shades in your store. Test 


them! You must be satisfied with their famous “Sun Pro- 






tection plus Visibility’ — or return them to us within 10 






days of receipt for full refund without question! 







You be the only judge! This offer is good on orders ac- CODTINDG taken Cham 


the secret discovery of 


for anuarv 1. 1949. Mail t . ' Transparent Shade Co. 
cepted before January 1, 1949 he coupon today nats Pn ch 







tions. No other company 






can offer you Infra-Chem. 











TRANSPARENT SHADE COMPANY 
P.O. Box 2135, Dept. 1J, Terminal Annex, Los Angeles 54, Calif. 
RANSPARENT SHADE CO. 
“ Los Angeles, California 

Exclusive Manufacturers of 


Your money-back trial offer sounds good. Rush me measuring instructions and full informa- 
tion, without obligation. 











NAME POSITION 
“, TRADE MARK STORE NAME 
STREET CITY STATE 











15-219 (420) 


oo 
I —— Ki A A i Sl 


wane on - — sn ee ee eee wee i a. eee eeememee 
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Need Hotel Reservations? 


Complimentary Service 
Mail a card or letter to 
LEONARD HICKS, JR. 

& Associates 
522 SO. WABASH AVE. 


CHICAGO 5, ILL. 
Wabash 9045 Teletype CG 648 








eo 10 Ol 











Don't Miss State ‘ 


j 


¢ 
c 
F 
e 


_..and Don’t Miss the CHICAGO DISPLAY 





THE ADLER JONES COMPANY 
521 S. Wabash Ave. 
Chicago 5, Ill. 
HAR. 9624 


BOTANICAL DECOR. SUPPLY 
31 S. Franklin St. 
Chicago 6, Ill. 
RAN. 3144 


COOK & MEIER 
159 N. Michigan Ave. 
Chicago |, Ill. 
AND. 2662 


CRYSTAL FIXTURE CO. 
226 S. Wabash Ave. 
Chicago 4, Ill. 
HAR. 8777 


L. A. DARLING CO. 
222 W. Adams St. 
Chicago 6, Ill. 
FRA. 7967 


MANUFACTURERS EXHIBITS FOR SPRING! 


Every show room will be brightly lighted and 
brimming over with new ideas in a great variety 
of designs and new materials to make your job 
smarter, more efficient and easier. 
manufacturer's index below for your convenience. 


DAZIAN'S INC. 


125 N. Wabash Ave. 
Chicago |, Ill. 
STA. 7928 


GARRISON-WAGNER CO. 


20 E. Congress St. 
Chicago 5, Ill. 
WAB. 708! 


EARL W. GASTHOFF CO. 


Chicago Off.: 180 W. Randolph St. 


Factory: Danville, Ill. 


HECHT FIXTURE CO. 
315 W. Quincy St. 
Chicago 6, Ill. 
FRA. 7885 


KENNEDY-MICHELE DISPLAY INC. 


58 W. Lake St. 
Chicago |, Ill. 
STA. 3476 


Save this 


MAHARAM FABRIC CORP. 
6 E. Lake St. 
Chicago |, Ill. 
STA. 6304 


SCHACK'S INC. 
319 W. Van Buren St. 
Chicago 7, IW. 
HAR. 6986 


SILVESTRI ART MFG. CO. 
710 W. Washington Blvd. 
Chicago 6, Ill. 

DEA. 2046 


W. L. STENSGAARD & 
ASSOCIATES, INC. 
346 N. Justine St. 
Chicago 7, Ill. 
MON 0418 
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e| Street This Christmas! 


Great sums are being spent to make this famous shopping center the most glamorized thor- 
oughfare in the world this Yuletide. Huge white and gold Reindeer will perch on every light 
pole. Over a quarter million light bulbs will be used for the harness and reigns draped from 
each deer — a thirty-foot sled and fifteen-foot Santa will be suspended at each end of the 
"loop" district. 
































Y 
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{Above} Workmen hoist reindeer to top of light pole to try it out for size. — Acme Photo. 
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PLEXIGLASS XMAS BALL ORNAMENT! 
12” In DIAMETER... $ 1259 
SAME AS ABOVE 
lo” IN DIAMETER... $2259 
CORRUGATED PLEXIGLASS DISPLAYER 
SINGLE SHEETS 14° SQUARE $17 
COMPLETE UNIT So 


& COLOR’ | 


iN RED 

GREEN 

BLACK 

BLUE 
YELLOW 


CHICAGO © ILI 
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inspired. 


Paris, New York... Beau Monde is making 
fashion headlines everywhere. For high 
fashion and Beau Monde manikins go hand 


* ~ . . . s 
m hand. i Such smart sophistication. 


pe 


‘head monde 


bbe os Ps j= MANIKINS WITH MAGNETISM 


‘ 
s tie 


~ 


See your horrect-way distributor for full details. 


Korreet-way displays. piv. of AMERICAN FIXTURE & MFG. CO., SAINT LOUIS 3, MISSOURI 
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e SUBSTANTIAL CONSTRUCTION 
e IMPROVED REMOVABLE BARS 
e CLOTH BOUND 








These binders are beautifully bound in maroon with the title in gold. Insertion or removal 
is easy and fast. Keeps your copies clean and handy for reference. 


$ 2.50 Each 


POSTPAID 


Orders accepted for UNITED STATES AND CANADA ONLY because of shipping difficulties. 


DISPLAY WORLD - CINCINNATI I, OHIO 
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You Had Better 
Hurry Santa... 


This is a friendly. last-minute reminder that you 
should do something about Christmas trims. before it 


: ! 
is too late! 


me 5 
n rule 
i} Ho S| J , 7 al a hl ‘ 
i ut You can count on us at DECORATIVE to cooperate. 
HT | es ; , ~— ‘ 
an ieee wi i as we wind up our greatest Christmas season in many 
aaa: r ! pro dws aa a year 
ote ATA p |p sina 
‘a : ais = aZe s 4S — Va mp . ’ 
Los Ns HI H The new DECORATIVE showrooms are filled 
= i ys a . ‘ . 
PH FEE y ¥yY with all the wonders of Christmas —a_ gay. 
| : : : . 
Hl Ee P Eel 4: littering assortment of everything you will need 
a 












for display throughout your store. 


Consult us — visit our new, conven- 
ient showrooms or write us today. 


DECORATIVE PLANT CORP. # 
136 WEST 24th 


= 


STREET, NEW YORK II, N. Y-4 


WAtkins 4-4405 
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Vice ae FOR VISUAL MERCHANDISING | 


Today's market demands quick and prompt action. That's why many leading 
merchants are already equipped with new Line-O-Scribes. 


With Self-Inking Line-O-Scribes the ideas of Display, Advertising and Sales Promo- 
tion can be quickly flashed to all shoppers. Your customers do not leave for another 
store that has beaten you to the draw. You'll find this new equipment for your 
sign department soon pays off with increased production, higher quality and con- 
tented operators. 


Various models of the Line-O-Scribe are engineered to do specific jobs. The M2228 
pictured below is ideal for overall sales promotions where signs 22x28 inches and 
smaller are used. Other models handle the uniform interior signs that carry shopper's 
information. There are Line-O-Scribes, too, for every phase of merchandising. May 
we send you details The Morgan Co., 3984 Avondale Ave., Chicago 41, Ill. 


Zinc DP. Nestle SIGN PRINTING EQUIPMENT 





Se 
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Ht VMannikins 
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Promo- 
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J con- | 


2228 | 
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"hes | and Our Organizatt 
y oe 


= a Were) _ 
on iS Grow ing, 


wh 
ter Service, we no 
prooms 
R presentatives and Shot 
e 


tal 
e San Francisco 
and 


e Portland 


San Francisco Representative: 


A hy 
SYLVAN COHEN DISPLAYS 
254 Sutter St. 


San Francisco 8, Calif. 


Portland Representative: 


BENEDICT’S, Inc. 
Sherlock Bldg. 

309 SW 3rd Ave. 

Portland 4, Oregon 


DECTERG of 
| : ‘I (Wu bint - 2617 WEST PICO BLYD., LOS ANGELES 6 


LADIES’. MEN'S. CHILDREN'S . MANNIKINS and FORMS 
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The Corrugated Display Material 


WIN-DO-DEC is a flexible corrugated paper that is 
specially coated to produce distinctive EYE-APPEALING 


colors. Guide lines are printed on the liner side to assist 


in cutting numerals and letters. WIN-DO-DEC is avail- 
able in a variety of colors that makes it possible to blend 
with almost any color scheme already identified with a 


product. 


Ce)" AA DISPLAY 


_.. AT IT’S BEST | 








COLOR 





EYE-APPEALING 
COLORS 






Here are a few of the 
Many Uses for Win-Do-Dec 


Floor coverings and backgrounds. 
Shelf and show case decorating. 
Floats and amusement centers. 
Manufacturing Display units. 
Covering posts and walls. 


For displaying merchandise. 


Write for your FREE color chart! 


THE AJAX BOX COMPANY Zn faciuers of connvcaren PAPER PRODUCTS 


2210-9) UNION AVE. « CHICAGO 16, Itt. 
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MANHATTAN MANNEQUINS 
and 
MULTI-QUINS 


e First in Eye-Appeal and 
Life-Like Naturalness 


@ Tops for Display Value 








The Sensations of the Fashion 
Fair of 1948 


Created by Manhattan Mannequins, 
119 Prince St., New York City 


ae we eS 


ee 


DISTRIBUTED BY: 





Advance Mannequin Co. 
936 W. Madison St., Chicago, Ill. 


Bader's Display House 
307 So. Vineyard St., Honolulu, Hawaii 


Bill Boon Display Supplies 
3824 34th W., Seattle 99, Wash. 


Bronsing Displays 
382 So. Main St., Memphis, Tenn. 


E. B. "Jack" Castle 


21 W. Main St., Oklahoma City, Okla. 


Decor Inc. 
920% Main St., Kansas City, Missouri 


Displays Unlimited 
2004 South Bushnell, Alhambra, Calif. 


F. D. Jolly & Associates 
6432 Cass Ave., Detroit 2, Mich. 


Keen Displays 
505 Elm St., Cincinnati 2, Ohio. 


New England Decorators’ Supply Co. 
122-124 Kingston St., Boston 11, Mass. 


Palay Display Industries 
308 So. Third St., Grand Forks, N. Dak. 





Pioneer Display Fixture Co. 
35 West 36th Street, New York City. 


Rockower Window Displays 
9 West 46th St., New York City. 


E> 


Tropical Displays 
626 N. W. 10th St., Miami, Fla. 





i 


at ee 
sia SS 


DISPLAY WORLD SEPTEMBER, 1948 


ST COSTUMERS: 


LARGE 


resent A 
NEW RENTAL SERVICE 


FOR DISPLAY DIRECTORS 


Hollywood's purveyor of authen- 
tic Costumes presents a new rental 
service. The world’s largest collec- 
tion of costumes is available for 
your displays. 

For over one-third of a century 
the motion picture industry has 
looked to Western Costume Com- 
pany for the ultimate in design and 
creation of costumes. 


Costumes for famous motion pic- 
tures have been supplied by us and 
have later been returned to our stock 
for your selection through our rental 
department. Your every need, from 
one to one thousand costumes for 
any period can now be supplied 
from this vast and varied stock to 
add that needed costume touch. This 
new service offers surprisingly low 
rentals and unequalled service. 

When planning displays for spe- 
cial events or for atmosphere, write 
Western Costume Company for 
details. 


Costume worn by LINDA DARNELL in 
‘Forever Amber’ 20th Century Fox Production 


ESTERN COSTUME CO. 


H. SCHNITZER, PRESIDENT 


“WORLD'S LARGEST COSTUMERS” 


5335 MELROSE AVENVE, HOLLYWOOD 38, CALIFORNIA 
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OR one of the most beautiful 


Christmas windows ever. cre: 
done 

Smith at 
\negeles 

IS windows was built 


Rob 
Mac 


commend you to. those 
Director Paul ¢ 


Robinson Company, Los 


by Display 
}. W 

The entire series of 
around a poem written especially for 
“This Is What 


Hy le 1 Palmer 


Christmas Is 


nson's, 


Of’. bs McKenna 


booklet 
torm and distributed to Christmas shoppers, 
ult with the 


Phe poem, which was printed in 


adventures of Sue, Joe and 


n thei through Christmas 


yourney 


Copyrighted, the poem is) published 


with permission 


The first window in the showed 
three 


ing the 


series 

elves busily 
book, “This Is 
Made Of" Bits of 
jeweled effect to the oversize 


small papier mache paint- 


What 


CC rl T ed 


cover of the 
Christmas Is 
glass 
book 


were used in_ the 


Lave a 
Real fir trees and evergreen branches 


window, and_= artificial 


was on the floor This window, like 


SHOW 





is ls What Christmas 


all the others in the 


a spec lal 


framed in 
(the 
type known commercially as Peruvian moss), 
| 


series, Was 


facing made ot bush moss 
ue-green in color and covered with glitter. 
with the second window in the 


window had a 


Beginning 
display 
card in one which lettered 
one of the trom. the The 
second window showed Sue and Joe in their 


book. The 


series, each larg¢ 


corner on Was 
verses poem 


bedroom reading the verse on 


the display card read: 


The stockings hung 


And Bear 


—The journey through Christmas-land by Sue, 
Joe and Bear is shown in the picture sequence. 
At the upper left, showing them seated with 
the book on their laps and then passing 
through the cover. Upper right, entering 
into the land of Christmas ornaments. . . 
Lower left, candy canes, a chocolate mine and 
“Candy Land". 
Lower right, in Toy Town— 


a sugar-candy mountain in 


a whisper in the att 


Sefore-Christmas night 


sleepy. ue? I'm not,” 


shakes her yellow head 


says Joc 


peek at this beautiful book 
bed!” 


go t 


The next window showed Sue and Joe 


still 
side of the 
the bush moss facing played on their faces. 


sitting on the double bunk-bed on one 


window. A spot concealed in 
furnished the dividing line be- 
tween the two halves of the 
the other side of the window 
wallboard reproduction of the cover of the 
book. Sue and Joe were shown standing in 
front of the book- Joe with his hand on 
the door which was part of the cover design. 
Each of the held a 
Christmas Sue 


Spun glass 
window. On 


was a huge 


wrapped 
held a 
The mannequins 
representing the two children were dressed 
in identical pajamas and robes throughout 
this 


mannequins 
and 
bright vellow teddy bear. 


present, also 


the entire series. The verse for Ww in- 


dow was 
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Is Made Of! 


suddenly there is 
Phe 


ow what do 


“Well, ope 


very 


he following window showed Sue and 
just emerging on the opposite side of 
door and gazing in the 
array of Christmas tree ornaments 
the the 
castle colored orna- 
floor at 


covered 


wonder at scin- 
iting 
pended 
} 


from branches of trees. 
with 
the 


clouds 


right metal 


ts for spires was on one 


Billowing spun glass 
Miniature 
The background, painted in 


floor. lights winked brightly 


the trees. 
depicted the blue sky with a few fleecy 
ids. And, of 


course, the verse: 


in to the next window—Christmas Candy 
he center of the window, Su Joe 


ect two large papier mache candy canes 


and 





On one side of the window was the papier 
mache “Chocolate Mine”, with a little papier 
elf at the entrance. On the 
other side of the window was “Sugar Candy 
Mountain” with a color 


wheel 


mache mine 


made of acetate 
concealed underneath it. The 
was sky with fleecy 
clouds. Incidentally, these oil ited 
spective scenes which form the background 


back- 
white 
per- 


ground blue 


for most of the windows in this series were 
fabric which was then 


The 


painted on a heavy 
stretched wallboard. 
this window 


over vers¢ for 


Was: 


watches over 
right, ''Christ- 


ccrolers. 


—Upper left, a gnarled irce 
"Christmas Secrets’. 
mas Sounds", with a grou of 
Lower left, Christmas Smells", with the aromas 
of cookies, plum pudding, peppermint, winter- 
green and roast turkey carried through ven- 
tilators to the shoppers in the street. . 

Lower right, black ligt was used for the 

Northern Ligh!; window— 


« « Uoper 


CARL JACKSON 


Well, wonder 
With cand; 
And 
A chocolate 
“And do you 
The 


Sugar 


pieces 


And then, as to the 
Christmas toy 


movi 
we come to " 
no Christmas series would be complet 
and Sue wonder 
painted Toy 
papier mache elves are busily 
assembly-line There 
the first in 
The bright 


gaze in 


wallboard 


toy 
this window the 
, ] 
i 


ing animation. y lighted merry 


go-round spun around merrily, the assembl) 


line moved and the elves were hard at 
work, 

The motion, incidentally, was “puppet-type” 
motion, rather than the more common purely 
mechanical kind. For example, the little elf 
doing the painting 
painting strokes and the speed at 


[Continued on page 61] 


who was varied his 


which he 
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community is to be illuminated with decor 








placed out-of-doors to carry the Christmas _ tive lighting some engineering will be found h 
message to all who passed by. But within to be desirable, if not necessary. Many + 
the space of a few years the custom spread problems will be encountered which if prop- C 
to all parts of the country until it has be-  ermly analyzed at the start can be solved in 4 
come as much a part of the Christmas sea- an economical manner with a decided im- 
son as gifts, Santa Claus and the Christmas provement in the overall effect. , 
dinner. Generally speaking, there are three don 

If any proof were needed of its popularity nant motifs or themes which may be used 
one need only recall the complaints heard in community Christmas lighting. One _ is . 
at the prospect of a “brown-out” lasting the religious theme, for which the lighted nae 
over the Christmas season. The American © star, bells and art glass window are used 
people will endure dimmed-out show win- The second theme could be classified as thi aries 
dows, blacked-out signs and curtailed ele- festive, in which the candle, holly-wreath ae 
vator and train service. But Christmas  undecorated tree and draped garlands are \ 
without the usual outdoor gay lighting dis- predominant. The third theme can be called 4 
plays is a major sacrifice. the juvenile, in which Santa Claus, the a 

The ordinary type of outdoor decorative decorated fir tree, a filled stocking and «¢ 
lighting in front of a home or store pre- "gures of toys are used. she 
sents few engineering difficulties. Although The festive theme may be used effectively the 
some effects may require the services of a in conjunction with either the religious or add 
skilled mechanic, one does not need an juvenile, but to combine these latter two “og 
engineering degree to place a_= string of themes would be unappropriate ( 





ommunity 


The \llentown Bethlehem, 
located in Eastern Pennsylvania, utilize the 
festive and religious themes in a very effe 
tive combination, Bethlehem 
as a predominant figure, and 


Engineering Aspects of 


The extent and 
is limited only 


lights on an evergreen tree. cities of and 
display 


by the ingenuity, budget and stamina of the 


and intet 


tradition for 


N times of peace industrial 





national it has become a effectiveness ot the 
individuals and communities to use out 


No one 
started o1 


using the star 
\llentown the 


door decorative Christmas lighting individual electing to erect it 


seems to know just how the idea But when the entire business district of a 


Christmas tree. 
In both communities the basic plan calls 


for one or two feature displays advan- 
tageously located and surrounded by lesser 
displays covering several blocks or miles. 
\llentown, like many other Pennsylvania 
cities, has a center square —a wide inter- 
section of two main thoroughfares at ot 
near the geographical center of the city. 





\ large stone monument, rising to a height 


of 300 feet, is located in the center of the 


square. This monument 1s used as a foun 


dation for the city’s main display. 


On each ot tour sides of the monument, 


at the mid-point, four stars are mounted. 





These stars, measuring about 36 inches in 
diameter are constructed of wood and hold 
10-watt, S-14 clear lamps on about a 6-inch 
spacing. Garlands of 10-watt, S-14 vellow 
and 25-watt, A-19 red and green lamps on 
12-inch centers are draped from the stars in 
even loops to adjacent buildings Fach 
span or drape Is one color the vellow 


lamps in the upper, green in the center and 
red in the bottom or 
The wires are concealed with roping mad 


lowest. 


up of mountain laurel leaves or other eve 


greens, Naturally the current - carrying 
; : nt 

copper wires would not be strong enough to 
° ° . Cc 

carry this weight, especially when wet. ot 
el 

This article Is reprinted w tl permission tre 
“Tluminat'ng Engineering’ Phe iuthors Pa )] 
H. Hildebrand is lighting director of the Pennss 
vania Power & Light Company, Allentown; Hart W 
K. Trend is secretary of the Chamber of Comme 1 
sJethlehem 

| 
1 
—At the top, a daytime view of the Star of ne 
Bethlehem showing the construction details. Fe 


Left, showing construction of ''Christmas 
trees’ atop the boulevard standards in Allen- 3 
town, Pa. . . . (Photograph by courtesy of 

Call Chronicle Newspapers, Inc.) — 
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—Right, looking north on Main street, Bethle- 
hem, Pa.: a Number | display according to 


the classification mentioned in the article... . 


Center, decorative effect on pylons of Hill-to- 
Hill bridge, Bethlehem. Below, Wyan- 
dotte street, Bethlehem, showing Number 2 
displays employing cold cathode stars and 


bells— 

ided with snow or sleet. The drapes are 
refore reinforced with 44-inch hemp rope 
e use of this rope has been tound prac- 
al as it is easy to handle and store and 
vs not kink as some wires would do. 

\t the base of the monument there are 
ur 16-foot boulevard type street lights. 
e globes are removed from these stand- 
ds and plastic covered wire screening in 
e form of candle flames is placed over 
e lamps. This arrangement with some 


ided decorations forms large and effective 


andles.” 


Qn each of the four sides, at the base ot 


Christmas 





e monument, and between the “candles,” 
lluminated cut-out displays are installed. 
hese displays are usually changed every 
ar or so. In the past they have depicted 


¢ manger scene, the wise men, a church 
terior, an English stagecoach, etc. The 
enes usually are made in three or more 


Each plane 


lighted separately with incandescent o1 
Id cathode fluorescent in the colors. re- 
ured to produce the desired effect Light 
surces are of course concealed 
Phe City of Bethlehem can not boast a 
nter square and therefore does not have 
ne spot in which to concentrate its light 
e effort. It does, however, have a large 
iladuct crossing a river, a canal and three 
iulroads. This viaduct, known as the Hill 


Hill bridge, serves to connect the two 


ain business sections of the city. Lighting 
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HOTEL 
BETHLEHEM 


Lighting 


effects 


Christmas season. 


are concentrated here during the 
Standard street lighting is supplied year- 
the 6,000- 
lumen series lamps in upright white globes 
mounted by 
mental brackets on concrete posts or pylons. 
During the 
25-watt inside coated red and green lamps 
on 4-foot centers run from pylon to pylon. 
Each only. <A 
neutral ¥g-inch gal- 
vanized the 
entire 


‘round on bridge by means of 


means Ol conventional orna- 


Christmas season streamers Ol 


streamer is ot color 
the 
stranded 


the 


one 
wire in form of a 
running 
bridge both sides 
serves also as a support for a 30-inch cold 
cathode white fluorescent star mounted in 
the center of each pylon to pylon span. The 


steel cable 


length of on 


streamers between spans are draped up to 
the star between each pylon. 


\ native spruce tree 14 feet high is 
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By HARRY K. TREND 
and 
PAUL H. HILDEBRAND* 


mounted on each pylon and lighted with 25 
10-watt, S-11 filament lamps, 18 inches on 
centers. The sockets are of the pin type, 
intermediate base, on No. 16 stranded wire 


These wires terminate in a swivel, screw-in 


connected to a socket in- 

the ler 
type plug was selected in favor of 
plug since it the 
circuit due to attachment 
falling or pulling out 


plug which is 


stalled in one of fee circuits. This 


the 


danger of 


Cap 
reduce d 
the 


type 
an open Cap 
the white 


Street light- 


the Christmas 
glass canopies (or tops) of the 
ing the 
with canopies of natural colored green glass, 
the amount of light 
The light emitted 1s, 
colors of the 10-watt 
accentuated by 


During season 


standards on bridge are replaced 


materially reducing 
distributed 


ot course, 


upward. 
The 
lamps on the trees 


[Continued on page 78] 


green 


are con- 
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I: \ I: R looked SO 
entertaining as when, under the han- 
dling of Display Director Gene Moore, 


have textbooks 


they served as most engaging display props 


in the Bonwit Teller college windows. A 
suggested doorway to the halls of knowledge 
was designed entirely of textbooks — their 
multi-colored bindings making a most inter- 
esting effect before the blue backwall. The 
frieze on the pediment employed opened 
volumes, showing a spread of ivory pages 


which added to the design 
In the two mannequins 


framed ina 


adjoining display 
were Romanesque arch, com- 


pletely built of the 
columns consisting of opened volumes four 


books and supported by 


that stood on square pedestals ol 
larger tomes. And in the other of the eight 
displays, the books were suspended from the 
grouped in stair- 
platforms, etc. 


rows high 


ceiling by bookstraps or 
step arrangement, pedestals, 

all emphasizing the college atmosphere. 
However, the 


“Bonwit College clothes prove that collegiate 


message on the streamer, 


is an obsolete word; look how well they 
suit any smart young woman”, happily indi 
cated that the colortul costumes were not 


ollege crowd 


confined to the ( 


Collections” at 
Director Sidney 


For showing “Designer 
Saks-Fifth Avenue 


used ingenious 


Display 


Ring settings which sug 


gested a back fire escape, this simulating 
iron although actually of wood with a dull 
black finis] \ny severity in the setting 


of effective details, 
light at the top ot the 


was offset by a number 


including a_ blue 


stairs and a dried arrangement in silvery 
tones spiced with color, which hung in a 
woven basket from the railing 


\n amusing touch was. the 


| rene h poodl 


sophisticated 
executed in black sponge and 
Wearing, Ol ill tl 


Ings, 


gold slippers which 


leash 


Bloomingdale's 1s 


matched his collar and 


Phe ( lege Shop at 
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Manhattan Displays Are 


housed in a spacious dark green shingled 
cottage with white shutters and white trim 
and looks as if it would be equally at home 

any campus. Gay in spirit, the one con 


Phillip Nogga, 


was the 


cession to learning used by 


interior display manager, oversized 


book listing the store’s recommended fashion 


points for college wardrobes 
On the 


a caricatured bust of a 


platform before the book appe ared 


benign professor 


this mascot of the Col 


appearing as part of the display 
In strategic spots throughout the shop 
Green shingles make the backwall (part of 
the exterior trim) and the specially de 
signed burlap mannequins lent themselves 
well to casual poses in keeping with the 


atmosphe re 


At De Pinn 


Carelres 


a’s, a clever suggestion of the 


back-to-school trend was exemplified in the 
mammoth wire paper clips painted yellow, 
red and green and looped together as a 
hain near the cet Display Director Sam 
Smith posed the mannequin before a blue- 
lined page torn from a notebook with a 


Merrill Theatre 
practice 614", and showing a rough layout 
setting with the arrangement 


scrawled heading “Mary 
lor a stage 
ot props. 
rack for accessories ap- 
peared to take its design from the balls and 
demonstrate a molecular 
Though this black 
it had been partially sprayed with primary 


\n interesting 
pegs used to 
arrangement rack was 

Huge green and white thumb tacks 
placed on a corner of the streamer in 
the foreground which read, “Today's Fashion 
\lphabet can spell College or Career”. 


colors 


were 


—Upper left, by Gene Moore, Bonwit Teller. 
. . « Upper right, by Sidney Ring, Saks- 
Fifth Avenue. Lower left, by Phillip 
Nogga, interior display manager, Blooming- 
dale's. Lower right, by Sam Smith, 
De Pinna. ... (All photographs by courtesy 
of Virginia Roehl Studio, New York City) — 


\ stage setting executed by Edgar Tall 
man, director of interior display at Lord & 
Taylor's, is outstanding in its clean, classic 
treatment \ formal salon, including doors, 
pilasters, panelling and carving, is nicely 
suggested through a toned photo- 
graphic enlargement of a French engraving 
This papers the backwall of the curving 
platform. <A smart black fall 
costume is feeding pheasants on pearly ears 
dark brown velvet 
the kernels are rows of pearls. 


sepia 


woman in a 
ot corn—the husks of 
while 
of the pheasants also wear multiple strands 
ot pearls around their necks. More of the 
corn is grouped in the center of the shiny 
gray painted platform and on one of the 
two French chairs. The chairs are an old 


Two 


ivory in finish, upholstered in matching 
velvet. 
“As seasons merge, our Indian summet 


fashions by Nardis blend fabrics, too, calico 
and Juillard’s Featheroy” made the copy in 
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College-Bound 


Lord & Taylor windows. Display Di 
tor Henry Callahan established a definite 
Indian feeling by a suggested tepee built of 
wn poles lashed together with hemp rope 
| backed with a length of cotton drapery. 
vo of the girls gather around a wooden 
tidian who is dispensing pheasant feathers. 
His costume 1s painted in terra cotta, black, 
enish gold and dull silver. A third figure 
ts on a bale of hay that is generously 
fted with turkey feathers. The walls 
floor were painted a cream color and 
foreground of the floor was sprinkled 
tan seeds. 
oinciding with the opening of the Col 
Shop at Bloomingdale's, Edward von 
stelberg, window display manager, fea- 
ed college clothes in delightful settings 
he “Collegetown Special”, an imagina- 
version of an old fashioned train, 
ipied six adjoining windows In the 
st display, the observation platform was 
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seen pulling out of “Hometown, U.S.A.”, 
with the daughter on board waving farewell 
to her mother. In the following windows 
the college girls showed off their treasured 
fall wardrobes with the painted back- 
grounds accurately depicting the sleeping 
cars, dressing rooms and lounge. The 
curved root of the cars was suggested 
through a mauve painted frame inset with 
panels of white artcloth. The engine pulls 
in at “Collegetown, U. S. A.”, the loco- 
motive done as a cutout with finish in gray 
and trimmed in white and brilliant orange. 


—Upper left, by Edgar Tallman, interior 
display manager, Lord & Taylor... . Upper 
right, by Henry Callahan, window display 
manager, Lord & Taylor. . . . Lower left, 
by Edward von Castelberg, window display 
manager, Bloomingdale's. . . . Lower right, 


by Winston Jones, Franklin Simon— 





By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


The floor of the windows was filled with 
gray pebbles. 

For the college series at Franklin Simon’s, 
Display Director Winston Jones cleverly 
reproduced a miniature campus dotted with 
doll-sized buildings and a chapel of early 
Colonial American architecture These 
little buildings, made of plywood in the 
display department, were finished with wall 
paper in gray or red brick pattern. A few 
trees, scaled to size, dotted the white gravel 
floor. Obviously, the three students had the 
professors well in hand as these worthies in 
papier mache dangled helplessly as marion- 
ettes in the face of their charms. The copy, 
scribbled on a page torn from a notebook, 
gave this information: “The look of things 
on campus; though still cast in a casual 
key to be sure, your clothes will have a 
new attitude, a new assured kind of femi- 
ninity like these exciting samplings from 
our College Shop”. 
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ARNIVAL is an all-important occa- 

sion in South America and _ the 

leading stores play it up in their win- 
dows. The display arranged in the main 
window at Luis Caubarrere SA, located on 
Avenida 18 de Julio in Montevideo, Uruguay, 
took the first prize in the 1948 municipal 
competition. It was a colorful display in 
the gay mood, of course. The marble 
framework of the window was entirely coy- 
ered by outside decorations. Two enormous 
carnival masks made of papier mache 
framed either side, while a third large mask 
wearing a blue glass beard was hung at 
the center top. All three of these large 
masks were illuminated as were the eyes 
of the three smaller masks to either side of 
the center mask with the beard. Above the 
masks, and still on the outside of the win- 
dow, was a frieze in Aztec design. 








Two other large masks, smaller than the 


America’s 


giant ones outside the window, were hung 
at either side of the background design 
within the window to give a_ feeling of 
perspective and of balance to the overall 
picture. 

Large figures cut from wallboard and 
painted in bright colors formed a design in 
bas-relief against the back wall of the 
window. The floor of the window” was 
covered with a shiny green oil cloth in the 
center of which a geometric design was 
painted. 

Six mannequins were arranged against 
the background motif, all wearing carnival 
dresses fashioned to represent different na- 





tions, though these costumes were in no 
way intended to be authentic national cos- 
tumes; rather, they were elaborate carnival 
adaptations of such attire. 

For the most part display at Caubarrere’s 
is arranged solely for the purpose otf pro- 
moting merchandise and increasing the 
traffic into the store, thereby directly or 
indirectly increasing sales. It is only on 
rare occasions such as the big carnival 
season, of which Montevideo makes a great 
event, that Jose M. Montero, display di- 
rector for Caubarrere’s, arranges something 
of a purely institutional nature. 

But at all times display plays an important 
role in the store functioning at Caubarrere’s. 
The store building is a handsome modern 
structure, having been erected in 1946, 
though the store as a going concern has 
been in business tor well over a hundred 
years. It was founded in 1830, when 
Montevideo was still a walled city, under 
the name of Cambroni. 

One might say this new building is a big 
showcase for the display of merchandise. 
Interior display has been accentuated, and 


—From extremely formal to the gay abandon 

of carnival time is the gamut run by displays 

at Caubarrere's, in Montevideo. All props 

are made in the store's display department, 

including the enormous papier mache masks 

used for the exterior decoration at carnival 
time— 
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conveniently possible large showcases 
cated throughout the store. These 
are beautifully arranged with hand- 
displays and well lighted. During the 
nds, Caubarrere’s arranges displays 
rchandise — such as drapings of yard- 
on the floor inside the large glass 
at the entrance of the store. 
ibarrere’s is the fashionable place to 
r tea in Montevideo, and two large 
ases stand opposite the elevators on 
xor housing the tea room. A great 
if trafic passes to and from the tea 
each afternoon, with many _ people 
ng to look at the displays. In fact, 
two displays serve almost as a labora- 
for testing customer reaction to dis- 
and merchandise. 
far as the general arrangement of the 
interior is concerned, effort has been 
to avoid crystallization of the set-up 
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Finest Stores CLARA BALDWIN 


far as possible, with the furniture and 


res of movable character and made to 
lard measurements. This treatment 


kes variations in the positions of different 
irtments a simple matter, as well as 


increasing or decreasing of the floor 
e as required during different seasons. 
ther words, the whole scheme is de- 
ed to keep the floor plan flexible. 

cated at the corner of the Avenida 18 
Julio and Calle Convencion, this store 
I4 street windows and an tsland win- 


which stands in line with the huge 


window and in front of the main 
entrance Four of the street windows 
he island are each divided into small 


rr sections by means of partitions 
fit together bedstead fashion and 


ch may be removed if desired. These 
tures are curved and finished to form 


of the ornamentation. Each box may 


lecorated individually, thus making pos- 


the use of a wider variety of colors, 
he boxes are used for small displays. 
e main window, that in which the 
val display mentioned above was set, 
in enormous display area, with a floor 
t something like 15 by 2 


23 feet, not 
ling a stairway which ordinarily serves 
ilcony or mezzanine floor. A glassed- 
om located just above this large win- 
s used most of the time for merchan- 
but at will both the stairway and the 
d room may be used as part of the 
window display. 
ceiling of the large window is squared 
ith a row of metal hooks running 
the canals between the squares. This 
gement makes it possible to hang 


[Continued on page 88) 


The central illustration on the opposite page 
ws Caubarrere's Spanish Colonial garden 
seen from the street side. At the imme- 
ite right is the garden from the entryway 
ck of the island window. . .. Top, a beach 
ne and center, the metallic-finished fish 
mentioned in the article— 
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HE Yule-tide treatments pictured here 
were tested out last season and proved 
their worth. 


Leading off is a theme used by Sears, 
Roebuck & Co., Baltimore; while it could 
not be adopted intact by any other store — 
for this is the largest display window in 
the world—it has many _ possibilities for 
modification. An almost-life-sized house was 
installed in the window, with large windows 
in the building to show Christmas activities 
within the home. In one room the tree was 
being set up, while in another the Christmas 
dinner was in preparation. Outside were 
snow-decked shrubbery and passersby, while 
the door to the house was open to show the 
hostess welcoming guests. Above the whole 
scene was Santa Claus and his reindeer and 
the words “Merry Christmas”. Robert 
Kessling is display director for the firm. 


At the upper right on this page is a 
Nativity scene which was created under the 
direction of Joe Gallagher, Union Pacific 
Railroad Company, and installed in the con- 
solidated ticket office in Omaha. The set- 
ting was designed so that structural handi- 
caps in the window (such as the big central 
column) were used to advantage. 


At the left center is a photograph of one 
of the small display set-ups used by Davi- 
son-Paxon Company, Atlanta, where Dudley 
B. Pope is display director. These elevator 
spots echoed the toy department decor, 
with giant candy canes, peppermint. sticks, 
cellophane lollipops and gingerbread men 
mounted on a paper lace framed panel. 


John R. Sims, Harzfeld’s, used 9-foot 
plaster candy cane horses, striped pale blue 
and orchid. Carrying out the color treat- 
ment, the floors of the windows were covered 
with blue mica, while the background in 
each display was of orchid colored seamless 
paper. 


Drawn by a single stuffed reindeer, Santa 
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For Christmas 


Claus makes his rounds in the next display 
—by W. Lipscome Gibbons, display director 
for Allansons Stores, Birkenhead, England. 
The perspective obtained in the background 
gives much simulated depth to the scene. 
The snow is cotton batting, while the back- 
drop showing Santa’s castle is of course 
painted. In a brief comment, Gibbons says: 
‘We British displaymen are not so for- 
tunate as our American cousins as regards 
materials to work with, but we manage to 
put over the props with either paper or 
strawboard and, with the aid of paint, 
achieve the desired effect.” 


Harold McLaren, The Bon Marche, 
Seattle, created the creche window pictured 
at the upper left on this page. It is un- 
usual in treatment, since a group of Christ- 
mas shoppers can be seen through the 
opening at the rear, and three children with 
Christmas gifts in their hands are at the 
left. An angel, against a cloud of spun 
glass, hovers overhead. Most of the figures 
were especially done in papier mache. 


he Gift Shop at C. W. Klemm, Inc. 


Bloomington, Ill., was played up in the 
display seen at the upper right, by William 
L. Utterback. The small multi-pane win- 
dows of the shops of Dickens’ time were 


repeated in the displayer which held the 


Philadelphia, John Wanamaker’s fa 
Grand Court was elaborately decor- 
at with old-fashioned sleighs and _ rein- 
deer made of white papier mache tinted in 
g Laurel wreathing was hung from the 
nies. Six big gold and white candles, 


1 arge green lycopodium wreath studded 
M poinsettias, and twinkling stars were 

against a backdrop of folded red and 
W velvet. In the central background was 


vell-known painting “Noel”, by Eugene 
Wierman. Herbert C. Faber is display 
dir ctor for the store 
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the college customer acquired drama throu ch 
the superb work by the art department uncer 
the direction of Reed Schlademan, the dis- 
play director. The scenes laid in waim 
wood tones covered the important actiyi- 
ties of college life in such jargon as “Cagey 
corduroys that mix and match,” “Sophisti- 
cated blacks that rate many a dat 
“Woolen separates with socialized psychol- 
ogy,” and “Distinctive suits and coats with 
major smartness in every line.” 


Alternating panels of plywood in natural 
walnut and birch were arranged horizontally 
as a backdrop to which whimsical college 
characters made of wood were applied and 
outlined with black for prominence and a 
semblance of parquetry, as seen in_ the 
second photograph. The window walls were 
covered with seamless paper, the wood grain 
painting executed with notable skill, and the 
flooring in checkerboard style was made of 
squares of the two woods. Lighting through 


Chicago Displays Plunge Headlong 


KNUINE autumn is days and weeks 
away, judging by the local tempera 


tures as this is written, but you'd 
never know it by looking into the display 
windows of Chicago. Without exception, 
the displays have taken on the gay hues oft 
the fall season and the varied merchandise 
being shown is handled in refreshing varia 
tions on the autumnal theme. For instance: 
Clement Bradley, director of display at 


Carson Pirie Scott & Co., employed a 
simple pillar and steps to reflect the college 
itmosphere for a group of three manne 
quins attired in merchandise advertised con 
irrently in Vogue, in sponsoring Carson's 
Campus green tor college wear. Ivy trailed 
over the pillar, its fall colors picked up by a 
sion of lights that dramatized the settings 
Pearl chips and grass mats covered the floor 
the four windows that comprised the 
series; one of the group is pictured above 


ur windows at Phe Fair directed to 








“‘‘ 


straw-colored filters over spotlights mel- 
lowed the scenes to conform with the wood 
tones and the esthetic wonders of the season 

With so many buyers in the market for 
new cars it is litthe wonder a shiny new 


yellow “Jeepster” commanded so much 
attention in one otf the Marshall Field & Co. 
State street windows. The glorified jeep, 


borrowed trom the manufacturer to arouse 
interest in Campus attire, accomplished just 
that when John Moss, Jr., director of dis- 
play at Field‘s, placed a faultlessly dressed 
co-ed at the wheel and another equally 
smartly ensembled outside the automobile 
about to take a seat at the side of the 
driver. The “Jeepster”, designed for speed, 
fitted the tempo of college life and conveyed 
the idea that it was just the right thing to 
dash about in in any college town. As the 
display was a promotion for college acces- 


—Upper left, by Clement Bradley, Carson Pirie 

Scott & Co... . Center, by Reed Schlademan, 

The Fair... . Left, by John Moss, Jr., Marshall 
Field & Co.— 
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sories, scarves were tied around fence pick- years of college life and who have been em- window at the end wall. The banks of 
ets and a complete wardrobe of accessories ployed at Stevens’ for some months. Their elevators were treated differently on each 
was hung in tree branches in the back- knowledge of store procedure equipped them floor to represent various types of college 
ground. The outfits of the two girls were to give quick service to the customer. In _ buildings. 
orange and brown, important colors to be all 49 girls served in an advisory capacity To prepare the sales force, a film on 
worn on the campus this fall. “High color, to the merchandising, advertising and dis- college apparel trends was shown in com- 
high style add up to ‘sum punkins’ on cam- play departments, but only 23 were engaged bination with a fashion show of Stevens’ 
pus” was the college chatter that tied-in in actual selling. interpretations and adaptations. All adver- 
with the pumpkins, and with the accessories A Victorian-inspired color scheme of pink  tising, as well as display efforts, was cen- 
that were predominantly orange and brown. — and red. combined with a purist’s black and tered around the main promotional idea 
“Fabulous Coats of the Future” were white, designated the headquarters for the ll the store a college shop. “College in- 
shown at Henry C. Lytton & Co. by one “Seven Floors of College Shop,” located on cludes: snacks, sodas and newly soit cas- 
mannequin in each of five windows. G. C. the third floor, opposite the elevator bank. uals” was depicted by a three-dimensional 
Bowen, display director, placed each man- The elevator bank itself. was transformed — Picture of a coke bar and repre sents one of 
i quin before a life-sized clock, the numer- into a college building. Dormitory frames — the series of windows the store installed for 
and hands of which were snowflake de- were built around the entrance to each ele- | the promotion. 
ens made of plastic and attached to a vator and ivy was entwined over the grey- Carson Pirie Scott & Co, has assigned two 
; turquoise blue wall. Feature card was © stone effect background. Two paper sculp- Madison street windows to exhibitions of 
idorned with three smaller snowflakes. The ture figures of typical college girls were women’s wear from the North Rooms and 
splay is illustrated. sipping cokes and studying in a large bay [Continued on page 106] 
= Chas. A. Stevens & Co. turned its entire 
ned ' tore into one big college shop, the elaborate 
terior and window display work being 
mel- complished under the direction of Arthur 
wood i Gault, display manager. “Seven floors of 
oo lege shop” was broadcast in white wire 
: utline in all of the windows, announcing 
oem significant new approach to college mer- 
much ; andising. 
phe \Ithough the three dimensional windows, 
pain: } ne of which appears here, told a festive 
7 ' tory of college lite and throughout the 
toe | tore lively college displays were beamed 
eesed t the co-ed, the store-wide college shop 
ualls omotion was based on an unusually prac- 
chile cal approach rather than the rah, rah 
. the ngle used by many stores. This was for 
peed, e purpose of getting the customer into all 
ved departments where, with practical ad- 
“ to ce, she might be induced to purchase more. 
re the The staff of the college shop was com- 
cces- sed of girls who have had at least two 
irie —Upper left, by G. C. Bowen, H. C. Lytton & 
an, Co... . Top center, by Arthur Gault, Chas. 
nall A. Stevens & Co. ... Upper right, by Clement 
Bradley. . . . Lower right, by G. C. Bowen— 
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The New Season Is Greeted 


UMMER vacations are just over, and blackboard on which the reader was painted. out photographic blowups of railroad trains 
S the Los Angeles younger set is get- Three mannequins were used and acces- to set the theme, as illustrated. Each of 
ting ready for school as this is writ-  sories were displayed on the desks. Four the accessory windows featured accessories 

ten. Of course they're not exactly dancing small accessory windows were also done _ for use with one particular ensemble color 
with joy in anticipation of the big event, with the same theme, with a smaller black- while each of the larger windows showed a 
and they probably can't understand why board used for the copy and one of the complete, individually selected wardrobe for 
Los Angeles displaymen should devote so desks used as a displaver. college girls. In one of the accessory 
much space and effort on such an unpleasant Thompson and Masnick did another in- windows, for example, a blow-up cutout of 
subject teresting back-to-school series entitled an ancient train was shown with smoke 
At The May Company, Display Director “We're Campus Bound”. Ten large win- formed by wires and little banners of brown 
Stanley E. Thompson and Art Director dows and four smaller accessory windows and black paper stuck into the smokestack. 
P. Masnick used the theme “First To The made up the promotion, which used cut- “Bittersweet brown” was the color theme 
May Company — Then Back To School” in of the window. The background was a 


all of their displays. One series featured a ’ beige gray. The larger windows’ were 
—The upper displays are by Stanley E. es . : 
PP vie Y Y similar and made use of the coal car as a 


each window, as pictured at the upper right Thompson and P. Masnick, The May Com- displayer. 
On top of each desk was a white wire pany. . . . Lower left, by Anthony Golff, For Milliron’s “Fall Fabric Fair”, Dis- 


row of white wire desks along the front of 


apple filled with red cellophan« In the Milliron's. . . . Lower right, by Roger Pickett, play Director Anthony Golff did a circus 
background was a natural pine {framed Rathbun's— series complete with several gaily decorated 
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By Los Angeles 


clowns. Each window featured a_ back- 
ground of draped fabrics, with several up- 
right bolts of cloth. Some of the fabrics 
were Carried out to the front of the window 
in graceful, sweeping curves. At the front 
1f the window, the fabric was fastened to 
the ceiling with a chain of S-shaped plastic 
links and allowed to drop to the floor. A 
large, brightly painted and dressed papier- 
mache clown in each window held a long 
andy-striped pole that angled up to the 
eiling. From the top of the pole was sus- 
pended a square frame. Large mesh Japan- 
se lanterns were fastened to the frames. 
When Rathbun’s, North Hollywood, re- 
ently opened its Western Shop (appro- 
priately named “The Hitching Post”, which, 
incidentally, is also the name of a nearby 


ar) Promotional Director Roger Pickett 


DISPLAY WORLD 


did a very simple window with few of the 
stereotyped Western trappings — but it still 
managed to capture the flavor of the Old 
West. A large papier mache cowboy boot 
complete with a tremendous spur was 
placed in the center of the window and filled 
with cactus, weathered tree limbs and desert 
foliage. The four mannequins were dressed 
in typical Western style. A miniature papier 
mache cowboy with real fur chaps stood on 
the floor. The background and floor were 
a rich russet tan. The display is shown 
here 


—Above, by Harold Kelly, Desmond's. 

Lower left, by William Lambert, Barker 

Brothers. . . . Lower right, by Paul C. Smith, 
J. W. Robinson Company— 
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By 


JOHN L. COONEY 


Naturally all of Los Angeles wasn’t pre- 
paring to return to school. Many of the 
Angelenos are still on their summer vaca- 
tions, while others will take their vacations 
during the warm days in late September and 
early October. Consequently, many stores 
still show vacation displays. One of these 
was at Desmond’s, where Display Director 
Harold Kelly used large, full-cover trans- 
parencies framed in dark-green irregular 
frames to establish the vacation theme. The 
frames were actually shadow-boxes with the 
transparencies set in the front of the 
shadow-box. The strong lighting in back 
gave them a three-dimensional effect. The 
shadow-boxes were mounted on natural oak 
risers which reached from the natural oak 
planters filled with live plants on the floor 

[Continued on page 130] 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: The harvest moon display is made 
sp of two units. Mannequin unit is nicely balanced 
by property nit. 

Properties: The display depicts a harvest moon 
dance where mannequins in formal attire are 
potlighted by the mellow moon. Hay stacks add 
the required atmosphere to the display. Large 


py Ira nhown in toreaground. 
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Arrangement: This display consisting of one definite 


nit 4 ypealina vet mole to aorranaes 


Properties: The rich y ornamented picture trame 


erve 1s a setting tor the mannequin attired in 
tire. Other intimate apparel may be 
) 
Wsplayea witnin Ttrame. Soft, rich drapery aive: 
IN added decorative touch to the setting. Copy 
ra hown in iower forearot na. 


Arrangement: Three units are noted in this election 
display. It is well balanced and simple in arrange 


ment. 





Properties: The display is a timely one and is used 
here to tie-up election with fashions. Box-like signs 
bear appropriate slogans, such as ‘Vote Fashion 
Right’. Mannequins are shown wearing full skirted 


dresses to show freedom of movement and grace. 











a 


ar 











42 SEPTEMBER, 1948 DISPLAY WORLD 


COMING UP 








Arrangement: Several elements combine to form 
a single unit in this display of men's sportswear. 
The window is uncluttered and dignified. 


Properties: A slanting platform serves to display 
props and merchandise. A three-dimensional paper 
culpture fir tree stands majestically at the left and 
a fishing reel balances at right. Sport jackets and 





other accessories are neatly arranged on platform. 


Copy card acts as a catch for fishing line. 
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Arrangement: I|n this display various elements 
combine to form a single unit. Good balance and 
reatness are noted throughout. 


Properties: This window shows a blow-up of a 
tin-type depicting the era when turtle-neck sweaters 
first met with great popularity. The tin-type, 
showing some sport activity, is flanked against a 
goal post. Surrounding it is a group of turtle-neck 
sweaters on forms. One is shown with a mega- 
phone. Copy card is displayed at lower right. 











Arrangement: This mens wear display is made up 
of several elements forming a single unit. 


Properties: The statue of Prometheus in Rockefeller 
> oes le : ara) : j I}: 
Center with a group of national tlags displayed in 
the background makes an interesting setting for 
this men's wear display. Three suit selections are 
shown and grouped around the setting. 
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—The display at the left is by Gerald Herbst, 

Prestige Fabrics, Adelaide, Australia. . . 

Lower left, the entrance to the new ‘Made to 

Measure" shop of Franklin Simon, New York 

City. . . . The marquee display for O. K. 

Bazaars, Johannesburg, South Africa, was fully 
animated— 


end of the animal lathered his face with 
the elephant’s tail. 

Acrobats, 50 feet above the street, went 
through their mechanical routine. The seal, 
after hesitation, obeyed its trainer and blew 
a trumpet, then turned to the audience and 
clapped its flippers. A girl rider on a 
circus horse balanced on one foot as the 
animal went through all the motions of 
cantering, while at the opposite end of the 
display a group of bronchos in a realistic 
setting reared and pawed the ground. 


Here And There 


OR dramatic simplicity, an accolade oi 
some sort should be awarded the dis- 
play above, done by Gerald Herbst, art 

director for Prestige Fabrics, of Adelaide, 

Australia. Bare branches protrude through 

a snowbank, with three lengths of fabric 

supported by rods. A bust at the 

left displays another sample of fabric 

While a bit surreal in nature, the display 

shows definite evidence of a European back- 


cross 


ground. 

L. G. Sherburne 
new men’s department for Franklin Simon’s, 
New York City This “Made to Measure” 


permitting the customer 


\ssociates designed the 


shop functions by 
to try on several style suits in his size to 
decide which style is most desirable for 
him. Then the material selection is made 


bolts along the 


of cloth displaved 


from the 


wall, as shown. At the rear of the shop is 
a special display space for evening apparel. 

To draw attention to the store’s Toyland, 
O. K. Bazaars, Johannesburg, South Africa, 
presented a giant display called “Santa’s 
Circus” as a marquee attraction. Depicting 
a complete series of fully animated circus 
acts, a frontage of 100 feet and a height of 
30 feet were required. 

Constructed in wood, metal and _ papier 
mache and operated by nine %4- and %-H.P. 
electric motors, there were 23 figures and 
11 animals, including a full-size elephant, 
a seal, bronchos, circus horses and a duck. 

The elephant, standing on a_ pedestal, 
lifted its leg, flapped its ears and picked up 
colored balls with his trunk dropping 
a glass of beer held 
clown at the other 


them one by one into 


by a clown Another 


A clown walked on stilts, and there was 
an act in which an inebriated man tried to 
emulate the circus rider by balancing on 
the arm of a lamp post to the consterna- 
tion of a midget below, who beckoned for 
him to jump into his butterfly net while 
another clown with out-sized hands _ pre- 
pared to catch him. 

In a suitable setting on a balcony above 
the circus an animated Father Christmas, 
with a couple of child attendants, saluted 
the onlookers. Santa walked up and down 
and turned from side to side to the accom- 
paniment of musical effects. 

This O. K. Bazaar attraction, probably the 
largest fully animated display ever seen in 
South Africa, was made by the store’s dis- 
play department under the direction of 
F. E. Norman, display manager 
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(NV SUB, or SHAPE YOU NBED 


@ paTENT aPPLieD FOR 
COVERING ALL FEATURES 
OF SUSPEND-O-mATORS 


\ 


TRIANGLE '4252° 
TRIANGLE... FOR YOUR CORNER WINDOW 


ANIMATION FOR YOUR CORNER WINDOW-TURN A SWITCH, YOUR BIGGEST DISPLAY PROBLEM SOLVED 
R Se 











NE ostone '3ese° 
OBLONG ... FOR WINDOWS, LEDGES, ANYWHERE 


PERMANENTLY INSTALL THEM INALL STORE WINDOWS - THEY WILL WORK WHEN EVER NEEDED 


j 
“ } 
Fits Any Column Up to 30 « 30 in. Squore or Round 
1 








WAY 0 \ 


‘ SQUARE ‘295° 
SQUARE ... FOR | 





. VF 
"7 oa 


ANY COLUMN IN YOUR STORE 


)R TOY COLUMNS - LEDGES- USE THEM AT OTHER SPOTS OR MOVE THEM ALL _TO WINDOWS. 
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Many Ceilings ARE 


WORKING FOR SOME OF 
THE LARGEST STORES IN 
THE COUNTRY! 


Suspend-O-Mators are attracting attention by 


making displays come alive with magical motion! 


Suspend-O-Mators are attached to the ceilings of 
windows — hung over ledges or around columns — 
display props or merchandise are suspended from 
the Suspend-O-Mator carriers and animated from 
the wheels while being carried about at fifteen feet 


per minute. 


Suspend-O-Mators weigh only 100 pounds yet 
Works 24 


Non-seasonal — 


will carry from 200 to 700 pounds 
hours a day 365 days a year 
use them all year round Anniversary, Christmas, 
Spring, Easter, Summer, Fall and Back-to-School 


and for any sale. 


EXCLUSIVELY ONE STORE TO A CITY! 


Attach them to your window ceilings and leave 


them there for use whenever animation is needed. 


MODERN DISPLAYS 


1212 G STREET, N. W., WASHINGTON 5, D. C. 
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Christmas 
Fantasy 


By 
ALBERT C. SMITH 


—Top, elves 


the 


windows, 
trees. 


showing 
Below, 
porch setting in this window— 


spun 


at H 


direction ot 


HI] display kx 


White ABE 


department 


Boston, under the 


James Gosling, unravelled an amazing 
Christmas treat for parents and children to 
Paze upon last season Phe store’s toy 


department was arranged as a remarkable 


Santa’s Toy Shop, reached by escalators 
running directly from the main floor \t 
the entrance were two impressive trees 
which supported a white, curved sign desig 
natior Spun glass served as a. snowy 
cover for both the trees and the sign 

Pheatrical flats, both inside and out, gave 
mythical importance to  Santa’s personal 
quarters. Shoppers moved into this section 
throug pre established walks between red 
ind white tencing On the inside they 
visited i reception ireca where the, Vi1¢ wed 
im enor bool tor the registering ot 
ill 5s 0) (ao | s and “(rood Girls.” 
\djacent to this Was t spot lO} a briet 
visit with Santa Children were photo 
raphed here without their knowledge 
parents wished to purchase the pictures, thes 
vere permitt to do so: otherwise, there 
\ no obligatio From the house the 
Visitors moved ut toward the vard and 
( stable 

\t nie Olt nea thre Ouse Was 

i \\ cl ippea l to be undet thre 
\ 1) ) il ambit ms CTCW Ot elves 

aretres individuals clambered — on 
rweeked rut VIndows ind otherwise 
) wt 2 ble nearb Santa's 

ed »! mp throu thre wince 

Ite extend out of one window section 
\ In charge toa oung lady Phose 

| t irchase fo a git picked it 

; ¢ sh t 
i ects 1 pun lass ViVi adecol 

ited roots and valances appeared in alter 
ting paste olors to) provide an addi 
onal tou fairvland 

\ clever and important touch to bot! 


bustle about the three-dimen- 
sional train before snow scenes on the white 
fabric background. ... Center, one of White's 
glass Christmas 
Santa smiles out from a 


( 


tectural 


W 


1 
| 


ristmas 


iIndow 


and 


the 


windows of White's 

last Christmas season came in the 
spun Glass rolled into the shapr ot 
trees Vhese swung from archi 
columns, sprouted trom ledges and 
floors, or rode in gay sleighs 


Lighted bulbs from the inside served t 
throw out a soft, mysterious illuminatiot 
\ white screen served as a background fe 
one wall of the tov shop: Upon this cove 
were painted wintry scenes and actio 


spol ts 
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Spectacular New Christmas Display Item 
at Amazingly Low Cost 


A big market for these low priced electric lighted Christmas candles. Retail stores will want them for their 

display windows. counters, shelves and interior decorations. Ideal for churches. banks, floral decorations and 

private homes. 

Each candle beautifully covered in brilliant aluminum foil 
of spangled white corrugation and halo of stamped alum- 


Available in 3 sizes — 35. 31 and 21 inches high. 
in choice of red. green or gold. Tallow drippings 
inum. 72-inch electric cord. Packed 6 to box. 


DISPLAY DEALERS: Write for quantity discounts. 





* RETAIL PRICES ® 


FO SBR FS 


Bulb not included. Use standard 25 Watt Flame-shaped bulb. 











231 Insurance Exchange Bldg. 
Des Moines 9, lowa 
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Grom the Sheichbook 


of i a 


CASUAL MEN'S WEAR 


Screen in background is made of 
| by 2-inch strippings. In center of 





screen sections apply l-inch thick 
slices of logs in natural color. On 
log sections at irregular intervals, 
paint autumn landscapes or autumn 


symbols. 


Display units are made of split 
logs with feet made of | by 2's. Place 
headless forms, accessories on these 
units.. Additional accessories are 
shown in garden baskets. 


Floor, as in window below, is cov- 
ered in bleached oak leaves. Back- 





ground painted dark brown. 





FALL FASHION 


Center unit is constructed of up- 
right oak poles tied together with 
rope. Stairway leading into center 
unit is made of natural pine boards. 





Supported in center of unit in oak 
bark frame is blueprint of green- 
house. Mannequins are posed on 
steps in center of unit. 


Mass floor heavily with bleached 
oak leaves. For atmosphere, rakes 
and additional blueprints can be 
added.. Focus small electric fan to 
floor from rear to give leaves slight 
motion. Back walls are sponged on 
in three shades of blue. 
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an authentic 
“Junior” 


Another CARRATA “First”! ... Now you can have 
a true Junior mannequin! ... Here, for the first 
time, is a mannequin created in close cooperation 
with top designers of Junior clothing and with 
leading display directors to insure correct Junior 


_nnegn? 





styling and sizing... This new series of all-purpose 


Juniors was designed for the showing of casual, 
spectator, street and evening wear... Photographs 
and information on the complete Carrata Co-ed 


Junior series now available. 


Representatives 


TED DEXTER ROLLY DILLON BILL RODGERS 


11ISO South Los Angeles Street Los Angeles, California 


JACK CAMERON, JR. 
606 Hillside Road, Glenview, Iilinois 
LOTHAR F. DITTMAR 
174 Crestwood Road, Fairfield, Conn 
JACK CAMERON 
2420 Ridgeway Ave., Evanston, Iilinois 
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DISPLAY CONDITIONS 
AND TRENDS 


DISPLAY WORLD 


South Africa And 
The Argentine 


This is the second of a series of articles dealing with conditions and 
trends in display in various countries of the world. Each of the authors is 
a well-known authority on display in his country. Next month: England. 


SOUTH AFRICA 


(The 


manage or 


Klopter, display 
»tores, LAG: 


following is by A. 
(sreatermans 
Johannesburg.) 

Hk displayman in this country was 
commonly known as a window-dresser, 
a self-taught individual whose task was 
as much 111¢ rchandise as possible nl 


to show 
the window. 
at the 
the counter than attending to display 

\iter the first World War, an influx of 
window-dressers raised the 
slightly, but display-art 


Being engaged as a salesman 


same time, he spent more time behind 


from. [England 


standard display 
was still unknown 
33 continental 


From 1933 onwards, some 

displaymen tried to educate the Soutl 
\irican public by using modern display 
ideas \t this stage retailers were rathet 


reluctant to give the displayman a_ tree 


hand \ compromise of using backgrounds 
in heavily dressed windows was the be 
ginning of a brighter display period 

The general prosperity of South Africa 
ilso helped to improve window display. Thi 


cond war, bringing shortages of materials, 
import restrictions and blackout conditions 
However, 


temporarily halted this advance. 


toward the end of this war, South Atrican 
display reached its highest standard. Man 
nequins and materials arrived = in_ tat 
quantities Famous displays by Lord & 
Taylor, Macy's, Bonwit Teller, etc., were 
used as examples by some of our leading 
stores. Other firms preferred to continue 


with the continental style 


Up-to-date store planning, modern shop 
fronts, fluorescent lighting, attractive man- 
nequins and display fittings helped to bring 
about a period of unrestricted activities in 
display. 

Display art was then recognized tor the 
first time. A display association was formed; 
window-dressers 
display artists. The im- 
display was partly 


professional changed to 
displaymen and 
recognized 

improved 
Sales promotions and other events 


portance ot 
by the 
steadily. 


retailers, and salaries 
beforehand in contrast to 
Windows with 


a color-scheme were accepted, settings and 


were planned 


sudden decisions in the past. 


backgrounds became popular, but the size ot 


the windows did not compare favorably 
with the advantages mentioned. Even today, 
South Atrican 


the reason being that the 


shop windows are obsolete, 
value of business 
property is very high and therefore space 


is one of our biggest problems. The ground 


Hoor space is of course the most valuable, 
and deep windows are almost unknown. 
Double rows and arcade windows as well 


as showcases are chosen to make up for 
the limited display space. 

every displayman realizes the difficulty 
when trying to achieve an attractive setting 
in small and hidden windows. The average 
height is only approximately 7 feet 6 inches 
and the depth up to 6 feet. 


are so low that it is impossible to place a 


Some windows 


larger stores 
such as the Belfast Warehouse, of Johannes- 
burg; Stuttaford’s, of Capetown, and Payne 
Brothers, of Durban, have up-to-date 
fronts. 


hat on a mannequin. A few 


shop 
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The Associated Display Artists, a branch 
of the National Union of Distributive 
Workers, of which I am chairman, is the 
only display organization in this couniry, 
We have no professional status yet, but our 
main aim is to gain recognition as pro- 
fessionals by introducing an apprenticeship 
act. The members consist of displaymen, 
display artists, commercial artists and card- 
writers. Demonstrations, lectures, educa- 
tional film shows and discussions of various 
dispiay problems are held at regular meet- 
ings. Display experts from the continent 
are doing their utmost to teach local dis- 
playmen and juniors, and thereby help to 
improve the general standard of display. 

We have no display art schools here, but 
the Witwatersrand Technical 
classes for commercial art and poster and 
showcard design. 

Display studios of the larger departmental 
stores are quite up-to-date. “Cutawl” ma- 
chines, air brushes, band and circular saws, 
and silk screen plants are extensively used. 
Apart from 
tractors, employing a staff up to 20, carry 
firms not large 
enough to employ a permanent display 
staff. contractors handle a_ fair 
amount of exhibition work at annual agri- 
cultural and industrial shows. 


college has 


these mentioned, display con- 


out contract work for 


These 


Animated displays have a_ very 
appeal for both the retailer and the public. 
In the past some rather effective displays 
have been built here, but they 
could not compare with those of America or 
the continent, as we have no real specialists 
in this line to undertake the intricacy of 
animation. It would be extremely 
able to our retailers if we could procure 
recently advertised mechanical 
displays for the coming Christmas season. 


strong 


certainly 


favor- 
small-scale 


Papier mache products are now manutac- 
tured locally, but there is still a great de- 
mand for anything novel. 

Versatile electric motors suitable for ant- 
mations and many other moving effects are 
needed badly. “Cutawl” machines are still 
very scarce. 
demand for 48-72-inch 
fabric for covering ot window 


There is a great 
wide display 
backgrounds, ete. 

Spotlight globes, 150-watt and 220 to 230 
volts, are necessary for our window light- 
ing. Those available from America are 120 
voltage and consequently we are compelled 
to connect two spotlights to one point. 

\ small percentage of locally made man- 
nequins, inferior in design and quality, was 


used Two of the 


during the war years. 
three local factories have already closed 
down because their goods were far too 


inferior compared with overseas goods. 

Most of our imported mannequins are 
manufactured in America by the following 
firms: W. M. Zeppen-Field Studios; Dur- 
able Displays, Inc.; L. A. Darling Company, 
and D. G. Williams, Inc. Others are im- 
ported from Morgese Soriana & Co., Toronto; 
Hindegaul Mannequins, Denmark; Decora 
Models, Holland, and a small amount from 
Pierre Imans, Paris. 

Import duty on 
Cent. 


all mannequins is 10 per 


Sources of display papers are the USA, 
England, and Switzerland. Artificial flowers 
[Continued on page 95] 
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\ 
a saat “FINEST QUALITY” 


at LOWEST PRICES/ 


NATURAL GREEN 
PRINCESS PINE * 
PRESERVED, FLAMEPROOF 
with RED BERRIES pe xe 
or CONES 





PRINCESS PINE PRINCESS PINE PRINCESS PINE 
ROPING WREATHS WREATHS - Stuffed Frame 
Dia. Yd. Dia. ' a 
e mporte 
4’---5 or 10 yd. lengths _$ .45 14” ___$11.00 Doz. 
6’---5or10yd.lengths. .95 18° .... . HOLLY WREATHS 
8’---5 or 10 yd. lengths_ 1.75 ed eiatale ap iM RUSCUS WREATHS 
with red _ berries. 36”... «8 4.00 i BABY BREATH 
Larger Diameters 42” ___ 12.00 Ea. WREATHS 
to Order 48” ___ 15.00 “* and ROPING 











F LA & T ' C= icictes : ae FLAKES . iy 


S be O Ve FROSTEE « DIAMOND DUST 
a" PLASTIC : SALT - ROCK - ICE 
Imported and Domestic Tree Decorations 


ARTIFICIAL BALSAM TREES 
Send for Price List 


Pnen acan VISIT ... “THE HOUSE OF NATURALS” 


il; =ARTS + FLOWERS pr" 


Deo enema a MANUFACTURERS — IMPORTERS 


(staTatiog 


43 W. 56th St., near 5th Ave. New York City 19, N. Y. 





















DISPLAY 


...on and off the record 








—This is Robert O. 
Johnson, display director 
for the Commonwealth- 
Edison Company, Chi- 
cago, holding his first 
grandchild: MarthaJane 
Johnson, who is just 17 
weeks old. Bob will 
celebrate his 30th anni- 
versary with Common- 
wealth next spring— 


—An unusual photograph . . . two com- 
petitors enjoying themselves together. 
The picture was made at the Tennis 
Club, Palm Springs, and shows Trow- 
bridge Stanley, president, L. A. Darling 
Company, Bronson, Mich., at the left; 
Mrs. Stanley, and Max Mayer, sales 
manager for The Greneker Corporation, 
New York City— 













—On vacation at 
Bournemouth was 
Margaret Bull when 
this photograph was 
taken. She is a 
member of the dis- 
play staff of Lewis's, 
Ltd., Birmingham, 
England— 





WANTED: 
PHOTOGRAPHS 
FOR THIS PAGE 


. any size, any subject 











so long as they show dis- 












play people at work or at 
play. Mail to DISPLAY 
WORLD, Cincinnati |. 





















—R. K. (Dick) Pugh, display di- WEY ta, Sas 
rector for Selber Brothers, Shreve- RN 
port, La., rehearses for the job re a 
of fashion commentator, in juxta- es 
position to lovely Pattie Cotter, 
Louisiana State university student, 
selected as one of the 12 most 
beautiful co-eds in the United 
States— 














—The prancing steed is only a 
display prop, made by Leonard 
E. Quarnstrom's Display Specialty 
Company of San Jose, Calif. 
Quarnstrom and his grandchil- 
dren, Ann and Billy, are seated 
in the surrey— 





















ee eee 
io “24 =~ 
Pane 1 Mee 


—-5 


hla ee 
+ tee? 





en 
ee oe eee 
on 5. “rE > / 





THIRD ANNUAL 


CALIFORNIA. 


DISPL MARKET MONTH 


Chaciall F verte Wark, Zarucory 17-22,1949 



















, > 2.2 >. “ 
Sood gt aren" Sew RK 
Se a pe Py ~ 
- as 


a5. Sigs 
res Sy 2 . 
be oh mane 


we - . 
s~~ > *2f7 “348. S55 Ba, 
eee 


he California Display Industry cordially invites you to their Third 
- Annual Display Market Month, which features a Special Events Week, 
January 17, through January 22, 1949. 





You will personally see why California has had such a distinct influence 
on creative ideas. You will feel and enjoy the authentic atmosphere which 
has added so much to California styling. 


Visit the world’s most outstanding stores. See for yourself how California 
merchandise is displayed in settings that are so flattering. We're sure your 
firm will be pleased with all of the ideas you bring back. Aid them in 
profitable merchandising of California promotion with new ideas. 











We've planned true Western hospitality for you ... we want you to see 
everything that we in California have to offer. 


SHOWING AT BILTMORE HOTEL AND INDIVIDUAL SHOWROOMS 







Better make reservations NOW! write FRANK ACKERMAN, Rm, 512, 112 W. 9th St., Los Angeles 15, Calif. MA. 6-5379 





C. BARRANGO CO. CRYSTALLINE PLASTICS CO. AL HALVERSON, INC. PACIFIC PROMOTIONS 
CALIFORNIA DISPLAY STUDIO DECTER MANNIKIN CO. B. A. JACOBS CO. SILVESTRI STUDIO 
CARRATA COMPANY P. L. DE LUCA CO. KAPLAN PRODUCTS & TEXTILES DAVE STARKMAN 


COAST FLOWER MFG. CO. EDDIE CHAIN CORP. LOR SALES CO. THE TABERY CORP. 


EMIL CORSILLO, INC. FITZGERALD DISPLAY CO. MAHARAM FABRIC CORP. WEIFELD CREATIONS 
CRAFTMASTERS CDARIT © EMArE tae wmem ase wwr me: 
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Christmas In Johannesburg 


HRISTMAS is Christmas, regardless 

of whether it is among scenes of ice 

and snow or in the blazing sunshine 
of sub-equatorial Africa, as is the case 
with Greatermans. Located in Johannes- 
burg, the store underwent a general face- 
lifting inside and out for the holiday season 
of last year. The official slogan adopted for 
the event was “Greatermans ... The Christ 
mas Store’, and it was carried out with 
banners, signs and advertising copy. 

Display props were constructed by the 
store’s display department, under the direc- 
tion of F. Klopter, with papier mache figur 
ing extensively in the work. 

\t the upper left is seen the “Music Box 
Cave’, complete with the spirit of Christmas 
and a Father Christmas. 

Some of the construction work is seen in 
progress at the upper right with two em- 
ploves of the display department putting the 
finishing touches to fabric-covered Christ 
mas trees topped with three-dimensional 
stars which were flitter-covered. These 
were used extensively throughout the in 
terior, together with other trees made _ ot 
metal screen to which snowflakes were 
appliqued 

Most spectacular of the Christmas dis 
plays at Greatermans, however, was_ the 
marquee treatment. his consisted of a 
giant Santa, whose size 1s apparent in con- 
trast to the two men at work just to the 
lett of the store’s name, a Christmas fairy 
and Christmas musicians. These were 
Hanked by rows of evergreens. In the back- 
ground, not vet erected when the accom- 
panying photograph was made, towered a 
fabric Christmas tree which was _ three 
stories in height and topped with a star on 
which was lettered Christmas greetings 
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One - Third for DISPLAY is the PROFIT way 


To increase the dollar yield per store foot, 
EFFECTIVE DISPLAY is your number one 
medium. It builds sales in its own right. It 
clinches sales set in motion by other promotional 
mediums. Aside from your sales force, it is the 
only clincher medium operating at the point where 


the customer is there with money in hand. 


What is Display? Opinions vary, but too 
many merchants feel that 1f merchandise 1s out 
of the boxes, out of the drawers or stock room 
and in some form so the customer can see it 
it’s on Display. In a sense, they are right. [Even 
that haphazard method of Display is better than 
hidden merchandise. Ordinary Display will sell 
a limited amount . . . but, Effective Display will 


increase sales. 


What is Effective Display? A plan. Mer- 
chandising is a science and Effective Display is a 
part of this. Certain factors make for Effective 
Display. Displaymen and merchants know from 
experience what will or will not make [ffective 
Displays . . . what they may lack is a plan and 
support of this plan to increase sales through 
more Effective Display throughout the store for 


12 months of a vear. 


Have [Effective Display. Set up a plan. Here 
are items for consideration: 

Your entire store is on Display. Select 
fixtures and equipment on the basis of showing 
merchandise, subordinate them for the sake of 
sales. Look to departmental arrangement, traffic 
flow and the relationship to other departments. 
Don't build barricades. 

Stock arrangement; the relative importance 
and placement of merchandise to group volume, 
impulse or demand buying. Make it easy to see, 
easy to select and buy. [Easy to maintain. 

Control Spot Displays throughout the store. 
Make them work for you as promotional space. 

Consider Window Display Space in its true 
hight. If you can’t remember its value, have it 
billed to you each month like your newspaper 
lineage. Protect this investment with proper, 
12 months support. 

The feast and famine method of Display is 
folly. Twelve weeks of Display feast for Christ- 
mas, Spring and Fall does not justify 40 weeks 


of famine. 


Invest at least 1/3 of your Promotional Dollar 


in Display. 


PROGRESSIVE 


NATIONAL ASSOCIATION 





For list of N.A.D.I. members and products, write John F. 
Bowman, Jr., 11 East Walton Place, Chicago, Ilinois. 


of DISPLAY INDUSTRIES 


MERCHANDISE 
PRESENTATION 
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“They Lived Happily Ever After” 


MPLOYMENT of the comic strip tech- 
complete story by 
time resulted in a 
splendid series of displays for Harold Mc- 
Laren, display director of the Bon Marche, 
Seattle. The sequence of the windows fol- 
lowed a bride and groom trom the wedding 
through the “at period, the whole 


nique of telling a 


one scene at a 


home” 


battery of displays being based on_ the 
theme: “They Lived Happily Ever After” 
Every window had the masculine figure in 
it with the exception of two: one where 


acknowledgment 
gifts and the other 
surrounded by het 


the bride 
notes for the 


writing 
wedding 


Was 


where she was posed 
collection of lingerie 
“Castle 


expectations ot 


Recurring in each display 
in Spain” to symbolize the 
happiness 


Was a 


ahead These castles were made 
of wire mesh and done in exaggerated per 
look like the illustrations in 


they were approximately 2! 


spective to 
fairy stories; 


feet in height 


made up the series, but 
prevent showing more 
than four here. Describing them in order: 

The wedding was in the Bon 
Marche’s immense corner window, the bride 
and groom seen holding hands before the 
wedding cake while the best man and 
bridesmaids were at right-center. 

The next window devoted to the 
wedding gifts, followed by the 
lingerie and stationery as mentioned above. 

Skipping the honeymoon, the displays next 
took up the various rooms of the newly- 
weds’ home 


Pen windows 
space limitations 


scene 


Was 
ones’. for 


—Following the cartoon strip sequence idea, 
Harold McLaren was able to show a wide 
variety of merchandise in this "They Lived 
Happily Ever After" series of windows. The 
displays started with the wedding and then 
showed the newlyweds in various rooms of 


their new home— 


For the living room the accompanying 
card read: “Traditional Furnishings 
for their first house Charm and char- 
acter as enduring as their love”. For “Their 
First Garden outdoor living with grace 
and charm”. In each case the window card 
took the form of an open folder with the 
heading: “They Lived Happily Ever After”. 


In the bedroom the card read: “A Mod- 
ern Princess and her Prince Charming 
choose the grace of contemporary 
furnishings”. For the dining room: “Charm- 
ing choice for a first home the beauty 
and dignity of Duncan Phyfe made to 
last a life-time”. In these scenes, as in all 


easy 


the others, mannequins were posed it 
natural settings. 
“They Lived Happily Ever After’ was a 


store-wide promotion, and the sequence 
technique adopted by McLaren made it 
possible to show a widely diverse range of 


merchandise 
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FOR CHRISTMAS 


NOW !— IT’S EASY—INEXPENSIVE! 
Build your own giant dramatic dis- 
plays from Jumbo Size SNO-PANELS 
up to 8 ft. high, 20 inches wide, and 








from 1 to 6 inches thick. Feather 
Light Sturdy — Real Sno Texture. 
SNO-PANEL PRICES 
Panel Size—Inches Price 
Ya Tat $2.00 
ow xt et 2.75 
20” x 36” x 1” 1.85 
ea: at 4.00 











KRYSTALITE 
SNOW 


Sparkling natural-looking flakes. NON- 
CRUMBLING. Easily cleaned and 


LARGE SNOWMAN 


No. M-2100 — Krystalite full round — 24" 
high, 15'' wide, 14'' deep. 


Green scarf—red candle. Perfect for snow 
scenes—holiday windows and interiors. 


Each, $9.25 





-d. No static. Packed in neat 
No. M-2135—Slightly Smaller Snowman— controll d husk i esti ie 
Same general design, full round. leakproof 1 bushel boxes. Coverage, 
18" high, 10" wide, 9" deep. Each, $5.00 17 feet. 


KRYSTALITE CUT-OUT LETTERS 


TOT/LAND 


SELF STANDING LETTERS — 12" high x 3" thick. Cut them from 
3" stock or buy them ready made. Entire alphabet available — any 


copy you wish. Each, $1.00. 
Also 6" Letters — 1" thick. Each, 35¢. 





él 





SNO BLOCKS —Size 16" x 7" x 6". Genuine sno- 
textured. Weight only four ounces. Price each, $2.25 


GIANT KRYSTALITE SNOW FLAKES 


Three layers—Fully dimensional—Can be suspended 
by a thread. 

No. F-2500—Size 15"' x 15" x I'""—Each set of 6 as- 
sorted designs — $4.50, 

No. F-2535 — Individual Thin 
sizes and patterns up to 15" x 


Per set of 18 — $3.00. 





Snowflakes — Assorted 
15", all %4" thick. 


DISPLAY DEALERS AND MANUFACTURERS — Write today for free samples and photos on KRYSTALITE 


-6¢¢l€ PRODUCTS, INC. 


6415 N. CALIFORNIA AVE. 
CHICAGO 45, ILLINOIS 
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Christmas at Neiman-Marcus 


IT for a Fairy-tale Princess . .. Neiman-Marcus Gifts” was the slogan 

used for a series of Christmas displays at the Dallas store last year 

Gold and silver chairs were decorated with Christmas balls in a 
number of the windows as pictured at the upper left. 

\nother group of windows featured the figures of little girls, each dressed 
in the same color as her own Christmas tree (upper right). The trees were 
in turquoise, magenta and chartreuse, flocked in white and each tree was 
lighted in jewel-like colored lights in the same tint as the tree itself. 

Through the square panes of the window at the left can be seen the larg 
revolving Christmas tree used in the shoe salon. This was constructed of 
glittering silver foliage and adorned with silver, pink and cerise balls and 
drops, ropes of silver beads, garlands of silver metallic lace, and lights of 
clear pink and cerise. Two spun-glass angels in sequin-covered Chinese silk 
floated in mid-air as if they were draping a garland around the tree. 

\t the lower left is a view of the mezzanine landing, where the back- 
drop was covered in cerise metallic paper. On this background were clouds 
of silver flitter and pink spun glass, with a spun-glass angel floating in the 
center. Pink and cerise lights blinked like twinkling stars in the sky. 

Lower right, a view of the main floor decorations. Manzanita trees coated 
with a silver mirror finish were used, each trimmed with silver, pink and 
cerise balls and drops, delicate silver metallic lace leaves, and pale pink 
spun glass. Seated in some of the trees were spun-glass angels. Light 
fixtures were ornamented with the lace and Christmas balls 

Guy Malloy is display director for Neiman- Marcus. 











EPTEMBER, 1948 DISPLAY Worts 63 











948 
} SHO 
SANTA’S WORKSHOP 
gan 
ear Bey a : = 
» a G-504 — This display is 84" wide, 36" high and 4" deep. It is printed in nine different colors on 100 point card stock. The entire 
background and moving parts are set in a wooden shadow box frame. It has EIGHT ANIMATED FIGURES. 
eed |. The Gnome (left hand corner) has double action of turning 4. Santa shakes with mirth. 
nie wheel and moving arm. 5. Jack in Box jumping in and out. 
2, The Gnome with packages has a teetering action as though to 6. Painter works on drum with up and down stroke. 
was : 
save packages from falling. 7. Gnome on horse rocks back and forth. 
" 3. The Gnome making sled has very realistic hammer action. 8. Tailor puts finishing touch to doll with natural sewing action. 
re‘ This 84'' display is made in two parts and folds over to facilitate shipping. The package size will be 36" x 42" x 8". The 
| ve cost of this display complete with motors attached is $75.00 F.O.B. our factory, Brooklyn, N. Y. 
yee Santa and Reindeer Yes, there is a Santa Claus 
silk 
ck- 


uds 
the 


ited 
and 
ink 
ght 





G-503—The Santa Raindees is beautifully printed in nine colors. It is 33''x48''x4" G-502 —This is a very attractive Christmas animated 
and very sturdily constructed with a wooden shadow box frame. The front display 45'' wide, 35" high and 5" deep. It is printed 
has a heavy piece of .cetate printed to give the effect of a window with in several brilliant colors on 90 point white lined card- 
icicles. The Deer goliop and Santa waves his arm, while in the sky the stars board with a separate wooden frame. The top of the 
are twinkling making it a LIGHT AND ACTION DISPLAY. The cost of this fireplace has a shelf 5" wide on which there are three 
display complete with motor is $35.00 F.O.B. our factory, Brooklyn, N. Y. decorative pieces that can be removed if you wish to 


use it to display merchandise. The action shows Santa's 
arm in motion pointing to the children as if asking if 
they believe in Santa Claus and they are vigorously 


nodding their heads. The expression on the children's 
faces denotes surprise and wonderment while Santa is 
i his usual jovial self. The fireplace is illuminated by a 
} wi red bulb giving the appearance of burning embers 
[ making it a light and action display. It is electrically 


CONSULT US ON YOUR ANIMATED PROBLEMS operated by a patented Gregory motor, 110 volt, A.C. 


320 BRIDGE ST. BROOKLYN |, N. Y. or D.C. current. It it packed in a heavy duty shipping 
carton. The cost of same is $42.50 F.O.B. Brooklyn, N. Y. 
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THIS IS WHAT CHRISTMAS 
IS MADE OF! 


[Continued from page 33] 


7 


performed them. And on the lighted disp! 
card in the corner was the verse: 


Toy Town is next, so bright and gay, 
It almost makes them dizzy; 

\nd Bear has come alive! His tricks 
Are sure to keep them busy. 


The next stop on the children’s journey 
through Christmas-land was that section 
devoted to Christmas wrappings. Brown 
trees were decorated with richly colored 
Christmas paper foliage. Christmas greet- 
ing cards and wrapped Christmas gifts were 
suspended from the branches by bright rib- 
bons. Christmas seals were used for the 
bushes in the foreground. In the center of 
the window a small papier mache elf was 
hard at work with brush and palette de- 
signing Christmas wrapping paper. A 
breeze, created by two fans concealed be- 
hind the baffles, gave the impression of 
constant movement in the window. The 
verse read: 





Oh, wrappings, ribbons and greeting cards! 
“Be careful, Joe ... Don’t sneeze!” 

Oh, the sticker bush and the rustling swush 
Of that ever-so-gentle breeze! 


And now we move to Christmas Secrets. 
A large, gnarled papier mache tree domi- 
nated the center of the window. The upper 
portion of the tree trunk was moulded in 
the form of a face —evidently one of the 
Secrets. Other egg-shaped Secrets, each 
with a wide gag tied around its mouth, 
were standing on branches of the tree and 
on the floor. In the base of the tree was 
a barred door, imprisoning a large Secret. 
A smaller Secret was standing in front of 
the door. Every few seconds, the im- 
prisoned Secret would push the door open 
and his jailer would promptly close it. This 
window was lighted with strong overhead 
spots. Spun glass was used lavishly in this 
window, giving it a rather ethereal and 
mysterious effect. The verse helped explain 
the window for those window-shoppers who 
may have been puzzled. 





Now catch your breath, your eyes ashine, 
This is the Secret Place. 
Some plumed. some plain, some tall, some short, 
Bursting to Tell... ’twould be such sport! 
And there goes Bear with a quiet snort 
On a headlong hopeless chase! 


The next window was the only one in 
which sound was used. Fittingly enough, 
it was called “Christmas Sounds”. The two 
children, their backs to the front of the 
window, were standing listening to the 
group of papier mache carolers. In _ the 
background was a church with an open 
steeple through which a church bell could 

[Continued on page 98] 


—At the top, "Christmas Wonder and Glory", 
lighted entirely in black light and almost 
supernatural in effect. . . . Center, Tiny Tim, 
The Little Fir Tree and other Christmas story 
characters appear on clouds. . . . Left, pre- 
paring to leave Christmas-'and, with reminders 
of the main scenes appearing reminiscently to 
the children. . . . Sound, animation, scent, 
dramatic lighting — all are combined in this 
series of outstanding displays— 
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DISPLAY WORLD 


Some Common Problems 


At The Point-Of-Sale 


By KING LANEY 
Assistant Display Director 
The Ernst Kern Company, Detroit 


This article is a summary of a study and corrective measures 
taken relative to merchandise presentation at the Ernst Kern 


Company. 


It contains information of considerable value to 


displaymen confronted with similar problems. The study was 
initiated and guided by W. L. Wardrip, display director. 


N an effort to do a thoroughly rounded 


job of display, alert, sales-conscious dis- 
playmen are turning their talents to 
what we at Kern's feel to be display’s third 


dimension, merchandise presentation; — the 


first and second being, not necessarily in 


order of importance, decorative display and 


selling or promotional display. 

Phis definite third category of display has 
tremendous importance to us 
a caretul approach to the countless 


maze of problems confronting the various 


buvers of a store which bring them = con 
stantly to beseech the display department 
for “a little display” to help this item o1 
that item \ctually, in most instances, the 
problem of the buyer is a_ point-of-sale 


merchandise presentation problem caused by 


1. Improper store fixtures. 

2. Insufficient space, 

3. Poor identification 
$+, Poor exploitation 

hese are conditions which exist through 

no fault of any particular policy or persons 


but as a rule are simply the natural out 


erowth of a situation normal to most stores, 
pecifically : expansions and changes of in 
difficult to anticipate, 


nature Ol a 


ventories whi are 
1 the 
| | on 
crn department 


extremely diverse 


store's Stor ks. whost 


presentation requirements differ from season 
to season and sometimes from week to week 
Logically every item in the store has its 
| stopping quality. It 


store which 


s-appeal, its traf 


Sa 


‘ 
follows that every item in_ the 


can be seen can be rendered more attrac 


tive and appealing to the customer through 


proper presentation, whether on racks, in 


cases, on tables or shelves, 


the floor 
have been devised no effective 


or displayed on 
there 
presentation 


However in many cases 


media for numerous items, which, presented 


properly to the public, have great sales 


appeal 


Preliminary exploration 


these problems will show plainly the need 
of a permanent campaign to ferret out 
these “lost” items, lost in the sense that the 


minimum instead of the maximum amount of 
sales-appeal is being extracted from them. 
Who, then, could more effectively aid these 
the display depart- 
for help 


distressed buyers than 


ment, to which they always turn 


in every problem of merchandise presenta 
tion 

The job Ol 
to the 
person 


selling — hitherto always left 
talents and persuasion of the sales 

can be made infinitely easier, often 
advancing to the simple process of accept 
ing the merchandise trom the hand of the 
customer who was sold with no help from 


the sales-person, but through proper, in 


telligent, point-of-sale presentation of these 
goods. This job of simplifying shopping 


tor the 
unplanned affair 


buying public can not be a hit or 
miss, It must be a sound 
deliberate effort on the part of all interested 
parties to direct the footsteps and attention 
ot the public to the = store’s merchandise, 
through constant and continuous correction 
and improvement of the presentation. of 
] The 
graphs deal with specific point-of-sale prob- 


that merchandise following para 


lems, and how displaymen may be of direct 
aid in solving them. 
The proper fixture will magnify to a great 


] 


degree the traffic-stopping quality of any 


item of merchandise. The displayman can 
directly determine that all departments have 
the benefits of the proper display fixtures. 
However, he may be limited by store custom 
or operating procedure in his effort to cor- 
rect basic store fixture fanlts. 
booths, bargain 


Such devices 


as special rims, divided 


into a few ot 
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bins, shelf units, risers, case inserts, bu:ld- 
boards and 
other aug- 


glass shelves, assortment 
dividers, and countless 
mentative pieces of minor carpentry when 


ups, 
racks, 


presented as remedies to a bad merchandise 
presentation situation are generally eagerly 
and readily accepted. The fresh approach 
of the displayman’s constant viewpoint, i.e., 
how best to present the item to catch the 
public’s eye, very often focuses immediately 
on the inadequacy of the presentation system 
in use. The above-mentioned 
variations of them, may provide permanent 
solutions or stop-gap aid to bad fixture 
conditions, or to an unproductive merchan- 
dise layout. 
It is not 
underlying 
ment’s 
physical 
result of 
department, or the 
ancient store-planner. 
remedied at times by a simple shuffling of 
tables and counters with a view to opening 
traffic 
islands, and creating an appearance which 
invite customers into the 
guide this traffic by an 
unseen hand to specific counters and_ focal 


devices, Or 


uncommon to find the 
many a depart 
showing to. be. its 


entrely 
cause of slow 
unsatisfactory 
fixture layout, which may be the 
outgrowing the 
whim of an 
This can be quickly 


stock inventories 


folly or 


new atsles, establishing stopping 
will beckon and 


cepartment and 


points of merchandise which have been ren- 


dered more accessible, more visible, and 


more attractive. 
illumination of 
point-of-sale is a prevalent 


merchandise at the 
fault ot 

today. The 
fixtures, lush 


Poor 
many 
departments in most stores 
installing — fine 

carpeting, elegant trappings, etc., as a set- 
ting for fine merchandise and then _ failing 
to consider the point-of-sale lighting prob- 
with the 
directly disparage what might otherwise be 
The displayman, 


practice ot 


lems same customer-concern will 


a successtul selling effort. 


trained in the flattering accents of light, 
color, and mass, finds his eye dwelling 
critically on such insistencies as under- 
iluminated or spottily-illuminated — glass 


selling badly positioned ceiling 
units and light tracks which light only top 
shoulders; the ghostly 


distortion of merchandise by daylight fluor- 


counters ; 


shelves or garment 


escent tubing (note: the average person 
spends upwards of 9 per cent of his 
waking hours under incandescent light — 


warm white fluorescent gives the same light 
treatment to merchandise); the visual ob- 
struction of antique case lighting, the need 
flood or spotlight to dramatize or 
highlight an area, table or booth. Num- 
bered ] poorly 
lighted 
out-ot-date or 


of a 


common causes ot 


badly 


selected 


among 
designed, 
ceiling 
fixtures, the worst offenders being the 
opaque — half-shells illuminate the 
ceiling better than merchandise, especially 
filled with dust further to cut down 
the efficiency of their primary function. 
Proper illumination, therefore, becomes an 
essential of good merchandise presentation, 
such a direct concern of the dis- 
He must accept this challenge to 


selling areas are 


improperly 
which 


when 


and as 
playman. 
successful point-of-sale display by suggest- 
often insisting that 
merchandise be 
where 


ing, requesting, and 
proper lighting of 
plished in 
delinquency is apparent. 

Once the foregoing has been accomplished 


accom- 


every instance fault or 


and merchandise is presented within or on 
[Continued on page 102] 
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IT’S A SHOWOFF 


. and rightly so. Build your displays around the fixture that 
draws a crowd and sells without saying a word. Illumination and 
rotation do the trick. This attractive illuminated rotary display 
is designed (and constructed) to sell in greater volume anything 
from washing machines to powder puffs. Showing-off pays off 
with increased sales. 


e@ VERSATILE 

o PLATE GLASS DISCS 

e INTERCHANGEABLE SPACER POSTS AND DISCS 
e ILLUMINATED MOTION 

e 1 YEAR GUARANTEE 


FREE FOLDER: Send for our free folder 'SHOW-OFF" for full 
particulars about this display. 


(Patent No. D 140390—other patents pending) 


TRADE 


TT TLL ciNSIIi 


216 WILLIAM STREET (DISFLAY "0! VEGIO™ NEW YORK 7, N.Y. 








NEW PEPPERMINT 


CANES 


Lightweight and Easy to Handle 


Diam. Length Cost Each 
e” ; 2 ft. 3.25 
y is 3 ft. 5.00 
3" 3% ft. 6.00 
4" ; 4 5 ft. 9.75 
6" 7 ft. 14.00 
8" 10 sft. 18.00 


NEW PEPPERMINT 


TUBES 


Diameters 
Length 6 a cy 4" 6" 8" 
Ke .25 -50 .60 70 90 1.50 
414 ft. .40 75 -90 = =1.05 1.35 2.25 
6 ft.... 50 1.00 1.20 1.40 1.80 3.00 
9 ft.... .75 1.50 1.80 2.10 2.70 4.50 


12 ft... 1.10 2.15 2.60 3.10 4.00 6.50 


THE MUTUAL DISPLAY MFG. CO. 


1101 POWER AVE., CLEVELAND 14, OHIO 
See Your Nearest Dealer or Write Us Direct 























itle Registered U. S. Patent Office 

3 S Combined with 

MERCHANTS RECORD & SHOW WINDOW 
| Issued on the Fifteenth of Every Month by 
E™ DISPLAY PUBLISHING COMPANY 





Cincinnati, Ohio 





j H. C. MENEFEE, President, 
} 


NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 









OUR PLATFORM 

1. The Promotion of Display. 

2. More Display Cooperation by Manufac- 
turer and Merchant. 

. Advancement of the Display Business. 

. Practical Service to the Display Profession 
and Industry. 

. Greater Appreciation o' Display's Power in 

+ Merchandising. 

- giolute Independence of Our Editorial 
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Preliminary Report 
On Display Research 


We commend to the careful attention of 
‘very displayman the brief preliminary re 
Point of Purchase Adver- 
research undertaken 
two Eastern 

page 124 of 


port made by the 
tising Institute on the 
by the organization in 
The report 


cities. 
appears on this 
issue 

Results of the test can be stated in one 
summation: When displays are used, 
. as much as 113 per cent on 


involved in this 


Driel 
sales go up 
some of the merchandise 
test. 

Particularly gratifying in the case of this 
survey of display’s selling ability is the fact 
that Point of Purchase Advertising Institute 
selected a non-biased, professional research 
company Fact work, 
and the careful con- 
ducted. A 

type 
exactly the 


Finders to do the 


way in which it was 


number of stores of the 


displays 


Piven 


same received the involved, 
and 
kind of stores did not receive the displays 
Sales 


store was checked for 


Same numb<« r ol the same 


thus acting as controls of given 


merchandise 
1 sufficiently 


In every 
] 


long period before the survey 
to establish a base which could be taken as 
done on the tested 


tabulated 


the normal business 


1 
Sales 


items wert during the 
period ot the display and for a definite 
time after the displays were removed 
Nothing was left to chance, and the way in 
which the testing was done should leave 


no reasonable room for doubt as to its 


icCuracy 

detailed report on the re 
search project will be made later. It should 
study on the 
connected with display in 


Che complete, 


be well worth reading and 


part ot 
inv torm 


CVervone 


DISPLAY WORLD 


This initial survey concerned itself only 
with displays of the type used by national 
since the Point of Purchase 
Advertising Institute was established by 
companies in that category. The Associa- 
tion of National Advertisers’ display com- 
mittee cooperated in the preliminary plan- 
ning. It is the first survey in a continuing 
program of research which will extend over 
field of and kinds of 


advertisers, 


a wide merchandise 
display. 

It now remains for a similarly ambitious 
program to be worked out for retail display 
of the department store and specialty shop 
nature. Something along this line was voted 
by the National Association ot Display In- 
dustries at the organization's meeting in 
New York City during last June, with the 
project to be handled by the School of 
Retailing, New York university. What kind 
of display research is to be done and its 
scope, however, has not yet been announced. 

In the meantime, until additional 
and figures are available on the power of 
display, it is suggested that the 
Point of Purchase Advertising Institute’s 
preliminary report be clipped and referred 
to whenever the individual displayman needs 
statistics to back up his own inherent 
knowledge of what display can do for sales. 


tacts 


retail 


Display Field Resumes 
Late Buying 

If any proof were needed that the display 
profession has returned to a state of nor- 
it could probably be found in the 
fact that many displaymen this year are 
buying much of their Christmas require- 
ments later in the season than at any time 
since ketore the war. 

Most large stores, it is true, completed 
their Christmas display program quite some 
time ago and placed orders for their major 
needs as far back as June. But according 
to statements from numerous manufacturers 
in the display centers, the small stores and 
a great many of the medium-sized ones are 
just now getting a good start on their 
Christmas buying; they point out that this 
was the invariable custom up until 1941, 
when the lack of materials and equipment 
due to the war caused an_ unprecedented 
amount of early buying —or at least order 


malcy 


placing. 

It is perhaps needless to point out the 
disadvantages of late buying in the display 
field, for they have all been mentioned many 
times In addition to the difficulty 
imposed on the manufacturers, however, 
late buying means taking a chance on get- 
in time to make the installa- 


before. 


ting delivery 
tion deadline. 

This is called to attention particularly 
just now with the truck driver strike in full 
New York City. Fortunately it 
has not yet affected the display field too 
badly, but it is a that unfore- 
seen events can take place which may delay 
even make them altogether 


swing in 
reminder 


deliveries or 
impossible. 


Sales Problem Solved 
With Counter Display 
On the theory that nothing sells an un- 
usual product quite as effectively as a “try 
it yourself” demonstration, the manufac- 
turer of the LaBelle doorknob lock, in 
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collaboration with the firm’s agency, de- 
veloped a counter demonstrator that requires 
the use of a stock sample. 


The new counter display piece shows ex- § 


actly how the doorknob lock fits a door, so 
that the prospective buyer can quickly 
understand the principles involved. ‘This 
product, based on the reversal of an engin- 
eering idea, spins when locked and opens the 
door when its built-in cylinder lock tightens 
the outer knob on the shaft. To prevent 
customer confusion, it is doubly important 
to use the “try it yourself” merchandising 
approach. 

The display itself is silk-screen printed, 
three colors on 8-ply coated board. Features 
of the doorknob lock are described on the 
12'4%4- by 9%-inch die-cut back piece. Slot 
openings in this section receive four ear- 
locks of a cardboard projection printed to 
simulate the sides and edge of a door. A 
hole in the imitation door section admits 
the doorknob shaft, and two concealed 
wooden blocks securely hold the product in 
position. 

The entire display, which was produced 
by the George Weber Printing Company, 
Milwaukee, can be set up in less than a 


minute. Since it requires only a_ small 
amount of counter space, merchants favor 
its use. 


The motif of a simulated door edge is 
also applied in a two-fold counter circular. 
This point-of-sale planning gives merchants 
advantages of coordinated promotion. 





$5,250 In Prizes Offered 
In Rex Display Contest 

A top prize of $500 is being offered in a 
national display contest sponsored by Rex 
Products Company, 302 Fifth avenue, New 
York City 1. Second prize is $250 and 
third is $100, followed by $25 each for the 
ten next best displays. Rex vanity kits, 
complete with sterling silver compacts, will 
be given for entries winning honorable 
mention; a total of 132 such kits will be 
awarded. 

The contest will continue from September 
15th to November 15th, and the display must 
appear some time within this period. Entry 
is by photograph, preferably 8 by 10 inches 
in size. Contest windows must feature a 
complete display of round, square and oval 


Rex personalized compacts. Judging will] 
give primary consideration to originality 
and creative ability. The committee of 


judges will be announced later. 

Duplicate awards of the first three prizes 
will be given to department buyers, or if 
store policy does not permit the buyer to 
accept such an award the amount will be 
turned over to any store employe fund 
which may be designated. 





Old King Cole Adds 
To Truck Fleet 

Several new king-size trucks have been 
added to the fleet which Old King Cole 
Displays, Inc., Canton, Ohio, operates be- 
tween that city and metropolitan 
Finished in red, white and gold, each truck 
bears the company’s name and_ trademark 
prominently front and back, plus the slogan: 
“Sales Thru Sculpture”. 
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eatures : 
on the 
Slot 
Ir ear- “SHINY BRITE”’ 
ited to Metallic ‘‘Old-Fashion”’ 


yor. A Ornaments 
admits 
ncealed 
duct in 


Balls that are hollowed 
on one side with artistic 
ridged and folded pat- 
tern. Glistening silver, 


oduced 

mpany, corrugated reflector- 

than a type caps and metallic 
small hooks. 


; favor : 
One size only... 


25” dia..$24.00Gross 


Available in same dec- 
orators’ pastel colors as 
listed with Metallic Ball 
Ornaments. 


-dge is 
ircular. 
rchants 





“SHINY BRITE” 
Metallic Pointed 
Tree-Top Ornaments 


ed ina 
by Rex 
e, New 
50 and 
for the 
ty kits, 
‘ts, will 
norable 
will be 


For crowning displays 
and many other types 
of trim applications. 


9” High : . $4.50 Doz. 
11” High . . $7.50 Doz. 


Available in same dec- 
orators’ pastel colors as 
listed with Metallic Ball 
Ornaments. 
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FOR DISPLAY & GIFT WRAPPING 


0.9 Ya” 100 yd. Bolt $2.95 
< a o. 5 he 100 yd. Bolt $3.95 
Gn 0.9 1%” 50 yd. Bolt $3.10 
ites be No. 40 23%4” 50 yd. Bolt $4.95 
ae B No. 120 4%” 50 yd. Bolt $7.50 
idemark @ All colors available, that harmonize and match 


slogan: 


with the metallic foil papers and metallic balls. 


Trim Holiday Displays 
With These Twinkling 


“SHINY BRITE” 


ETALLIC ALL RNAMENTS. 


e Mirror-Brilliant ... In a Myriad of Iridescent, Decorators’ Pastel Colors 
¢ Glistening Silver, Corrugated Reflector-type Caps and Metallic Hooks 


The Art R. Cohen organization does it again! Convinced by 
last year’s success that we have the finest ball ornament 
value in the country, we've stocked-up with a record- 
breaking quantity ....enough to meet the greatest imag- 
inable volume of orders. 


It's a matter of record that not a single Art R. Cohen cus- 
tomer for metallic balls was disappointed last year. And 
again this year, we UNCONDITIONALLY GUARANTEE that 
each and every order will be completed. Don't delay! 
Order now. 


© To Ornament Trees, Backdrops, Props, Show Cases, Columns and 
Doorways .. A Thousand and One Uses For Windows and Interiors 


COLORS: 
Surprise Pink 
Shocking Cerise 
Natural Gold 


Glittering Metallic Foil Papers 


26” Width 


Orchid 
Turquoise 
Coronet Red 
Silver Glow 


Royal Purple 
Emerald Green 
Midnight Blue 
Chartreuse 


COLORS: 
® Surprise Pink 
¢ Chartreuse 
® Turquoise 
¢ Coronet Red 


e Emerald Green 
¢ Midnight Blue 

* Ice Blue 

* Baby Blue 


10 yd. Rolls . . $2.00 Roll 100 yd. Rolls . . $16.50 Roll 
wears = oo ee 


¢ Silver Glow 

¢ Fuchsia 

* Shocking Cerise 
¢ Natural Gold 


(Prices on Re 


“irons SATIN RIBBONS 


¥%,” Diameter 
$5.50 Gross 


214,” Diameter 
$12.00 Gross 


25” Diameter 
$15.00 Gross 


2%" Diameter 
$18.00 Gross 


3144” Diameter 
$24.00 Gross 
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Attention Display 
Manufacturers! 





a complete line of 


PLYWOOD 


for immediate delivery! 














FIR MAHOGANY 
WALNUT GUM 

MAPLE OAK 

BIRCH DECO-PLY 


and fancy woods! 


All sizes and thicknesses. 


Modern, attractive, these 
Aetna Plywoods are ideal 
for display work — can be 
curved or bent as desired. 
For complete details. mail 
the coupon today. 





Among our satisfied cus- 
tomers: 


e@ Max Sabaroff & Co., 
Detroit, Mich. 


e W. L. Stensgaard & As- 
sociates, Chicago, Ill. 


e Adams & Westlake Co., 
Elkhart, Ind. 


AETNA PLYWOOD 
& VENEER COMPANY 


1741 Elston Ave., Chicago 22, Ill. 
Phone ARmitage 6-7100 
Teletype: CG 305 











FREE! Lotest Teleply Ticker Price List. 


Mail coupon today. 


ia | 
‘ 


AETNA PLYWOOD & VENEER CO. 
1741 Elston Ave., Chicago 22, Ill. 


Please send free, latest copy of Teleply 
Ticker Price List giving inventory of veneer 
and plywood you have on hand. We are 
particularly interested in the following ma- 
terials: 


Name 
Address 


City State 


fee@eeeeeeeee#eee#eeeeeste#eteteee#e#eee#e8eeeee8eeee0ee80ee8e 80 80 e0 
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A Quick Glance 


At Paris 


isplay 


By HENRY CALLAHAN 
Lord & Taylor, New York City 


ARIS has always enchanted the visitor. 
Pp If that visitor is a displayman, he may 

as well be prepared to become com- 
pletely enslaved, for Paris will claim him 
as her own the moment he takes his first 
breathtaking look. For him, as it was for 
me, Paris is a display in itself. 

The list of sources of inspiration are 
endless: the grand boulevards, stretching 
out like giant spokes from the hub made by 
the Arch de Triomphe; the Place de Con- 
cord with its fountains; the Tuilieries with 
rows of clipped trees, designed flower beds 
statuary with roses; the 
unchanged for hundreds of 
quaint shops; details in doorways and win- 
And on familiar ground the 
famous ateliers of Schiaparelli, Van Cleef 
and Arpels, and. Bruyere. On fete nights, 
the city with light from thousands 
of bulbs illuminating buildings and monu- 
ments against a background of velvet sky. 

Every shop window, no matter how small, 
reflects the inspiration its owner draws from 
about him \ good example 


and festooned 


Streets years ; 


dows more 


blazes 


the treasures 


is the Rue du St. Honore, a street whose 
shops now rival those of the Rue de la Paix. 
These small shops sell antiques, fabrics, 
women’s and men’s accessories, perfumes, 
and candies. Four times each year they 
decorate their windows around a central 
theme. I was fortunate to see the creation 
of such a theme: “The Seven Cardinal 
Sins.” 

All of Paris looks forward to these ex- 
hibitions announced by newspaper and pos- 
ter campaigns. None of the shops, with the 
exception of Hermes, employs a full time 
display director. The windows make up in 
originality what they lack in finish. They 
use wire mannequins, stuffed animals from 


taxidermists, antiques and paintings. The 


—Of the display pictured above, Callahan 

says: "This is the window | did for Schiaparelli 

out of ‘nothing’ to ‘make-up’ for a saucer | 

broke at a dinner party at her home. The 

figure is of chicken wire and it is draped with 

lace curtains from my hotel room. It is titled 
"Newport, 1909'."— 
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show brought crowds of people to exclaim 
in delight, or argue over the merits of the 
various windows. 

This year, the prize winner was an an- 
tigue dealer. He borrowed from the Sleep- 
ing Beauty legend to show the sin of “Lazi- 
ness”. A miniature set reproduced the in- 
terior hall of a Renaissance castle. Small 
wooden dolls, beautifully dressed in cos- 
tumes of the time, sprawled in sleep every- 
where. Peeking in the windows, vines made 
tentative growth into the room ready to 
envelop everyone and everything. 

These small shops, selling accessories, 
mostly, create luxurious effects by the use 
of objects borrowed or rented from antique 
shops. Only the large department stores 
use mannequins to display clothes and 
accessories. Seeing what these people were 
able to do with very little, but that little 
exquisite, made me realize that specialty 
shops could use more priceless objects in a 
creative way. A casual display can look 
very elegant and rich. It gives the shop a 
distinct personality and an air of exclusive- 
ness that can not be overlooked. These 
shopkeepers know that their customers do 
not need to be told how to wear clothes. 
Our own specialty shops could borrow an 
idea from the Parisian shops and use more 
imagination in their displays. 

By the way, one of the most imaginative 
exhibitions I saw in Paris was in _ the 
Louvre. Rooms called the “Ateliers du 
Gout” reviewed the workmanship and 
artistry of products made in the last hun- 
dred years. One room showed clothes and 
fabrics from 1800 to those created by mod- 
ern couturiers (shown on 3-foot chicken 
wire figures with maline wigs), in settings 
reminiscent of each period. Another room 
displayed jewelry on padded fashion  sil- 
houettes made of black velvet. In a center 
court, designed like an 18th century trellis 
garden, a mermaid made of gold chicken 
wire floated on the surface of a glass pool 
with an armful of perfumes brought from 
the pool’s bottom paved with _ bottles. 
Niches around this garden, decorated with 
the romantic accents of Fragonard paintings, 
used butterflies, stuffed animals, tulle and 
flowers to display women’s accessories. In 
a room exhibiting luggage, overturned 
sleighs, carriages, and sedan chairs of 
various periods scattered their trunks, bags, 
and boxes along the road. The baggage 

| burst open disgorging fabulous damasks, 
silks and velvets. 

lhe whole exhibit had a delicacy and 
touch of whimsy that has always character- 

| the work of French artists and crafts- 


men. Nothing about the exhibit could be 
called modern or abstract. I commented on 
tl observation to the artists who had 


prepared the exhibition. They felt that the 
abstract period in display is finished. Their 
uences came from the current trend of 
nantic fantasy” sweeping Parisian art 
circles and couturiers. 
nother method of display that impressed 
was the use of “vitrines’”, small glass 
lay cases lining the corridor of the 
Riz hotel. Every well-known couturier, 
umer and fashion accessory shop in 
Paris rents one to display, simply and im- 
atively, the most beautiful of their 
lucts. A desk in the center of this 
Q ry gives prices and takes orders for any 
he items shown in the “vitrines”’. 
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Qunctional Masterpieces 


MC-169 . . . Candelabra unit. Full-round, white or gold, 
with candles available in five colors. Approximately 40" 


diameter, 30" high. . ...... Each, $34.50 





M-39-A. Wire pedestal, 17" high, top 12" x 16". 3%" com- 
position board covered with drapette, white lacquered wire. 


Color range of drapette Each $12.00 
M-39-B. Wire plateau, same construction as M-39-A. 11" 
high, top 16" x 27" .....Each $14.50 


M-39-C. Three-step displayer, same construction as M-39-A. 
Top shelf 31" high, 10" x 19"; left shelf 17" high, 8" x 12"; 
right shelf 11" high, 8° x 12" PE AR ee Each $27.95 





M-52. Hobby- 
horse. Cardboard 
and wood con- 
struction with 
base-metal trim- 
ming. White 
fllocked. Overall 
height approxi- 
mately 42"; over- 
all length ap- 
proximately 42". 


Each ..$35.00 








M-57. Three-candle unit, over- 
all height 78", width 30". Wire 
finished white frosted, candles 
covered with embossed foil. 
Flame and halo silver tinseled. 
(Does not include holly spray.) 
Each $37.50 


M-55. Post unit, overall width 
18", overall height 62". Can- 
dles 20 and 24" high, diameter 
214". White frosted wire, 
candles covered with embossed 
foil, flame silver tinseled. 
(Does not include holly spray.) 
Each $39.50 





Jobber Inquiries Invited 


H. H. Gould, Inc. ‘Mrérs. 


37 EAST 28TH STREET 


NEW YORK CITY 
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FIREPROOF — LIGHT WEIGHT -- CUTS EASILY — CLEANS EASILY }-— f 


Simple as A B C to mak2 any siz2 or shape. U.S. Pat. No. 1890127 . = 
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WINDOW 
DISPLAYS 


FROSTEE DISPLAYS will stimulate interest and 
maintain the urge to buy merchandise which is on 
display while the viewer gazes with admiration 
upon the realistic Frostee Synthetic Sno setting. 
Frostee Sno is a display material that is flexible 
in its uses. The same Blocks can be used many 
times for holiday and winter merchandise dis- 
plays. Because of its adaptability to these two 
seasons, an elaborate, Frostee Sno display will 
cost you less than you think. 











Vanufactured by 


FROSTEE SNO CO. DISPLAY JOBBER soos HE HAS 


ANTIOCH, ILL. SF -Yok-y 4S lom-\ hele) Cw ol ot V4 ele 4 
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THESE JOBBERS 


Carry Stock of 


FROSTEE FIREPROOF 
DISPLAY PRODUCTS 


ALABAMA 
Birmingham—Fix-Play Co. 
Birmingham—General Displays 


\Mobile—General Displays 
Tri-Allied Creative Displays 


ARIZONA 
Phoenix—Arizona Window Ad 
vertising Co. 


CALIFORNIA 
Los Angeles—Albright Display 
Service 


The House of Aladdin 
Maharam Fabric Corp 
San Francisco—Sales Paper & 
Supply Co. 
Sylvan Cohen Display 
Herman Tunick 


COLORADO 


Denver—Decorative Materials & 
Sales Ce 


CONNECTICUT 


New Haven Fren-Zee Store 
Equip. & Fixture Ce 


DELAWARE 


Wilmington—Interstate 
Service of Delaware 


Display 


DISTRICT OF COLUMBIA 


District Display Co. 
Modern Displays 
Nett Display Service 


FLORIDA 


Miami—Mendow Display C 


GEORGIA 


Atlanta—Fulton Paper Co. 
Melvin S. Roos 


ILLINOIS 


Aurora—Dunlap Studios 
Chicago—Adler-Jones, Inc. 


Botanical 
Co. 


Cook & Meier 
Dann-Dee Displays 


Decorative Supply 


Dazian’s, Inc. 
The Garrison-Wagner Co. 
Elgin—Brinckley Display 


Peoria—De Hater Paper Co., Inc. 
INDIANA 
Muncie—R. A. Minear Display 

Co. 


IOWA 


Des Moines—Kesl Displays 
George Kucharo 


KENTUCKY 
Lexington—D. I... Corman Dis 
play Co 
MARYLAND 


Baltimore — Baltimore 
Industries 


Display 


Hanover Display Center, Inc 
Becker Sign Supply Co. 
Smith Display Service 


MASSACHUSETTS 
Boston—Marcus Window Display 
Service, Inc. 
New England Decorators’ Sup 
ply Co. 
Windo-Art Display Co 


Springfield Murray 
Display Service 


Worcester—Dashoff DisplayCorp 
London Display & Fixture Co 


Window 


MICHIGAN 


Detroit—Display Creations 


MINNESOTA 
Minneapolis—Advance Sign Dis 
play & Advertising Co. 

L. E. Hier Display Equipment 

Co., Ine. 
Shur-Nuff, Inc. 


MISSOURI 
Kansas City—Harvey J. Max 
well Co 
St. Louis—Creative Displays, 
Inc. 
The Garrison-Wagner Co. 


NEW JERSEY 
Jersey City—Werther Display 
Newark—Display Center 
Trim-Rite Co. 


NEW YORK 
Albany—Rayge Displays, Inc. 
Brooklyn—National Sawdust 
Buffalo—Samuel C. Dutch & Son 

Stanford Display Studios 
New York City—Arts & Flowers 
Bonafide Display & Decorative 


L. J. Charrot Co. 
James A. Cole Co., Inc. 


Decorative Plant Corp 
Display Arts Service 
The Kervan Co 
Texkraft Sales Co. 
Syracuse—Merriam Display Sup 
ply Studio 


NORTH CAROLINA 


Charlotte Thompson Display 
Materials 
OHIO 
Akron—Winter-Wayne Service 
Cincinnatt — General Display 
Corp. 


Reinermann Fixture Co. 
Dayton—LeRoy W. Fryman Dis 
play Equip. 


PENNSYLVANIA 


Allentown—Rileigh Window Dis 
play Service, Inc 
Window 


Harrisburg Rileigh 


Display Service, Inc 
Kingston—Rileigh Window Dis 
play Service, Inc 
Philadelphia—Advance Display, 
Inc. 
Ankerum Mfg. Co. 
Arrow Decorating & 
Co. 
Free Lance Display Service 
Pittsburgh—Art R. Cohen Co. 


Fixture 


TENNESSEE 
Memphis—Wray Williams Dis 
play Co. 
TEXAS 
Austin — Harold Eichenbaum 


Displays 
Dallas—Marshall E. 
Fort Worth—Charlie 

plays 

Sparkway 
Houston—L. E. 


Service 


Moody 
Mann Dis 


Display Co. 


Clark Display 


VIRGINIA 


Norfolk—L ’n E Display Service 


WISCONSIN 
Milwaukee—Midwest Manniquin 
Displays 
CANADA 
London—Madison Display 
loronto—Bingham Display Sup 


plies, Ltd 





Ask your display jobber's salesman to show you dozens of sales stimulating 
winter and holiday displays for windows or interior that can be made with 


Frostee Fireproof Sno. 


Frostee display items. 


If you are located in a metropolitan city listed above, 
visit your jobber's show rooms and get desired information about the popular 
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Millinery Display Results 
In Fines For Two 

\n odd quirk of the New York Plumage 
resulted in fines of $50 each for two 
persons in connection with 
play in New York recently. 
tion law prohibits the display for commer- 
plumage of any 
bird and the complaint was filed because a 


Law 
a millinery dis- 
The conserva- 
cial purposes of the wild 
59-vear old hat borrowed for contrast pur- 
adorned with 
feathers. Who filed the 
divulged, but the 


proceedings 


poses was bird-ot-paradise 


charge was not 
were stipulated 11 
before the district 
tector and approved by the State 
tion department in Albany. 


fines 


game pro 


C onserva- 


Ocular Research 


Added By Bliss 


Jean Erwin, a graduate of Duk« 
sity and with a master’s degree in retailing 
trom the New York university’s School ot 
Retailing, has been placed in charge of a 
established research department set 
up by Bliss Display Corporation, 460 West 
34th street, New York City. 

Research tabulations compiled by the 
full-time department will be 
the firm in designing and making its display 
products. The appraisal of habits 
and patterns on the part of shoppers will 
be the principal goal of the project, it is 
said. The results will eventually be made 
available to retailing in general and to the 
New York university School of Retailing. 
The services of the research department will 


univer- 


newly 


consulted by 


ocular 


also be at the disposal of individual firms 





Display Factor's Story 
Told By Newspaper 


“Her Success Comes by Design” is the 
title of a feature story which appeared in 
the New York World-Telegram on August 
25, detailing the rise ot Cecilia Staples from 


art student to head of one of display’s 
best-known firms, Staples-Smith, Inc., New 
York City. The operation of the firm is 
discussed in more than a half-page of space, 
as well as Miss Staples’ comments on her 
work and display in general. 


George Breare Is Dead; 
With High's, Atlanta 

Henry Breare 
after being confined to an 


died August 31 
\tlanta hospital 
for several weeks after receiving a 
fall. He had display manager for 
J. M. High Company, of the same city, for 


George 


severe 


been 


nearly a quarter of a century. 





Funeral hervices were held in’ Breare’s 
home town of Melrose, Mass He is sur- 
vived by two sisters and a brother. 
Gladowski Heads Display 
For El Paso Store 

Formerly with Sterling Display Studios, 


Gladowski is now 


White House, El 


Pittsburgh, 
display 


Stanley J. 
director for The 
Paso. 


Shenker On Trip 
To West Coast 

Jo Shenker, of Prest-Glass, Inc., New 
York City, is on an extended business trip 
to the West coast. 





76 





AX 








HAVE YOU . 


4 
a 
- 












655340 WB .1501. H3n3 
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> 
A ZA 
-. Or a suit, or a very ex- 
pensive sweater or blouse 
. thru “Sunfading?” 


Life's darkest moment can occur just 











SN 


when a customer asks for a garment 
right out of your window. You find it 
so badly faded that it is thoroughly 
If it's happened to YOU— 


unsalable. 


STOP it NOW! 
Install SUNSHADES! 
Pay for them out of the money you 
save by PREVENTING SUN FAD- 
ING. Write NOW for samples 


and brochure. 








WwW 
; a i se! ‘ f Sun Shade and $ 
4 Verma Shade ( film and also 4 
$ copy of “HOW TO WIN YOUR DUEL +5 
; WITH THE SUN.’ ° 
‘ ‘ 
‘ S e Na : 
‘ ; 
Be : 
+ Addre : 
’ H 
‘ City state 8 
‘ : 
: D3 
‘ ° ene ' 
1 Jobbers: Write for Proposition; 
win 2 YOUR ; 


THE SUN-SHADE CO. 
781-83-85 Chancellor Ave. 
Irvington 11, New Jersey 


vn 


DUEL WITR THE SUN 


Manutacturers of the Original Transparent Sun-Shade 
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—More than 9,000 lamps were required to 
complete this job on the Firemen's Insurance 
building on Park Place, Newark— 


. LORIOUS headache” is the term used 
by Gene Perdeco to describe the 


planning and work involved in dec- 


orating large buildings for the Christmas 
season. Sometimes called “the man who 
decorated New Jersey for the Yuletide”, 


Perdeco operates Perdeco Display Company, 
ot Newark. 

The aluminum encrusted with 
multi-colored bulbs which adorned Newark’s 
City Hall last Christmas, the 9,000 lights 
on the Firemen’s Insurance building on 
Park Place, the holiday dress of the Public 
Service Terminal were typical jobs, as were 


wreaths 


the Jersey City telephone building and the 
huge Medical Center. An installation at 
Morristown, N. J., was a large-scale repro- 
duction of the Three Wise Men, as pictured 


here, for the center of the main square. 
Perdeco decided to specialize on mammoth 
decorations even he got 


architectural engineering from 


Christmas before 


his degree in 
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GREETINGS 


SEASONS 





“Glorious Headache 


Manhattan college, New York City, in 1932. 
He has been at it ever since, except for an 
interval during the war when a lack of 


materials required him to shut up shop for 
a time. 

Fireproof decorations are the rule for such 
usually takes a crew of 20 
months to complete a 


installations. It 


men about two 


Christmas project on a large building such 


—This display was installed in the main square 
N. J. An 
obtcined by contrasting the scene with the 


of Morristown, idea of its size i: 


full-size fir tree at the extreme right— 


Trust (upper illustration) 
Service assignment is a 
Perdeco also decorates the 
buildings in Trenton, Camden, 
throughout the 
Christmas blend into 


as the Firemen’s 
The Public 


‘round job, 


year- 
since 
company’s 
and 

state. 


other communities 


Plans for one 
another. 

and shape of the buildings in- 
plus the size of the budget 

prime factors in determining the 
to be according to Perdeco. 
project is usually a cooperative 
among the company’s executives 
and installers of the 


those for 

The 
volved 
are the 
treatment 
The 
venture 
and the 
play firm 


size 
used, 
whole 


designers dis- 

















ation) 

year- 
tes the 
amden, 
it the 
id into 


erative 
cutives 
ve dis- 
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MECHANICAL DISPLAYS STOP PEOPLE... 
IF YOU ARE LOOKING FOR SOMETHING 
IN A MECHANICAL CHRISTMAS DISPLAY 
CONTACT US. 


* 


400 W. 27th STREET 
NEW YORK I, N. Y. 





MESSMORE & DAMON, INC. 











Stempler Duble-Vu 
Heavyweights 


No. K. P. 


A full 12" plastic kiddie hanger, 
heavier in weight than any hang- 
er of this size. Nota toy, nota 
novelty, but a sturdy useful hang- 
er. Available in crystal clear, 
opaque blue, opaque pink. 








See your supplier or write for prices and 
particulars. Inquiries invited from jobbers. 


ie Stempler & Sons, One. 


28 Norfolk Street, New York 2, N. Y. Since 190! 





. Practically break-proof! 


. Economical! 


. Countersunk, _ full - turning, 


chrome plated wire hook. 


Non-slip fasteners hold skirt 
securely. 


Heavyweight, super-strong, 
scientifically designed. 
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“DERBY DAN" 


says— 


You ain't seen 
real sales-makia 
‘mas spirit an 
charm ‘till You 
see me and my 
buddy sanTas, 
brownies aa" 
fellow goors (7 
the great mew 


MODERNAGE 


collection ! 
Were designe 
to st-r-et-c-h 
our Christmas 
budget, too! 






Derby Dan" 
is one of the 
great 3-dimen 
sional clown 
masks in the 
new MODERN 
AGE Christmas 
group ‘ 
36” high, 24 
wide, made of 
durable compo 
sition and 
finished in bril 
liant 
colors 


MODERNAGE 
DISPLAYS, INC. 


101 WEST 31st STREET 
NEW YORK 1, N. Y. 





circus 





Display 
IDEASin 
our NEW 


waire FOR. 
REE 
your F py! 


















500 FIFTH AVENUE 
al 47~° STREET NEW YORK 18.N Y 








lone} se Fok -e  Berenal 


Home fice and Tuclory 


140 WEST FOURTH ST 
CINCINNATI 2, OHIO 
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ENGINEERING ASPECTS 
OF CHRISTMAS LIGHTING 
[Continued from page 35] 
trast with it and the result 1s most effective. 
\t certain spans of the viaduct, 
bridge construction required the installation 
of large overhead steel trusses. 


long 


Many ways 
were tried to illuminate this steel part of the 
structure, but none was very effective or 
practical. The installation of cold cathode 
white fluorescent proved 
Small stars are 
in between the steel girders and a 


stars has most 


acceptable. 30-inch hung 
scattered 
large 60-inch star is mounted on the top of 
each truss. The larger star is supported by 
a framework of steel which is permanently 
hinged to the bridge structure. This arrange- 
ment facilitates installation and removal. 


\t the 


the main 


junction of two of the ramps with 
portion of the bridge in the 
center of the 


roadway there is a concrete 


pylon which normally serves to hold four 
street lights and to guide traffic. During 
the holiday season, the street lights are 


removed, and, using the concrete post as a 


main support, a 40-foot Christmas tree is 
erected. This large tree is in reality made 
up of 40 to 60 native spruce trees, each 14 
to 16 feet high, arranged to look like one 
large tree. It is lighted with 1,200) red, 
green and 10-watt, S-11 lamps) on 
18-inch centers and constitutes one of the 
three main features of 


clear 


Bethlehem’s Christ- 
mas lighting. 

The other two features are plainly visible 
from the Hill-to-Hill bridge. One of them 
is the floodlighting of the old belfry of the 
Central Moravian church. This belfry, built 
over 100 years ago, is a landmark of the 
city. The gold weathervane on top is lighted 
by two 500 and one 1,000-watt narrow beam 
nearby. The 
main body and columns of the structure 
are lighted with 16 150-watt reflector spot- 
lights and four 300-watt conventional flood- 
lights. Half of the 150-watt 
equipped with amber glass screens and so 


projectors located on poles 


units are 


arranged that the inner sides of the columns 
on the belfry are illuminated in color. 

The third, and most outstanding, feature 
display is the Star of Bethlehem. Located 
on the top of South mountain, at an eleva- 
tion of over 1,000 feet, (600 feet above the 
city) it is plainly visible tor miles around. 
It is most effective, however, 
from the Hill-to-Hill bridge. 

The first star erected in 1937 was of a 
temporary construction. It consisted of six 
strips of 50-watt blue sign lamps mounted 2 


when viewed 


feet on centers on wooden boards converg- 
ing at a center point. It was suspended by 
from two 60-foot wooden 
According to the lamp spot formula 
generally accepted and in use, there should 
mass of light at the 
intersection of the six when viewed 
from the bridge. However, when the star 
was first lighted the center mass failed to 
appear. Instead of a shepherd's star we had 
an asterisk. Some ordinary streamers were 
draped around the center to provide. this 
needed center light. The 
answered the purpose temporarily. 

At the 


were removed. The 


steel guy wires 


poles. 


have been a circular 
rOWS 


mass ot results 
lamps 
effect of summer and 
during the tollowing year 
showed that the type of construc- 


close of the season the 


winter storms 


clearly 
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tion employed would not. be 


satisfactory. 


permanent] 


The present permanent star was erecte 
on the top of South mountain in the fall « 
1939. The problem of creating a center spot 
of illumination was solved by building 
conventional five-pointed star 25 feet it 
diameter. The emanating rays start at 
distance of approximately 4+ feet from the 
points of the star. The vertical ray has 
total length from top to bottom of 81 feet 
while the center horizontal ray has an over- 
all length of 53 feet. The entire star is 
erected on a_ specially tower oi 
galvanized steel which has an overall height 
of 91 feet, concrete foundations extending 10 
feet into solid granite. The illuminated por- 
tion of the star has a 
finish. 


designed 


porcelain enamel 
Medium base 

approximately 

daylight Type 


receptacles are spaced on 
2-foot Fifty-watt 
> sign lamps are used in the 


centers. 


main body. The lamps in the rays consist 
of 25-watt and 15-watt I.F. and = 10-watt 
yellow lamps, the brighter lamps being 


placed at the 
star and the yellow lamps at the ends. This 
gives each ray a tapering effect, and adds 
considerably to the overall appearance. 


ends of the rays nearest the 


In order to provide proper visibility it 
Was necessary for the city to cut a con- 
siderable number of trees and brush. They 
also built a road up to the summit for main- 
tenance purposes. 

During the Easter season four planks 
with porcelain receptacles, 2-feet on centers, 
are suspended between the body of 
the star and the horizontal and vertical rays. 
By installing 50-watt, Type  B-daylight 
lamps in only these rays and certain sockets 
in the star, an effective 
burns 


main 


Cross is formed. 
night trom Palm 
Sunday to Easter and attracts considerable 
attention. 


This cross every 


The lesser displays used by these two 
communities in the business streets of the 
cities are vastly different. White-way light- 
ing is furnished in Allentown by 
boulevard standards spaced 
other on both sides of the 
district streets. These standards are unusual 
in that they are equipped with “flower 
bowls” —basins of iron mounted on each 
standard about three-fourth of its height 
above the ground. In the summer flowers 
are planted in these bowls and the effect is 
striking. Just before the Christmas season, 
these plants are removed and branches of 
evergreens are placed in the bowls. 


steel 
opposite each 
main business 


At each Yuletide season, an outline form 
of a Christmas tree is clamped around the 
capital of each boulevard standard. This form 
is made up of steel about 1 inch wide and 
1g of an inch thick. The entire form is 
painted black. Medium base pin type re- 
ceptacles on No. 14 stranded wire are fas- 
tened to the form by means of ordinary 
friction tape so that the perpendicular axis 
of each socket is at right angles to the iron 
form. In this manner the lamps are in a 
firm fixed position. Although it is possible 
for moisture to enter the socket with the 
lamps arranged in this manner, no great 
trouble has been experienced, probably be- 
cause the heat of the lamp evaporates an) 
such moisture before corrosion takes place 
colored plastic 


\n amber screening 1S 














1948 


anent! 
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iced over the 6,000-lumen street light in 
cach standard. This gives a pleasing effect 

th its warm tone and tends to reduce the 

mpetitive brightness in favor of the 
l;ohted decorations. 
ach steel form terminates in another 
star-shaped form at the apex or top. Ten- 
tt. S-14 clear lamps are used in the 
stars. They are ted through flasher but- 
tons which produce a twinkling effect. The 
“trees” are lighted with 10-watt, S-14 in- 
side coated lamps in vellow, red, green, 
hber-orange and pink. The lighter colors, 
such as yellow and pink are used at inter- 
sections and the darker colors at the middle 
the blocks. Blue lamps were used at one 
time but are being discarded because of 
low brightness. 

In Bethlehem two entirely different types 

street displays are used. In the main 
business districts what is known as a 
Number One display is used while in the 
secondary business districts a small, simpler 
display known as a Number Two 1s_ used. 

Phe Number One display consists essentially 

streamers of 25-watt, A-19 red and green 
lamps on 18- and 24-inch centers, two 30- 
inch circles and one 60-inch star made up 

intermediate sockets fastened on = sturdy 
wire frames. Red or green 10-watt, S-I1 
lamps are used in the circles and = clear 
lamps of the same size are used in the stars. 
Both stars and circles are double faced, so 
that lamps are visible from both sides. 

To avoid the competition of brightly 
lighted show windows, signs and _= street 
lights these displays are suspended approxi- 
mately 28 feet above the ground by means ot 
i fe-inch galvanized stranded guy wire and 
a No. 6 TBWP copper wire, securely fas- 
tened to heavy expansion eve bolts perma- 
nently anchored in adjacent buildings. The 
No. 6 wire is used principally in installing 
nd removing the display, although it does 
arry some of the weight of the equipment. 

Since the terrain of Bethlehem is some- 
what uneven, these festoons, spaced about 
100 feet apart, up and down the hills, create 
he effect of a canopy of light. An exact 
spacing between individual displays can not 
he obtained, since the spacing must be gov- 
erned by available building heights. How- 
ever, the finished effect is very pleasing. 

The Number Two displays consist merely 

three streamers of 10-watt, C-9'4 lamps, 
either red or green and a 30-inch cold 
cathode fluorescent star or bell. The stream- 
rs and fluorescent pieces are securely 
nounted on a piece of 3g-inch galvanized 

n pipe 16 feet long. The pipe is in turn 
suspended by wires from the available span 
vires supporting the overhead wire of the 
olley system. This arrangement permits 
uple installation and removal. 


+ 


[In one part of the City of Bethlehem 
cre were no trolley span wires to permit 
use of Number Two displays, and large 
es prevented the use of Number One 
splays, so the old method of running 
eamers of light parallel to the curb 
m tree to tree or pole to pole was used. 
© monotony of this arrangement is broken 
to some extent by hanging a_ lighted 
cath in the center of each span 
\t some of .the entrances to the city 
dified Number One displays are installed 
attract visitors and guide strangers. 
lhe matter of furnishing a source of 
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GREENWICH NURSERY COMPANY 
ONE SOURCE FOR ALL 





YOUR FOLIAGE AND DECORATION 
FOR FALL AND CHRISTMAS! 


Our new Fall and Christmas catalog is now ready. 
Send for it... you will find in it the widest possible 
assortment of natural and preserved foliage and 


decorations ever offered through one source — to 
make your window and interior displays more attrac- 


tive and interesting! And*here is an example of our 


nodest prices ! 


PRINCESS PINE WREATHS 
Natural Preserved and Flameproofed 


Decorated with red berries or pine cones 


Per doz. Each 

12 inch $ 7.00 24 inch $ 3.00 
14 inch $11.00 30. inch $ 4.25 
16 inch ..... $15.00 36 inch $ 7.00 
18 inch $18.00 $2 inch $12.00 
20 inch . $24.00 48 inch $20.00 

PRINCESS PINE ROPING 
Natural Preserved and Flameproofed 
Decorated with red berries or pine cones 

GREEN WHITE PASTELS 

Diamet Per va. Per ve. Per val, 
3” to 4" 3 yd. lengths $ .45 $ 75 $1.25 
Mito 5” 5 yd. lengths $ .55 $1.10 $1.65 
5° to 6° — 5 yd. lengths $ .85 $1.70 $2.50 
6” to 7 5 yd. lengths $1.10 $2.00 $4.00 
7° to 8” — 5 vd. lengths . $1.5 $3.00 $5.00 
8” to 10” 5 yd. lengths $2.50 $4.00 $6.00 


* Wide assortment of Complete line of imported 


flocked materials. and domestic holly wreaths. 


JOBBERS: Greenwirh’s complete line sells fast. 
e e Write for photos and prices today. 








GREENWICH NURSERY COMPANY 
2 West Broadway, New York 7, N. Y. 

America’s Largest Distributors of Natural and Preserved 

Christmas Decorations, Ropings, Wreaths, Trees and Trimmings 
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COLOR VU 


Art Directors, Artists, Ad Agencies, 
Display Men everywhere are calling 
for Color-Vu Papers and the new... 
easier-to-use . . . simplified Color-Vu 
Swatch Book! 


Color-Vu Papers are now available 
in 200 colors including 24 basic 
hues ...4 tints and 3 shades of 
each hue. . and 8 greys. 


To simplify ordering ...the new 
Color-Vu Swatch Book contains 200 
swatches, with rounded corners to 
safeguard against becoming dog- 
eared. Each swatch clearly num- 
bered from 1 to 200. 

dust select the. desired swatch .. . 
get the number. . . shoot the order 
in! No guesswork . . . No involved 
gadgets. 








ave superior “——- 
take pencil, ink, 
card color. Are 


Color-Vu Papers h 


tempera @ 

coated wit on 

stand erasing. — ron with wet 
Errors washe 

—— ya stained by rubber cement. 

" hile wet. Have 

pe with hand- 


sistant 


cotton. N 


will not wrinkle W 
body and wei 
ling problems. 


ght to co 








Dealers take note: 
Color-Vu Swatch Books are packaged m a 
mailmaster box, ready for your label, for 
shipping to customer. 
COLOR-VU SWATCH BOOKS $3.50 each 
COLOR-VU PAPERS—Size 18”x 24”..25¢ each 
Qualified dealer inquiries invited 


Distributed By 


H. fT. HERBERT CO, 


33 West 46th Street, New York 19, N. Y 


Or write direct to COI OR VU 
, 4 


10-63 Jackson Ave., Long Island City 1, N. Y. 
STillwell 4-8456 
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electric community Christmas 
lighting displays frequently presents prob- 
lems. In the case of Allentown the problem 
is relatively simple. It so happens that each 
lighted main business block is bisected by a 
lesser street. The local business-managed 
electric service company furnishes a supply 
of power at a point in the street 
where it approaches the main street. The 
Christmas lighting is fed from this point by 
three No. 10 R.C. wires, twisted together and 
run from the switch to the first 
standard and from thence to the other 
standards. This system does not entail any 
great wiring expense but it does take con- 
siderable time for the “switchman” to 
make the rounds in turning the lights on 
and off. 

In Bethlehem where a larger area is 
lighted it was felt to be desirable to keep 
the number of sources of supply to a 
minimum and install longer lengths of 
heavier feeder wire. Service entrance boxes, 
housing from 60-ampere up to 400-ampere 
switches, were constructed according to load 
requirements. These boxes, complete with 
conduits and cut-outs, are installed in back 
streets and locations convenient to the city 
and the business-managed electric service 
company. Where additional transformet 
banks are required the utility provides them. 
Sizes of feeder wire were selected to keep 
voltage regulation to 5 per cent or 
After the second vear of the installation of 
decorative lighting in 


power to 


lesser 


fused 


less. 


Bethlehem it was 


quite evident that the installation and _ re- 


moval of these feeder wires represented a 
large annually recurring labor cost, and the 
frequent handling of the wire certainly did 
not benefit it. The cooperation of the local 
utilities and citizens was solicited to permit 


the permanent installation of feeder wires 
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on their facilities. The utilities — transit 
telephone and electric service — cooperate: 
wholeheartedly —in some cases rearranging 
their wires at their own expense to accom 
modate the city. In the vears that have 
elapsed since this was done the city has 
many times over saved the expense of the 
permanent installation. 

At some time or other anyone connected 
with the installation of community Christ 
mas lighting will be confronted with the 
question “What color lamps shall we use?” 
In Allentown all colors are being used and 
the idea seems to be quite popular. But in 
Bethlehem, the authorities have elected to 
use only red, green and white. They tried 
yellow and amber-orange but these colors 
were turned down with the statement “. . . 
those horrid pumpkin colored lights look 
more like Hallowe’en than Christmas.” The 
gold fluorescent tubing stars are gradually 
being replaced with white. 
is largely a matter of choice. 

The experiences of these two communities 
with community Christmas lighting have led 
us to propose a set of rules, which lighting 
engineers confronted with similar problems 
might want to consider. 


Color selection 


1. Be original — but still practical. 

2. The colors used are a matter of choice, 
but do not use more than one color in 
a drape, loop or fixed display. Blue 
lamps are not very satisfactory due to 
low brightness. 

Clear lamps provide sparkle and are 
desirable in limited quantities. 

4. The use of laurel roping or other ever 
greens on drapes is desirable but make 
allowances for extra weight. 

Although the C-9% lamp is brighter 
and cheaper, the S-11 with a longer 
life and more rugged construction will 


w 


wn 





—Although opened more than |5 months ago, the RCA Exhibit Hall in West 49th street, New 
. more than 1,400,000 having seen it to 
At any time of the day the exhibit of RCA products and achievements in the field of 
radio, radar, television and the like is crowded with spectators. 


York City, has lost none of its appeal to visitors . . 


date. 


are frequent visitors. 


Displaymen from other cities 


Two small portions of the hall are shown here— 
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prove more economical over a period 
of years. 

Place displays so that they are not in 
competition with other bright sources. 
If street lights interfere screen them 
with glass or plastics. 

Cold cathode fluorescent tubing is a 
practical light source for Christmas 
lighting if properly constructed and 
carefully handled. 

4. Check feeder sizes to keep voltage 
drop low and thereby maintain lamp 
brightness. 

). Make your plans early —a year before 
is not too soon. 

\0. Take time to make your installations 
strong — sturdy and neat. 

\ny community having the full coopera- 
tion of its municipal government, its mer- 
chants and its citizens, can have attractive 
outdoor Christinas lighting if these rules 
are followed. 





Rieser Leaves Stix's; 
To Have Own Firm 

\fter six years as display director tor 
Stix, Baer & Fuller, St. Louis, Syl C. Rieser 
has resigned in order to open his own firm 
is a consultant in store design and display 
and in related fields. 

Rieser was formerly in charge of display 
ior Laclede Gas Light Company, later was 
managing director of the International Asso- 
iation of Display Men for three years, and 
more recently was with the Garrison- 
Wagner Company, St. Louis 

His successor at Stix, Baer & Fuller is 
Howard Backer, who has been with the firm 
since 1937 except for service in the navy 
luring the war. He was made assistant 
display manager two years ago 


“Zipper Display Unit 
ls Announced 

In keeping with the trend toward the 
zipper linings in men’s and women’s apparel, 
The Adler-Jones Company, 521 South 
Wabash avenue, Chicago, has produced a 
opyrighted display unit which dramatizes 
the convenience and_ versatility of this 
feature. Of wood, the unit consists of a 
simulated giant zipper, in relief, with a 
futuristic frame. In a triangular frame at 
one side are the words “Zip In... Zip Out”, 
while on the other side a circular sign made 
{ appliqued cork letters reads: “A perfect 
iat for all occasions.” 


Utterback Now With 
Springfield Store 


Formerly with C. W. Klemm, Inc., Bloom- 
ngton, Ill., William L. Utterback is now 
splay and advertising director for S. A 
arker Company, Springfield, III. 
Floyd Resigns Position 
With Philadelphia Firm 
Che resignation of Charles Fleyd as dis- 
iy manager for Mawson, de Many & 
Forbes, Philadelphia, has been announced. 
His future plans are unknown at the present 
time, although it is reported that he will 
gage in free-lancing. Edward Droxier & 
irtin & Pulaski, of the same city, will 
ndle the store’s display. 
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SNOW TONE 


Christmas Papers 





DESIGN BY LOUIS GEHRING 


= Snowtone No. D2-907 in combination with sparkling 
white Snowtone Blocks for use in Ski Shops and all Christmas pro- 
motions. 


@ LET SNOWTONE BRING OUT THE TRUE YULE- 
TIDE SPIRIT IN YOUR HOLIDAY DISPLAYS. 


@ Ask your jobber to show you the complete Snowtone line, 


including those numbers featured in our Fall and Fur sample book, 
or write us for free samples. 


‘TIMBERTONE DECORATIVE CO., INC. 


924 LAFAYETTE STREET e NEW YORK 12, N. Y. 
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CRESCENT 
Quali 
BOARDS 


IMPRINTED LINING 
FOR POSITIVE 
IDENTIFICATION 


a product of 


Cuicaco CarpeoarD Co, 
670 W. WASHINGTON BLVD. CHICAGO 








DISPLaAy Wee 


SEPTEMBER, 194: 


~The Economy Viewpoint 


In Visual Merchandising 


By LOUIS A. BANKS* 
The White House, San Francisco 


QO doubt this is the first time a mem- 

ber of my profession has been invited 

to address a regional meeting of the 
Controller's Congress. I assure you I have 
caretully chosen my thoughts so that you 
may have some fresh ideas on the economy) 
that can be had in visual merchandising. 

In January of this year, in New York 
City, the newest group of the National Re- 
tail Dry Goods Association was formed. It 
takes its place alongside the other groups - 
store management, sales promotion, store 
operators, the Controller's Congress. The 
new one is known as the visual merchan- 
dising division. It was formed because re- 
tailers everywhere feel that this part of 
selling goods has reached such an important 
retailing that it must begin to 
seek out more tangible ways of accelerating 


place in 
returns — some scientific way of arriving at 
expenditures and more efficient administra- 
tive and productive methods. 

In many stores throughout the country, 
display directors have taken on added duties 
such as store planning, departmental design, 
fashion coordination—all problems connected 
with color and visual selling—in addition to 
their regular duties of exterior and interior 
display, fashion presentation, special store 
functions, ete. The trend toward this is 
growing, making visual merchandising the 
top sales-getter in retailing. 

Faced with these new problems and a 
better understanding of regular duties, our 
new group is beginning intensive studies 
into several subjects. These we will present 
in January in New York. They include, a 
searching study on: 

(1) Display evaluation 

(2) Budgets 

(3) Coordination of display and advertising 

(4) Research 

However, until this program is presented 
those of us on the board of directors have 
many ideas on the subject. of economy in 
display. 


The first problem to analyze is your 
store’s position in the city. Is it a well- 
established one in the community? Is it 


Does it cater to the low-end, 
What ex- 
What location 
is it in and what do your customers think 
of vou? 


promotional 7 
medium, or higher price range ? 
clusive lines does it feature ? 


When this has been thoroughly estab- 
lished, then decide what objective you wish 
to attain 
approach stressing quality tradition, 
fashion - rightness, departmental exclusive 
buys ... and using the windows for sale 


promotionally . . . a subtle 


events from time to time? Or a= strong 
promotional tieup with powerful back- 


Address before the Controller's Congress, Pacific 


Coast regional meeting, San Francisco. August 18 


comparative prices 
sales and “heavy” displays. 

Be sure that you do not get out of char 

acter in your eagerness to establish a style 


grounds, strong cops 


There is nothing worse than trying to be 
This trait in som 
stores makes for confusion in the customers’ 
Contusion as to what you are, what 
and how vou sell will cost you sales. 
Contusion and a tumbling for a style or 
objective in visual merchandising is expen- 
This is point 
one on your list for economy in- visual 


something you are not. 


minds. 


sive and not good economy. 


merchandising. 

The next objective to examine is your 
interior merchandise presentation. 

Take a walk around your store and’check 
the operation on the following activities, 
write your down, then compare 
them with the following: 


findings 
Look at your housekeeping. Housekeep 
ing means a clean store, with everything in 
its place. It means that your store will be 
neat, floors and behind counters free from 
rubbish, stock neatly arranged as to size, 
color, and style. Signs neat and clean and 
in their proper holders or easeled for good 
visibility. Departments not cluttered with a 
host of unrelated manufacturers’ mounted 
ads ... store ads. Departmental mirrors, 
lights, draperies, venetian blinds, furniture, 
ashtrays, clean and shiny. Housekeeping 
means all of the above and more .. . It 
means that vour merchandise is sold in clean, 
attractive surroundings, which is the way 
most people wish to. live. It is not eco- 
nomical to have a haphazard store; it costs 
you money to operate a messy store. Your 
store is on display and by the same token 
must be included as a display tunction. 

Be economical; have a housekeeping policy 
and have it administered in a strong man- 
ner. 

Look to your traffic aisles are they 
being used to full advantage tor display 
In other words, are they attract- 
ing sales as well as serving as arteries for 
store traffic? Your should have 
attention-getting displays that are regularly 
planned and scheduled either to tie-in with 
advertising or with unadvertised items that 
are to be pushed ahead. They should be 
handled by the display division and changed 
regularly. Real thought must be given the 
item displayed, and under no circumstances 


purposes ? 


aisles 


should these displays be administered o1 
installed by the departments. Your traffic 
aisles also serve for special atmospheric and 
seasonal displays in your place of business 
They make people want to show you off t 
their friends and visitors from out of town 
Traffic aisles are used here because you 
want the most people you can reach to se 
Again carefully determin 
if vou are using all of vour potential; per 


vour best. side. 











iss 





194) 


Drice s 


char 
style 
to be 


sone 


mers’ 


what 


le o1 
xpen- 
point 
visual 


vour 


check 
vities, 
hpare 


keep 
ng in 
ill be 
from 
$1ze, 
1 and 
good 
ith a 
unted 
rrors, 
iture, 
eping 
oo 
clean, 
Wwa\ 
eco- 
costs 
Your 
token 
le 
olicy 


man- 


they 
splay 
tract- 
S for 
have 
ularly 
with 
. that 
ld be 
inged 
n the 
ances 
‘d Ol 
traftic 
c and 
iness 
off t 
town 
you 
oO set 
rmiin 
per 


EPTEMBER, 1948 DISPLAY WORLD 83 


Ve eee ere eeeeeeeeeerenre 
*eneeeee#ee#eewese#*e#ee ee 88 6 8 
ee eeeoeene eoeeeenee 8 @ 
Ol a oe ee ee 
*e 08 68 * 
OO all ks 


7” 


dramatically different... 





unusually effective... 


Weed disfitays fer Christmas 


Be sure to see them 


cus ALLIED DISPLAY MATERIALS, INC. 


g 65 MADISON AVENUE - NEW YORK 16, N. Y. . corner 27TH street 
+ * @ @ & @ ® Also on display at 

"? a LOS ANGELES, CALIF., 219 W. 7th STREET, HAAS BLDG. 

*,' ° BOSTON, MASS., 34 SCOLLAY SQUARE 
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Madisonia is Happy to Serve You 
1. ON YOUR PREMISES... 


Our skilled craftsmen, using portable equipment especially developed for 
this purpose. refinish your manikins in your store and have them ready 


for use within 24 hours. 


2. IN OUR FACTORIES... 


We will pick up and deliver or send you safety crates without charge 


from the factory most convenient to you. 


MADISONIA, INC. 


AMERICA’ sARGEST MANIKIN REFINISHERS 


DALLAS NEW YORK LOS ANGELES 
164°West 25th St. 


WRITE FOR OUR FREE BOOKLET 
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COLUMBUS 
Satin-Glo 


Brocade 


WASHABLE 
LEATHERETTE 





12 yards x 54 inches wide — 


Special $9.65 


MERRIAM 


Six Beautiful Fall Colors: 


Orange Beige 
Wine Ivory DISPLAY STUDIOS 
Brown Light Tan SYRACUSE, NEW YORK 











It's universal—multi-purpose. 
Guaranteed unbreakable. 
Easy to Insert. 

No rights or lefts. 


Flexible. Springy. 


window. 


$1 5.00 per dozen pair. 


Orders for 6 pair 
or less sent C.O.D., 





See your local jobber or order direct. 


THE “INVISIBLE” SHOE FORM! 
FITS ANY SHOE! FITS EITHER SHOE! 


One Form for all sizes and styles . casuals, high heels, slings, ankle straps 


Write for catalog, ‘‘Modern Design 
on Display”, illustrating individual 
plastic display fixtures. No obliga 
tion, of course. 


etc. Looks like human foot, yet does not hide trade mark on insole! 


AOGtH Ath] COMPANY .... 


* Trade mark registered. 


Za Plestica 
St.Louis | Mo.., 


211 N.Seventl. St. 








Santa’s got the 


BIG HEAD! 


— in fact it's 
9 ft. Tall, 6 ft. Wide, 3 ft. Deep 
Papier Mache 


Custom Made $250 find 
JOEL W. CRAIN DISPLAYS 


1712 E. 5th STREET TULSA, OKLA. 
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haps you have missed the boat on some 
traffic part of the store or departments that 
can be utilized to bring more sales if pro- 
perly handled. 

Haphazard treatment of your traffic aisle 
displays will cost you loss of sales. It is 
not economical to miss this added revenue 
gained through visual merchandising. 

The next point on our list of interior 
merchandise presentation is the location and 
type of interior display spaces. There are 
generally three classifications of interior 
display spaces. 

(1) Major... display platforms... stages 

wall setups, much as a window 
would be... ledges. 

(2) Secondary...such as wall niche types 
for mannequins or forms over- 
head cases of fixture end types 
usually behind glass. 

(3) Case or counter usually in the 
department, in selling fixtures. 

All of these places were planned by some- 
body for a display. Many times in _ the 
days when architects were planning stores 
(the selling areas) a display case was used 
to fill out a line of fixtures that did not 
quite match up with another line . so a 
case was stuck in to make everything come 
out even. Unfortunately, a lot of stores 
still have to live with this haphazard place- 
ment of important display space, and a lot 
of time and money is spent to maintain them 
and much valuable space is not earning its 
keep. Records of sales per square foot are 
not made on wasted space. 

However, wherever your displays are 
located in the interior, plan them and plan 
them because all the other money, time and 


effort you have spent in advertising, smart 


Shoes can be suspended in | 





merchandising, windows, and good buying 
has brought shoppers into your store — and 
now they are vulnerable. Suggested selling, 
related selling, and all of the training that 
you have given your sales people, plus the 
way your goods are displayed must pay off. 
If you do not plan your displays you will 
cost yourself money by not cashing in on 
added sales afforded you through good in- 
terior merchandise presentation. 

I suggest that you work out a regular in- 
terior schedule, planned at least six weeks 
ahead, and see to it that it is adhered to 
Plan it to tie in with your window presen- 
tation, advertising, your major dis- 
plays, and plan them for good, 
items in the departments for 


your 
seasonal, 
news-worthy 
your secondary cases. 

Merchandise presentation at the point of 
sale must be really planned for good econ- 
omy in visual selling. 

There is one other phase of display at the 
point-of-sale that must be developed to a 
high degree and that is related item dis- 
plays. Some have worked this out 
very successtully, others to a lesser degree, 
but I believe everyone agrees that it is 
a tremendously important part of visual 
merchandising. Many impulse sales can be 
had through an intelligent related item pre- 
sentation, but, and this is important, do not 
clutter and jam them one on top of the 
other or else you will have a “boiled dinner” 
and instead of attraction you will have dis- 
traction. 

Distraction in related item displays is not 


stores 


economical. 
Next on your check list should be the 
study of your packaging and wrapping. 

















1948 


some 
> that 
- ~pro- 


aisle 
Et: ts 
venue 


terior 
n and 
e are 
terior 


tages 
ndow 


types 
over- 


1 the 


ome- 
1 the 
tores 
used 
1 not 
so a 
come 
tores 
lace- 
a lot 
them 
g its 
t are 


are 
plan 
- and 
mart 
lying 
-and 
lling, 
that 
5 the 
y off. 
will 
n on 
1 in- 


r in- 
reeks 
d to 
2sen- 

dis- 
onal, 

for 


it of 
‘con- 


t the 
to a 
dis- 
out 
oree, 
it 1s 
isual 
n be 
pre- 
» not 
the 
ner” 
dis- 


, not 


the 








SEPTEMBER, 1948 


This you may say hasn't anything to do 
vith visual merchandising . . . but it has. 

onsider the difference between a _ coordi- 
ated wrapping paper, twine or ribbon, 
ttractive color scheme in your boxes, 
hredded packing material for cartons, 
issue, gummed labels, etc., as against an 
rdinary box and twine, haphazard carton 
vacking (design-wise), no attempt at color 
oordination between the different materials 
nd a low visibility signature cut. The 
vhole thing boils down to a matter of 
attractive identification, and a play on the 
anity of people. Your customers — and 
particularly women, your biggest customers 

do not hesitate to take an item from a 
lesser store in the community and pack it 
in with the merchandise from the store in 
the city that has the package and name. 
People save an attractive box and use it 
many times .. . and all of this usage 
arrys your store identification everywhere 
your customer goes. 

One more item which all stores should 
constantly check is the uniform or dress 
regulations. Again one might say, “What 
has that to do with visual merchandising ?” 
The answer to this is that anything visual 
within or outside of the store is visual 
merchandising and should definitely be ad- 
ministered and placed in cooperation with 
the visual merchandise director. Dress regu- 
lation, carefully thought out and enforced, 
is just one more link in the chain that holds 
a store together in a strong coordinated 
visual appearance. It tells people that the 
store is a well organized, business-like 
operation, that it is clean cut in its dealing 
with the public. It lets people know that 
we practice what we preach about fashion 
because our people are all correctly dressed, 
according to the fashion coordinators’ rules 
for the particular season. 

(The second portion of Banks’ talk was 
hased on the actual operation of a display 
department as outlined by W. Arthur Gray, 
and appearing on page 46 ot DISPLAY 
WORLD for August, 1948.—Ed.) 

We are entering upon a period now when 
all stores are reviewing their expense pic- 
ture. Operating costs are sky-high. The 
net of all stores is down while most volumes 
are up. Costs per transaction are higher 
than ever while actual transactions in many 
cases are less. Do we say about display, 
“Cut the budget”, or do we realize that now 
more than ever is the time to intensify our 
effort, plan better, do more, review past 
performances, see where we can improve 
1] promotional efforts, in order to gain 
ore volume. The day of the mere sales- 

eck-writer 1s fast becoming a thing of the 
past. Stores that realize this and change 
their tactics, change their merchandising 
esentation, are going to gain added volume 
ver their competitors. Customers compare 

res by name, reputation and surroundings. 

Consider, economy is the freedom from 


iste and extravagance. Be free in your 
inking on reviewing the display operation, 
id you will save money. Do not waste 


luable window and interior display spaces 
ith weak, ineffectual, starved-looking mer- 
andise presentations. Do not be extrava- 
int with lost sales by lack of good related 
m displays and poorly selected goods. 
ike every move pay and you will be 
le to reduce your display expense through 
lded volume. 
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THE PERFECT FALL BUY... 
MILEO MANNEQUINS 


Kall and Winter Wear is worn with 
an air, so it is most important that it 
be well-displayed. Mileo Mannequins, 
specially created, designed and sculpted 
in terms of the new modes, show off and 


set off the garments they display. 


Tots, Kids, Children, Juniors, Teen-Agers, Misses, 


Men and Women -— all ages, every style. Mileo 
Miniatures are arousing special interest. A few 


minutes in our studios will give you a world of ideas! 
So please come in and see the new line. We'll send 


photos gladly, of course. 





The Woman-in- Your-Window should 





be a Mileo Mannequin — if you want to: 





aie 
area | 






create business ! 


MILEO MANNEQUINS 


7 WEST 36TH STREET, NEW YORK 18, N. Y. 
Since 1900 Just off Fifth Avenue 
Smiley & Co., 234 S. Franklin St., Chicago, Ill. 




















Midwest Representative: 














SLEEVE FORMS 


JOBBERS INQUIRIES INVITED 


Save Time - Get Results 


Perfectly Shaped 
$4.50 pr. — Without Springs 
$4.85 pr. — With Cuff Springs 
$5.00 pr. — With Full Springs 








F.O.B. Factory Sizes 37-38 
TANZER DISPLAY CO. | | 
6 WALNUT STREET EVERETT 49, MASS. 
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USE 


COLOR - LITE 


Translucent 


COLORED 


PLASTIC 


CHANGEABLE 
LETTERS 


and mounting strip. No special 
lighting required. A variety 
of colors and sizes. 


FREE! 


Write today for catalog and 
prices. 





Wagner Sign Service. Vac 
207 S. Hoyne Avenue 
CHICAGO 12, ILLINOIS 














DY-O-RUG 
FOR COLOR MAGIC 


The Perfect Dye for Display Purposes. 
Saves Time—Saves Money—Easy to Use. 


Get color harmony or renew worn, faded carpets 
without removing from floor. Also wool fabrics, 
draperies, etc. 


Easily applied—Ready for use next day—Pint 
covers 108 square feet—14 colors. 


PRICE — All colors $2.29 pt.— Black $3.00 pt. 


HELMS CHEMICAL CO. 


BROOK, INDIANA 











@ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS e 
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Handling Customer Requests 
For Displayed Merchandise 


By W. S. GROVER 
H. & S. Pogue Company, Cincinnati 


IF all the controversial subjects in 

() display and there are quite a few 

one we have been concerning our- 

selves with is the matter of getting mer- 

chandise from window and interior displays 
at the request of customers. 

Many stores have adopted the policy of 
not removing merchandise from windows or 
interior displays, preferring to sell the item 
and deliver it when the display is— dis- 
mantled. We at Pogue's feel that it is 
wise to remove such merchandise at the 
customer's request and we back up this 
thinking with several reasons. 

First ot all, we're in business to - sell 


merchandise, and by refusing to remove 
merchandise trom displays we feel we may 
create the impression that we are indifferent 
Secondly, 


the item may be the last one of the par- 


to the wants ot our customers. 


ticular size and color needed, or, if it is a 
high tashion item at a high price, it may be 
the only one. Thirdly, the customer may be 
from out of town and can not wait until the 
display is dismantled. Last, but by no 
least, a 


shoppers revealed that one of the irritants 


means recent survey of women 
in shopping was to want to purchase an 
item in the window only to find it had been 
sold and that no more were available. 
Having instituted this policy of removing 


merchandise, our next step was to set up 





‘ 


the best system tor handling this operation 
Qur previous system had its drawbacks, the 
biggest of which was the relaying of a 
spoken message through a third party. After 
studying the situation very carefully, the 
following system was devised: 

A form was made up with spaces to be 
filled in. 

Department—Item 

Location 


These spaces were headed: Time 
Description and Pric« 
Person calling. These forms 
were mimeographed and a new one is used 
each day. All calls for merchandise come 
directly to the display department and are 
taken by the secretary, who fills in the 
spaces as she takes the message. Thus we 
have a written record of the call. 

The members of the window and interior 
divisions have been teamed up in_ pairs 
Each team is responsible tor all calls for 
one week, at the end of which a new team 
takes over. A schedule is posted so that 
the members of each team and the secretary 
know who 1s on duty. 

After the person requesting the merchan- 
dise has completed the call to the display 
department, he or she’ proceeds to the 
location with a replacement item and meets 
the display person who makes the exchange. 
Care is taken to see that the replacement is 


as near as possible in size and color as the 
All ready-to-wear must be 
pressed before being used as a replacement. 


requested item. 











—"'l think that tonight, after we close, we'll have him pull the island window and put cottons 
in... then we'll have him pull the lingerie window, and then, etc., etc.""— 











wn 
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o familiarize all store personnel with 
" th: new procedure on getting merchandise 
2 ir.m windows or interior displays, a meet- 
was held with the buyers and assistant 
ers at which time the system was ex- 
ned. In addition, mimeographed memos 
the new system were handed out. Each 
er and assistant buyer was urged to 
ng the matter to the attention of thei 
s people. 
Ve feel the new system will greatly 
litate handling customers’ requests tor 
je chandise on display. It will materially 
alloll : ae ‘ . . 
in policing our interior displays as 
s, the , , “1 
: st of these are readily accessible and too 
ot a ° . ° 
; n merchandise has been removed with- 
Aiter - 1; ' 
; the knowledge of the display depart- 
the . iy . 
t; consequently, interior displays in 
v instances have been minus a_ vital 
to be . 
1; eSSOTY. 
im , : 
Pri (ne of the big advantages and one that 
rice , ‘ ‘ i fi 
, be of special interest is the use of the 
forms - ; 
mimeographed forms to record such calls. 
use( é : : : 
display industry has been looking tor a 
come . . ° 
thod of evaluating windows and interior 
( are ’ P ‘ ° 
tl lisplays. We believe the keeping of records 
1 1¢ . . , 
t such calls will prove to be an interesting 
Is We 1 : - . - : 
nalysis of the best location of windows and 
rior displays and the best type of mer- 
terior 5 
; indise to show in a particular window. 
airs 
— may not be the complete answer to the 
ls tor \ 2 e ° ‘ ‘ 
roblem of evaluation, but it 1s certainly a 
tean . : : 
tep in the right direction 
» that 
retar\ 
Yvonne Novak To Open 
chan- Los Angeles Business 
isplay Yvonne Novak, with many vears in. the 
» the lisplay field and formerly operator of Nu- 
meets Show Displays, New York City, has removed 
lange. to the west coast and plans to open her own 
ent 1s lisplay supply firm in Los Angeles. She 
as the ill cover the entire Western area, including 
ust be Spokane, and is desirous of hearing trom 
‘ment. nanufacturers wishing representation in 
t territory. 
Device Holds Dolls 





On Display 
Called “The Doll Sitter”, a display fixture 
is been announced by Metal Displays Com- 
inv, 4 South 15th street, Philadelphia, which 
ds dolls 
sizes and adjustable, the device can be 
trom 18 to 36 inches 
eight. The fixture has a royal blue suede 
irom 


erect for display purposes. In 


1 on dolls ranging 


Literature is available 


vered base. 
: e firm on request. 


Fixture Company 
Changes Location 


he showrooms and tactory of Salzman- 
| rrown Displays are now located at 34 
Scollay Square, Boston, aiter removal from 


street. The firm manutac- 
rs plastic display fixtures and in its new 


tion 


* Cambridge 


will have several thousand square 


additional space which will be used for 


b roduetion. 





Don’t forget — send 
items about all happenings in the 
lisplay field: births, deaths, marriages, 
changes of position, anything pertain- 
ng to display or displaymen anywhere. 


in your news 


tons 
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GIANT 


PAPIER MACHE 


RED 


FEATHERS 





for 


COMMUNITY 


CHEST DRIVES 


No. PM-27 


68 Inches High 
Red Lacquered Finish 


F. O. B. 


St. Louis or Chicago 










Our big, 96-page Christ- 
mas catalog will be in 
the mail soon. If you 
are not on our mailing 
list, write now and we 
will reserve a copy for 
you. 


Our St. Louis and Chicago 
Showrooms are now ready 
with our Christmas Line. 
Come in and see them when 
you are in town. 


For displays which may require 
a larger unit, we also have a 
super-size seven foot tall, red 
feather. Sturdily constructed of 
papier mache and finished in a 
deep shade of red with heavy 


shading along the quill for 
dimensional effect. 
No. PM-28 P 


GARRISON - WAGNER CO. 


2018 Washington Avenue 


Chicago Showroom 


St. Louis 3, Mo. 
20 East Congress Street 








SHEETS—SIZE 26” x 40" 
(Assorted as desired) 


20 
oie} Ke) 


Ww. €. 


123 E. BALTIMORE AVENUE 


SCROLL-TEX 


(Reg. T. M. applied for U. S. Pat. Off.) 


The ultimate for scroll signs, window cards, art sketches, paper sculp- 
ture, show-case trimming, etc. 


Peach 
Turquoise 
Nu-Yellow 
TCT EY 
White 





$18.00 PER 100 


India 
Marine Blue 
Lemon 
Hame 


Black 


Cocoa 
Moss Green 
Terra Cotta 
Claret 
Samar 


Awtock Tue. 


LANSDOWNE, PENNA. 


Wild Rose 
Silver Gray 
Powder Blue 
Old Gold 
Teal Blue 
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e S-T-R-E-T-C-H-E-S TO FITANY MANNEQUIN AND FIT IT BETTER @ 





Now you can get a perfect wig fit 
with the newest development in man- 
nequin wig-making. The Multi-Fit Wig 
will give you a variety of interest in 
your mannequin displays. The entire 
appearance of your mannequin can 
easily be changed ... use a new wig 
and, presto, you have a different 
looking mannequin. 


DISPLAY WIRLD 


e NO MEASURING 
e NO GUESSING 


MULTI-FIT WIGS... 


© Fit any mannequin regardless of 
headsize and fit it snugly. 


© Eliminate unsightly gaps between 
head and hair, 


@ Eliminate inaccurate, bothersome 
and time-consuming measuring. 





Send in a picture or newspaper clip- 
ping of the coiffure you prefer for 
matching, as Multi-Fit Wigs can be 
furnished in any color or style. 











If your jobber does not carry Multi-Fit Wigs write 
to us,and give us the name of your jobber. 


MULTI-FIT WIG Co. 


35 WEST 36th STREET © NEW YORK, N. Y. 














XMAS 


XMAS 
XMAS 


We are still in position to handle 


your late Christmas requirements. 


There is available for your selection 
a complete and varied line of origi- 


nal Christmas themes and units. 


Visit our beautiful showrooms if you 
can or write stating your require- 


ments. 
a 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3ist ST.. NEW YORK CITY | 








Christmas Lantern 


Most effectively designed in the English 


style. Gold flecked red frame generously 
adorned with green holly leaves and red 
berries. A perfect unit for post trims and 


windows. 36" overall, 
20" extension 


$15.50 


Write for special Christmas Brochure 


Ih IN 


148 S. LAKE ST. AURORA, ILL. 











SEPTEMBER, 


ONE OF SOUTH AMERICA'S 
FINEST STORES 
[Continued from page 39] 
curtains through the window area in 
shape desired. 


Atmospheric conditions in Montevid 
create a number of problems. The sun 
intense, the light extremely bright. It mak: 


shielding merchandise which goes into o1 
end of the island window necessary durin; 
a part of the day. Further, a large glas 
front to the store is a problem at times du 
to the glare. 
the island to the street to permit a view ot 


the store’s balcony floor with its beautiful 


“coke” bar. 

Other problems that face the display di 
partment in Montevideo and Caubarrere’s 
arise from the local conditions. The dis 
play department must depend on its own 
construction and ingenuity for props. Ther« 
is no manufacturer of display props o: 
elaborate settings locally on which this 
department may draw for special effects 
There is no renting of display items. All of 
which means that special effects must, from 
an economic angle, be kept to a minimum 
Costly display props are a dead loss, sinc: 
they can rarely be sold after use. 

To offset such a situation, the mannequins 
belonging to Caubarrere’s have several wigs 
each, to’ make variations possible. Also 
the department adds a note of individuality 
to their displays by using artistic signs and 
avoiding as far as possible the use of any 
machine-made or standardized cards. 

During Christmas and other seasonal 
periods the sales sections are decorated in 
accordance with the Price cards 
and signs for displays are prepared along 
some theme connected with the event, an 
economical way of adding to the seasonal 
atmosphere. 


season. 


for Caubarrere’s, 
merchandise in a 


In designing displays 
Montero strives to 
setting as near as possible the duplicate of 


that in which the store’s customers live and 


show 


play, or settings in keeping with their 
pattern of life. 
For the inaugural display in the large 


window on the opening of the new building, 
Caubarrere’s used a scene fusing two eras 
-that of today in the foreground setting 
with a shadow picture in the background 
made of glass fibre cutouts of the crinoline 
figures from the trade mark in a 
Victorian ballroom setting, fastened between 
two large sheets of This picture 
was illuminated from behind, and the over- 


ste yre’s 


glass. 


all picture gave in effect the two ages 
1840 and 1940. A large book in the fore- 
ground was one of the old brass bound 
ledgers belonging to the company from 


former years, in which two new pages had 


been inserted for the display, giving an 
account of the firm’s history during the 
past hundred years. 

The curtains for this setting were in 


wine with the wine color repeated in the 
floor drape to the front of the set. The 
display was lighted with a mixture of in- 
candescent and fluorescent. 

For a Spanish colonial garden setting the 
wooden archways were painted in a_ pale 
pink to represent plastered masonry —a 
typical coloring from this region. The per- 
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| Oormerly with Martin’s, Brooklyn, and more 
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go\is were strewn with flowers, both arti- 
ficiil and real. The floor was covered with 
wallboard tiles in black and white, with 
par’ of the foreground covered in wood 
chips dyed green to represent grass. 

he potted plants in the foreground were 
fleurs de lys used as a symbol of France, for 
Paris is still closely linked here’ with 
fashion. The copy card was made to re- 
senible leather, with the edges curled, 
shaded in tans and blending out to the 
corners. The lettering was done in white. 

Two interesting displays were arranged 
using a large awning of wide red and white 
striped canvas. The first was a _ terrace 
scene, promoting informal daytime frocks. 

For the second, which was a beach scene, 
the whole background was repainted to a 
pale blue. Sand was strewn on the floor, 
and a yellow lighting gave a good effect 
of sunlight on the shore. 

In a second beach display a sage green 
curtain of a native woolen cloth which is 
very thin and drapes well, giving no reflec- 
tions, was used for the background. A large 
fish net was suspended from the ceiling, 
along with a number of fish made to re- 
semble the oriental goldfish. These were 
constructed of wire frames over which 
pieces of cellophane were fastened. Fins 
and tails were of crinkled cellophane. The 
fish were sprayed with a metallic paint in 
a gold which was tinged with silver and 
shaded to give the fish a fragile, transparent 
look. They were suspended from the ceiling 
by black cotton thread and gave the effect of 
foating in the window, swayed by the air 
movement. A starfish on the floor in the 
rreground was carved out of wallboard 
pieces which had been glued together. <A 
large conch shell was made of papier mache. 
For a handsome, yet simple, window set- 
ting, black velvet was drawn onto an old 
gilded frame. A single flask of Nina Ricci 
perfume was illuminated by a_ spotlight 
rom in front as well as by a concealed 
otlight directly over the flask itself. The 
vindow card was an exceptionally artistic 
oster printed in France. It was done on 
archment and appeared as though it were 
and made. 

Caubarrere’s display department is con- 
tinually experimenting with different types 
t spotlights and lighting effects in general. 
Generally speaking they use the white fluor- 
escent light, and have found very agreeable 
effects can be obtained economically by cov- 
ering these with colored cellophane papers, 
particularly for interior displays. 





New York City Stores 
Plan "Golden" Windows 


Simultaneous unveiling of displays along 


ith avenue, New York City, is planned 
lor the official observance of the city’s 
MWe Pee 3 , 

golden jubilee celebration. All windows 
vil] " * 

Vl be uncovered at 9 p.m. on September 
17 - ~~ . . . - 
t/ the start of an official inspection of 
the avenue. 


I 





Goodwin's Adds 

Ray Dowling 

Ra. Dowling has joined the display staff 
ally \dwin's, a firm which has stores in 
brooklyn and on Long Island. He was 
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NOVEL IDEAS FOR NOEL DISPLAYS! 


Smart Creations at Economy Prices 


If you are a display manager and want an idea 
that is different and beautiful we have many 
enchanting Christmas displays to brighten your 
interior or exterior with Yuletime Cheer! 





For Dramatic Displays 
Visit Our Showroom. 







DISPLAY MANUFACTURERS MART, inc 
luerything ~ Ditpley 


34 WEST 35th STREET NEW YORK 1, N. Y. 


















Now/ 


The NON-STREAKING 
DISPLAY COLORS 
you asked for! 








Here's the modern display paint 








that’s made to meet your needs, as 
proved by a survey among leading display men. It's 


the new line of 17 Wesco VIVID Decorators Colors—created in the labora- 


| tories of the world’s largest manufacturer of water-mixed paint products. 
| 


e Colors in the modern mode—deeper, richer, brighter .. . more vivid than 
ever before available. 


e Superfine milling that assures smooth, no-streak coverage on slick paper 


as well as wallboards, showcard, plaster, wood, brick or concrete 
painted or unpainted. 


e Convenient paste form—easily thinned with water. No messy powder. 
@ Speed! One coat coverage! Dry in 40 minutes! 


e Brush or spray application. 


MAIL COUPON FOR NEW COLOR CARD... 


See these 17 really vivid colors for yourself! Compare their richness, 
brilliance and range with your present paints. Note how the colors 
Stay warm, true, non-chalky—even when let down greatly with white. 
Mail the coupon today to our nearest ofhce—or see your Wesco dealer 


WESCO WATERPAINTS, INC., Dept. DW9—Trenton, N. J., 








recen'ly with Oppenheim Collins, Buffalo. | 


} 


Matteson, IIl., Good Hope, La., Berkeley, Cal., Los Angeles, Cal., | 
| Seattle, Wash., Portland, Ore., Montreal, Que., Sydney, Australia 
Please rush us one of the new color cards showing the 17 new | 
| Wesco Vivid Decorators Colors. 
Ra da civil aeeue Caned eames cede aaacede tinea | 
COLOR: - | PE Ra Saga Sake eakarsandaceesed cd adasvewsie | 
CO RIND Ga. ks bos nee Kener ewewue; BOOS 03d bodes 
In Canada, Wesco Vivid Colors are-avail- ’ 
able through the Wesco Montreal factory. Type i IES, 0 ono 5b ewan cuss mcaeanese dete 
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CHANGEABLE 
NAME STRIP 


DIRECTORY BOARDS 


for Department Stores 








SEND FOR ILLUSTRATED FOLDER. 


ACME BULLETIN CO. 


37 E. 12th Street, New York City 11 
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Smartwear, Roanoke 


Hl. more people see, the more they 
buy” is a merchandising adage which 
Is as true today as when the merchant 
simply spread vis wares in the public mar- 


ket place 


successtully by E 
designers and 
New 


Irving Saks store 





The theory of 


open display was used 
Paul Behles & Associates, 


merchandising engineers ot 


York City, for the new Smartweat 


in Roanoke, Va. 


\s the potential customer nears the store, 
1 


r attention is caught by the = all-glass 


¢ , ; 
rance tacade set back trom the sidewalk 


id the open window displays which enable 


r to see and appraise the current 


contents of the 


styles, 


complete store 


SEPTEMBER, 1948 


bottle 


\ striking color 
green and with the 


chalk 
angular design of display cases and _ selling 
islands. In_ the 


scheme of deep 


white combines 


walnut display cases the 


merchandise is symetrically arranged to fit 
in with the floor design. 
entrance of the store ts 
The 


Three circular 


\ view of the 
first 
front is 17 feet in 
lighting 
pictured a section of the first 


seen ine the photograph. glass 


height. 
ceiling coves are used. Below ts 
floor behine 
The showcase partitiot 


a background tor the window 


the show window. 
also serves as 
display, giving an air of privacy to the dis 
but not hindering the open-iront idea 
Natural flowers and foliage 
of the 


play 
In pots are part 
entire floor’s decor. 














| iz 
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NOW SNOWLAND EFFECT 
| YOU CAN GET THAT 
EXTRA HEAVY 
FLOCKED 
BRANCHES 
FLAMEPROOF 
Heavily flocked snow covered na- 
tural branches, covered with white 
flock and diamond dust. 6 to 7 
ft. high. 
$18.00 Per Dozen 
EXTRA HEAVY 
FLOCKED 
WREATHS 
FLAMEPROOF 
Pine Needle Wreath with natural 
pine cones covered with heavy 
white flock and diamond dust. 
30 in. dia. WREATH, $20.00 Eo. 
36 in. dia. WREATH, $24.00 Ea. 
Other sizes on request 
NEW ENGLAND 
DECORATORS 
SUPPLY CO. 
122-124 KINGSTON STREET BOSTON II, MASS. 
4 )- ) Fal Cc 
WOO FANGL 
GUN Of) 
TACKERS 
a for 
e / 7. "A P 
r em am emma ee ee ee ee me me a RES ae = oe 4 
PLEASE SEND ME MORE INFORMATION 
BON YOUR DUO-FAST AUTOMATIC TACKERS 1} 
i i 
i ! 
Y YgY ~Y § a i. pee ile: 
FAST-ACCURATE-VERSATILE' 
gy BUSINESS ' 
Tacking decorations, displays, and signs frequently in- 4 i 
volves getting into tight and clumsy places. A Duo-Fast 1 ~~ 
Automatic Gun Tacker with its easy, one-hand operation 1 STATE 1 
—not only leaves the other hand free to hold material— LOLA Tee ‘ 
but-—-gets into those narrow places without a squeeze. = TEAW (GL. 
The Duo-Fast Tackers are fast and accurate. They do HAYA Taibo »)) 
just exactly what a good display tacking job requires. =f \(e6 oI a ) (ec fale tat, ASAT 
There is a complete line of versatile Duo-Fast tackers and . FASTEN EL . UREURAIUN 
staple sizes. Write for your free circular on Duo-Fast i | 
Tackers today! 848 FLETCHER STREET, CHICAGO 14, ILLINOIS J 
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909 ARCH STREET 


DISPLAY WORLD 


Paris, 4 low York aes 


fashion headlines everywhere. For high 


' al hand 


’ fp 
Z ; y ¢( 
r MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 
exelusive distributors... 


NAVTHONS iis FIX. C0. 





Beau Monde is making 


' Bioon and Beau Monde manikins go hand 
vs , eee , 
\ 


ni 
. Such smart sophistication! 


PHILADELPHIA 7, PENNSYLVANIA 
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aSuper-Spo 





€ 
t 






t 


500 rr 


























Prominent merchandisers across 
the country have proved the value of 
spotlighting displays with GoldE. This 
cooler handling high efficiency 500 
watt Bantam Super-Spot throws a 
clear powerful beam—easily adjust- 
able from even flood to concentrated 
spot. Has 414 inch Fresnel lens and 
pre-focus socket. Full universal 
mounting for ceiling, wall or floor. 
Very rugged, long lasting. Weighs 
only 8 Ibs. Uses long-life lamps. 


A real value! 


SEND FOR BULLETIN NO. 454 


Full Line of Attachments 
Available 
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GoldE Manufacturing Co. 1222-A W. Madison St., 


Chicago 7, U.S.A. 








| 
| 
| 
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| 
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| Special Air Shipping Rate 
For Display Material 
Albert D. Blitz, Modern Displays, Was} 


ington, D. C., calls attention to the fac 
that many, if not all, air lines have 
special low shipping rate for display ma 
terial when sent under a special classifica 
tion of air freight. As an example he cite 
his experience in shipping a display devic« 
from Washington to San Francisco: 


—In the upper photograph William Chosch, a 


representative of Modern Displays, watches the 
loading of the shipment at the Washington air- 
port on Saturday evening. The second photo- 
graph shows Bud Swensen, the representative of 
United Air Lines and George Somers, assistant 
display director of Raphael-Weill, receiving the 


shipment in San Francisco on Sunday morning— 


“It was imperative that our ‘Suspend-O- 
Mator’ be in San Francisco on a Sunday 
morning and since it was not completed 
until Saturday morning it was necessary to 
Upon investigating air freight 
found that such shipment was not 
practical. We then contacted United Att 
Lines and after their investigation of the 
use of the ‘Suspend-O-Mator’ they decided 
that display material could be shipped as 
advertising matter with an extremely low 
rate in comparison to all other forms ot 
shipping, and of course at much greater! 


ship by air. 
rates we 


speed, 

“The ‘Suspend-O-Mator’ was shipped out 
of Washington, D. C., at 7 p.m. on Satur 
day night and arrived in San Francisco at 
8:45 a.m. Sunday. It was in Raphael 
Weill’s window and in operation less thar 
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} hours after it was shipped. The rate 
ir this shipment was an ‘unbelievable’ 
mount of only $19.55 per hundred pounds 
. only a few dollars more than train 
eight rates.” 
In Cincinnati, an executive of Trans- 
Vorld Airlines had no hesitation in saying 
that display material comes under the 
assification of advertising matter and 
mfirmed the fact that probably all major 
ir lines will so classify it, “with the pos- 
sible exception of some short lines in the 
South and West”. He continued, “As a 
matter of fact, TWA has a definite group 
entitled ‘display material and display mat- 
ter’ under the classification ‘advertising ma- 
terial’. Under a broad interpretation this 
would probably cover most display articles. 
Where display material is shipped from 
Cincinnati to San Diego, for example, the 
low rate would apply from Cincinnati to 
the nearest ‘long-haul’ terminus —in_ this 
case Los Angeles—and the regular air 
freight rate from the terminus to San 
Diego.” 


Australian Display Factor 
Visiting United States 

E. S. Cox, director, Wilken & Jones Pty. 
Ltd., Sydney, Australia, arrived in the 
United States August 25 for an extended 
business visit in this country. His firm is 
one of the largest mannequin manufactur- 
ing companies in Australia. 

Cox is currently in Chicago, after spend- 
ing the first two weeks after his arrival in 
San Francisco and Los Angeles. His plans 





call for a visit to Cincinnati after which he | 
will spend two weeks in New York City | 


before leaving for London. After three 


weeks in England Cox will return to New | 


York for two additional weeks and_ will 
then begin his return trip with stop-overs 
in Montreal, Toronto, Chicago and San 
Francisco. He expects to return to Sydney 
by Christmas. The trip is being made by air 


Strike Hampers Shipments 
Only Slightly 


The strike of truck drivers in New York 


City has thus far hampered shipments in 
the display industry only slightly, since 


most of the manufacturers with shipping | 


deadlines to meet are using express trans- 
portation. 


shipping orders immediately on completion 


without regard to shipping dates previously | 


igreed on with their clients. 


\t the present time there is no indication | 
that the strike will be settled in the near 


luture, 


Showroom Opened 
By Carlock 


\ showroom for his complete line of | 
splay units has been opened by Vernon | 
Carlock in conjunction with his studio in | 


eenville, Ohio. 











Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where, 








Some, fearing that conditions | 
will get worse as the strike continues, are | 

























CHARTREUSE/SILVER 
ORCHID/SILVER 


No. 2 — 3%" 


1383 W. NINTH STREET 


DISPLAY WORLD 


Onder jor CHRISTMAS 


OT La Materials to enhance freedom of 
» expression when developing Yuletide 


motifs. 


displaying 


2%" — 


EXCLUSIVE Pattern — in two-tone tinsel pastel ribbon will individualize wherever utilized. 


No. 3 — 50-yard bolt... 


GREEN/SILVER 
RED/SILVER 


versatile as you make them. 
columns, doorways, windows, props, and balusters 
evoke attention from the most unobserving. 


2%" — $10.50 gross 


9° — $3.95 dozen 


93 


CHRISTMAS BALLS 
AND TREE TOPS 


a host of brilliant hues which are as 
Trees, show cases, 


RED PINK 

GOLD ORCHID 
SILVER CERISE 
ROYAL BLUE TURQUOISE 
EMERALD GREEN CHARTREUSE 


274" — $17.50 gross 
13.50 gross 3%" — 21.50 gross 
Tree Tops — Same colors 


1" — $6.95 dozen 











ate $1.75 


PINK/SILVER 
LIGHT BLUE/SILVER 


ROYAL BLUE/SILVER 


SATIN RIBBONS — ALL COLORS — 


50-YARD BOLTS 


No. 2 — 3%" .. $1.25 No. 9 — 1%"... .. $3.00 
No. 3 — 5%" . 1.40 No. 40 — 2%"......... 4.50 \A\ 
No. 5— %"......... 1.85 No. 120 — 444". eee 

No. 40 — 234" 20-yd. bolts. Red only.........$1.85 


LAME’ RIBBON — SILVER AND GOLD, BOUND EDGE — 50-YD. BOLTS 


. $1.75 


No. 3 — %"..... $1.95 


No. 5 — 7%" . $2.50 


Ombre — Novelty Ribbons for all occasions in stock — Samples on — ly 


Metcllic 


Ream rolls 


Foil Papers 


Harmonize by contrasting or matching your metallic foil paper, 


ribbon, Christmas balls and tree tops. 

26" wide PINK ROYAL BLUE 
TURQUOISE COPPER 

25-ft. rolls — $1.50 CHARTREUSE GOLD 
LIGHT GREEN RED 

100-ft. rolls — $5.50 LIGHT BLUE SILVER 


EMERALD GREEN CERISE 


— Prices on request 


FOIL COVERED TUBES — 1%" x 7 ft. 


$6.60 per dozen 


All pastel and two-tone pastel colors. 
Special combinations on request. 


ADVERTISING DISPLAYS 


AND 


DECORATIONS 


CLEVELAND 13, OHIO 








94 





SALE 


Dynamic 250 Exhibit 


INCLUDING 
TENT! BACKGROUND PANELS! 
GLASS COUNTERS! 


(250' x 25'): Colorful, yellow and red 
Slight arc 


TENT 
striped top. Gray side walls. 


shape. Fireproofed complete with all ropes 
and poles. Length of tent and shape of arc 
variable. 


BOOTHS AND BACK PANELS: 8' high x 225’ 
(sturdy 8' x 4' wallboard sections on I" x 2" 
frames), 9' 6" return rails, attractively finished 
in neutral pastel green, gray trim, including 
hidden private offices with hardwood floors. 

GLASS COUNTERS: 42" high x 20" wide x 225' 
long (in convenient 9’ sections). Permanent 
construction and colorfully decorated in gray 
and green. Panoramic background. One or 
all 25 sections available. 

ALSO INCLUDED: 600 feet wire fence and 
steel posts. 

Material Only Slightly Used. 
Can Now Be Seen Assembled! 

e Ideal for Any Outdoor Itinerant Show! 

e Ideal Booths for Indoor Trade Show! 

@ We'll Sell As a Unit or Any Part! 

e Make an Offer! 


3 DIMENSIONS 


1200 W. LAKE STREET, CHICAGO, ILLINOIS 


Further details and photos available on request! 








Cardboards 


are Different! 


‘““NAT-MAT”’ Cardboards are 


your assurance of proven de- 
pendability, full value and quality 


throughout. 


Remember Cardboards are 


different, you will be glad you 


insisted on “NAT-MAT.” 
& 


NATIONALCARD,MAT &BOARDCO. 


Manufacturers 
4318-36 CARROLL AVE., CHICAGO, ILL. 
Allied Mills 
11422 Se. Broadway, Les Angeles, Calif. 


Peterboro, Ont., Can. 
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State Street Decorations 
To Be ‘Most Elaborate" 


Getting State street, Chicago ready for 
Christmas began two months earler than 
usual this vear with the test erection of a 
big steel and papier mache reindeer atop 
one of the thoroughfare’s lamp posts on 
\ugust 19 \ special hoist was used to 
place the 300-pound deer in position, the 
first time it has been necessary to give the 
decorations a “dry run” this far in advance 
of the holiday shopping season. 

Randall H. Cooper, executive secretary of 
the State Street Council, reports that this 
vear’s decorations will be the most unusual 
ever to adorn the street. He also says that 
they are so elaborate that three firms are 
involved in their preparation: Silvestri Art 
Manufacturing Company, David Architec- 
tural Iron Works, and Commercial Light 
Company, all of Chicago. 


Point-Of-Sale Displayer 
Is Functional 


\s an aid in selling holiday merchandise, 
Universal Laboratories has designed a bril- 
liant Christmas stand and done “Djer-Kiss” 
cosmetics up in festive Yuletide wrappings, 
ready for gift-giving, as a_ time-saving 
device for sales person and customer. 

Phe colorful “Djer-Kiss” all-in-one win- 
dow and counter display piece is particularly 
\t one 


end of the raised stand 1s a cut-out, vivid 


suited to drugstore pre-holiday use 


green Christmas tree, gaily decorated with 
red and gold dises \t the other end, the 
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prices of the pieces displayed are clear] 
marked in color against a white placar 
The attractive stand is large enough 
hold four Christmas-wrapped packages, ea 
wrapped individually in red or green meta 
lic paper and tied with ribbon bows. 1 
glossy surface of the package wrapping 
and display piece insures its retaining 
crisp, fresh appearance during the holida 
shopping period. The display was design: 


by Arthur Alter. 


Ouellette Succeeds Fernengel 
At Bond's, Detroit 

C. L. “Cliff” Ouellette has resigned 
display director for Peters Sport Apparel 
& Uniitorm, Inc., Detroit, and has joined 
the local store of Bond Clothing Company 
in a similar position. He will have charg: 
of display for the Flint, Mich., store as 
well. At Peters, Ouellette included the 
display of the new store at Battle Creek in 
his duties. He was with the firm for about 
a year. 

Kurt Fernengel, formerly in charge of 
display for the Detroit store of Bond’s, has 
been transferred to the Cleveland unit 
Sherman Weir Workers 
Name AFL Union 

In a National 
election held recently 
Inc., New York City, the AFL Display Fix 
ture Workers Union, Local 21625, was vot 


Labor Relations Board 


for by approximately two-thirds of the 30 


workers. 





—A week's vacation among the ski resorts of Sweden is dramatized simply and effectively in 


this display by Ake Magnusson, display manager, and G. Abrahamson, of the Swedish State 


Railways, Stockholm. Two miniature skiers, two smiling mountains, a small hut, and eight 


calendar pages complete the display— 


at Sherman Weir, 
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SOUTH AFRICA AND 
THE ARGENTINE 
[Continued from page 54] 
ire indented from Czechoslovakia. Grass 
affia mats come from the USA. 
Display stands and fittings, as well as 
gla counters, are now manutactured 
locally by competent metal craftsmen. 
Unrestricted use of lighting is permitted, 


particularly fluorescent. Dramatic and 
spotlighting have been introduced by large 
jepartmental stores. Recently fluorescent 
pail with ultra-violet spotlighting, has 
made its successful appearance on the stage 


ind in shop windows. 

[ until the present there were no _ re- 
strictions on the imports of display ma- 
terial. With the dollar-saving policy it is 
expected that some control on imports will 
be imposed. 

South African retail stores have spent a 
tremendous amount of money on display 
ind advertising since towards the end of 
the second World War. Since the beginning 
if 1948, display expenses had to be cut 
smaller net profits. In spite of this, the 
expenditure is still higher than five years 
igo and before the war. 


lown considerably to compare with the 


Retailers have become more display-con- 
scious than ever. Good window display is 
preterred to newspaper advertising, although 
hoth mediums are simultaneously applied. 
Retailers keep a close check on sales records 
obtained from merchandise displays in the 
windows and therefore appreciate the mag- 
netic power of display. 


ARGENTINA 


rhe following is by Bert Levi, display 
manager tor Casa Tonsa, Buenos Aires.) 
loday the Argentine is progressing most 

pidly and all activities are going at a 
giant’s pace. The writer would not be sur- 
prised that in a few vears this country will 
occupy a privileged spot in the world’s com- 
merce. 

Referring to display, day by day its im- 
portance in Argentina is growing, too, and 
even the smaller stores rival in the pre- 
sentation of elegant showings in their show 
vindows. | 

In the Argentine Republic, especially in | 

Federal district. there are very good 
isplay people and decorators but they are 

or not enough to service the mer- 

nts; therefore these display people are 
ilwavs busy. 

here are about ten large houses that sell 
lisplay materials and equipment, and some 
20 others of lesser importance. 

Vith reference to materials for display, 

e are plenty at present. One can always 
procure interesting novelties for display and 
decoratives. 

uenos “sires has several important man 
nejuin Jouses and at the same time they 
ort to other South American places. 
esides the articles already mentioned, 
re are other materials that are available 
h as wallboard, plastic materials, and 

m. 
lectricity is plentiful and there are no 
trictions as to its use. Every possible 
\ of illuminating is used. 

is possible to import display materials 
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X209“CANDLES AND HOLLY” 
PANEL, 40 IN. X 60 IN. 


AN EYE-ARRESTING PANEL EXPERTLY SILK 
SCREENED ON WHITE REYBOARD, IN RED, 
YELLOW, LT. GREEN, DK. GREEN, TAN, BROWN, 
PALE BLUE AND DEEP BLUE. FRAMED IN SILVER. 


Gage « - - + - Some 


BARS 


X104“WINTER VILLAGE” 


PANORAMA, 40 IN. X 15 FT. 


SILK SCREENED SEVEN COLORS 
WITH ITS THREE 60 IN. REPEATS, THIS 
EXQUISITE PANORAMA IS A PERFECT 
CHRISTMAS DISPLAY SETTING. SEVEN RICH 
OIL COLORS ARE EXPERTLY SILK SCREENED 
ON FLEXIBLE WHITE REYBOARD. 


EACH - - - - - $10.45 














=— 


AT YOUR WHOLESALERS ‘‘BUY REYBURN’S AND YOU BUY THE BEST” 


THE REYBURN MANUFACTURING CO.,INC. 


MAIN OFFICE: PHILADELPHIA, PA. 
FACTORIES: PHILADELPHIA 32, PA. AND ROYERSFORD, PA. 
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= " | and equipment from other countries, under the point-of-sale by means of an interior New 
Attractive Lucite normal circumstances and with the usual frame which houses reproductions in re- Multi 
| expense for custom duties, but at present duced size. : 
Blouse and Lingerie | there are difficulties due to the monetary The frame, created and produced by Kay .s 
' ' ° ° e a voids it € 
| situation. Inc., New York City, is modern in design “Plug 
D ra e& tan | \t present everything concerning display and is of solid wood, finished in blue and a 
and publicity costs ten times more than be- gold lacquer with the Pabst “Blue Ribbon” sc 
fore the war and there is a constant trend seal in relief. It measures 19 by 34% a ‘ait 
in this respect. ; a inches and holds inserts which are 14% by “i ci 
One of the reasons for this is that ma- 3034 inches. 1 nie 
° ° ° Ci ! 
terials have gone higher and higher, and Some 20,000 of these frames have been cards. 
also plain laborers make more money than distributed throughout the country to. tay- \ce 
before the war; the standard of living is erns, restaurants, groceries, and similar Corp 
much migher now. Another cause is that outicte The inserts, which tie in with soe 
this sah hae 1S — 1enCINE b big Soom. Pabst’s year-round poster campaign, are tion 1 
There is a shortage of workers for all changed monthly so that interior and ex- —_ 
industries and Wages are greater than be- terior advertising are coordinated. alt & 
} tore the war. It is true that immigration ducto: 
| is open, and hundreds come to this country mav | 
vet there are not enough to cover the , e t an 
shortage in the Republic. Don’t forget—send in your news pa 
| items about all happenings in the ‘ be 
Outdoor Posters display field: births, deaths, marriages, 
Become Displays changes of position, anything pertain- 
Twenty-four sheet billboard posters, illus- : : x Mosk 
; o ing to display or displaymen anywhere. 
trated by Howard Scott for Pabst’s beer, For / 
are now being brought to the consumer at Che 
Can't beat this stand a eee array sateen a displ 
D g 
for price or looks THE DISPLAY PARADE 0 1:2 by Tony Brinker ean 
THE FIXTURE MART, INC. R vith 
ASTIMES INCLUDE DESIGN- Mo: 
; _ vi _ | ING AND BUILDING HIS OWN rary 
ar alle she eae MODERN HOME AND FURNI- elie 
9-122 Merchandise Mart TURE. A*MONKEY- WRENCH Brow 
Chicago, Illinois an ee A ee 
: 7 = EXPERT € nN is 
meng Ce sci ING WITH THEM IN HIS Ham 
LEISURE TIME . aad 
i — on ay 
For 
g | and 
: | fi ; ; tro 
i ae \ 75 me 
| be ZB J = Hamr 
} , =z 
wills 
: mss pecial 
inet tie-ins 
Pros WAS BORN IN RIVERSIDE, heiaile. 
| BUT HAS LIVED MOST OF HIS LIFE 
} IN LOS ANGLES, WHERE HE FIRST 
WORKED IN SET DESIGNING AT SDA 
UNIVERSAL STUDIOS AND WARNER As B 
BROTHERS. DECIDED To BE AN S Dl 
ACTOR AND SPENT FOUR YEARS RX 
WITH HOLLYWOOD SCHOOL OF :ppoit 
| THE THEATRE, GIVING IT UP FOR South 
ART SCHOOL AND LATER BECOM- j 
ING A DECORATING CONSUTANT ot Atl 
FOR THE MAY COMPANY-WiIL- the d 
SHIRE. DURING THE WAR HE onve 
WAS A MATERIAL CONTROL Lica 
SUPERVISOR FOR AN AIRCRAFT 
COMPANY, LATER SERVING WITH 
THE SPECIAL SERVICES ARM Ray f 
OF THE ARMy AIR CORPS. HE F ql 
RETURNED TO THE MAY AFTER or 
HIS DISCHARGE AND IN DECEM- Rep 
BER, 1946, WAS MADE DISPLAY daidahe 
DIRECTOR OF THE NEW CREN- issue 
To HELP You_WITH Your ——- isp 
DISPLAY PROBLEMS hea 
Ne DISPLAY DIRECTOR. peaks 
Color transparencies ‘and photo was f 
enlargements made to ANY SIZE. nt. 
Send brochure of California 6 — 
Subjects on your business letterhead, : 
a ite! 
D 
PHOTOS of CALIFORNIA me 
ee i Ing 
" THE MAY COMPANY; CRENSHAW, LOS ANGELES 
BELL PHOTO & DISPLAY #346 CLAY ST.*LOS ANGELES am A ajibiieanetn mail 
' — 
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New Device Provides 
Multiple Outlets 


y providing a spread of electrical out- 
lets at either 6- or 18-inch intervals, a new 
“Plug-In Strip” furnishes a maximum num- 
ber of receptacles for display case, counter 
and window installation, simplifies outlet 
installation when building exhibits and com- 
mercial displays, reduces fire hazards, and 
eliminates the need for trailing extension 
cords. 

\ccording to National Electric Products 
Corporation, Chamber of Commerce build- 
ing, Pittsburgh, a “Plug-In Strip” installa- 
tion is made by joining either 3- or 6-foot 
standard lengths. The 24-gauge steel chan- 
nel and the two No. 12 copper wire con- 
ductors “factory-wired” inside the raceway 
may be cut to fit on the job with a hacksaw 
at any desired location between the recep- 
tacles. The “Plug-In Strip” does not have 
to be taken apart during installation 





Mosblack Heads Display 
For Azen's, Inc. 

The appointment of Carl Mosblack as 
display director for Max Azen’s, Inc., Pitts- 
burgh, has been made known. He takes 
over from George St. Clair, who is now in 
business for himself. Wirth remains 
with Azen’s as first assistant. 

Mosblack was formerly with the display 
staff of Joseph Horne Company, of the same 
city, and more recently was with Goldstein’s, 
Brownsville, Pa. 


Gene 


Hammer Now With 
Mayfair Magazine 

Formerly display director for Roaman’s 
and more recently a free lance in the 
metropolitan area of New York City, Jerry 
Hammer has joined Mayfair magazine. He 
will serve as promotion director, with es- 
pecial reference to planning merchandising 
tie-ins between the publication and the retail 
store. 


SDA Appoints Kavanaugh 
As Business Manager 

L. A. Kavanaugh has announced his 
ippointment as business manager for the 
Southern Display Association. A_ resident 
ot Atlanta, Kavanaugh will handle much of 
the detail in connection with the annual 
convention of the association; the 1949 con- 
lave will be held in Atlanta. 


Ray Smith Heads Display 

For Lichtenstein's 

Carl Williams, whose new 
reported elsewhere in this 
ssue, Raymond Smith has been appointed 

display manager for Lichtenstein’s, Corpus 

Christi, Texas. He had been with E. S. 
Levy’s, Galveston, and prior to that time 

was for many years with The Fair, Beau- 

mont. 


I ® 
Replacing 
connection is 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Flexible Sleeve Forms 


GOODMAN PATENT 


Slip them in the coat sleeve — the trim's 


complete. Quick, neat and handsome! Save 
yourself 30 minutes on each coat form. Only 
sleeve form made with open bottoms. Sizes 


36 and 38. Try a pair on approval. 


PALAZZO SLEEVE FORM MFG. CO. 


34 Park Place, New York 7, N. Y. 














ve DISPLAY WORLD SEPTEMBER, 194 SEP TE 


















































THIS IS WHAT CHRISTMAS panion, Bear. In the center ot the displ i 
. sta 
F was a large table on which were a roa end 
Here is a Hat Salesman that works IS MADE OF! eal ene i ighted 
4 ttt. Senters. Gellien ary turkey and a large, steaming plum puddi saeercal 
Day an ight, Sundays, ys. [Continued from page 64] Behind tic table was 9. wind ; ut 
ehind the table was a window on. whi eet tt 
Without Pay ap: ne : Bethlel 
be seen ringing. In the right background small elves were blowing intricate fri ae Tad 
9C) was a “one horse open sleigh”. The floor patterns. lhe verse in the lower rig ky, bu 
Tl A r ai of the display was covered with artificial hand corner read as follows: narison 
. ; ir 
snow, as were the branches of the trees, the 4 
- - Sear gets there first and stands a-dream _ 
~} - ¢ > Ss . > > » 
Known Coast to Coast by church and the house at the left of the Gelaas a telesales Hed 
Hat Display Men display. The background was another of “Ah, smell—” breathes Joe, “the evergreen, nd th 
the perspective oil paintings. \ special The peppermint!” And Sue must lean the 1eti 
record was made for this window —or fo sniff the frosty air so keen, } with ar 
: ; ; 3 : . The turkey, piping hot. . 
rather, several records were made before minG’ 
: mis pe 
P » as c satishe < H T : ee ; ° yf 
oor ao wa _ oo iti hed. : It was a The next window, Christmas Lights. f r] 
whine: “ey era oe ae - a se a tured a mingling of standard colored lights neelin 
— t pt fu si = of t : ( oe ' : - and black light. The ofl-ndinted backercund wemed 
t a gay, silvery = cling eg t ty : JETS Was an excellent reproduction of the Nort} the g| 
pe ¢ ot evens t y sie "ie — ern Lights. In the foreground was a wal] the bla 
ai ee eee et le verse board house, through the window of which as Us 
rea one could see a brightly lighted Christmas almost 
0 ee, eT a a eee OF Ae tree. In the distance was another house eal 
Come sweetly through the air; with a light in the window. The window Ww 
Phe carols thin and clear, the chimes, was lighted with colored spots overhead The 
The sleigh-bells’ laughter rare. which went on and off at regular intervals rt 
(And hurrving by with averted eve 7 = me 
Goes a hungry little Bear!) When the spots were off, the black light was 
e PERFECTION WITHOUT EXERTION used making the painted Northern Lights Movi 
@ CREASE REMAINS PERFECT The spicy aroma ot treshly baked Christ- twinkle and glow realistically and casting a rg 
@ STRAW OR PRE-SHAPED HATS ma cookie and plum pudding,  inter- l , ic ‘over ecy, | 
as ( Si g, uminous glow on the snow which covered 
@ NOT AFFECTED BY VIBRATION ca ce as ee onan agile ee ee mca 
mingled with the nose-tickling odor ot the trees and the ground. The verse read: +} 
Immediate delivery at your fixture house peppermint, the tang of mountain-fresh ever ters 
or green and the mouth-watering smell ot Here are the Christmas Lights that shine ner 
, Or eae cleat <9 From earth to starry skies Vance 
PERN’S piping hot turkey ane - ressing ie pec Oo But, Joe, you'll see no Christmas Light ep 5 
AL gather huge crowds of hungry Christmas As bright as Susan’s eyes ad ot 
808 PENN AVE. PITTSBURGH 22, PA. shoppers in front of the next window ground 
Atlantic 4130 Christmas Smells. The odors were prepared Christmas Wonder and Glory, the window nit 
Manufacturers—HAT-STA—Designers chemically and were blown out onto the that was next in the series, brought a gasp series g 
Illustrated Folder On Request street through small ventillators over the of admiration from everyone who saw it 
window The window portrayed the two even from displaymen trom other stores ding 
children eagerly inspecting a kitchen in) who are supposed to be hardened to that the Ch 
| which were all these Christmas goodies. sort of thing. The window told that story idret 
PRODUCE LETTERS \t the left was a wallboard stove, while a that never grows too old tor retelling, in resent: 
cupboard on the right held spices and a_— spite of the fact that it’s been told over and ind ce 
large bucket of honey, which seemed to be over again for almost two thousand vears the exp 
FASILY = QUICKLY the main interest of the children’s) com the story of the birth of a Child in a rude 
Ka 
e 7 in any size ranging 3 ve : si : : 
from characters 3” 
high out of %” 
stock, up to 12” Chris 
characters from 3” ubject 
stock. P 
y ke 
BOICE- nter 
CRANE “ 
oe ha 
No. 2208 r | 
HEAVY DUTY oe 
“ “ is cly 
24” x5 
eled 
JIG SAW led 
J l at 
Ne di 
tig 
Fast, clean, accurate, vibrationless contour and straight co 
cutting, inserted blade work and heavy jig sawing. Only us] 
24” jig saw that cuts materials up to 5” thick, and 
the only jig saw capable of using any blades 5” to 9’ : . 
long. Blades may be turned 90° for ripping long I aa 
stock. Instant control—from high tension for heavy 
sawing to a sensitive tension for delicate work. Guar- ; t 
antees longest possible blade life. Tension instantly 
released to make blade changing really fast and easy 
Oversize 20” x 20” highly polished, cast iron work es 
table. Two-way tilt to 45°. 50% longer blade stroke ie 
suts thicker stock faster. High quality, sturdy con- Pre 
struction throughout. A lifetime of trouble-free service. it 
Go 
e st 
Write for free catalog i 
—''When the city sizzles like a fried e . . . keep cool in Cottons" said the card in this Vid 4 
BOICE-CRANE COMPANY a 39 ae ; 
display by Richard Kester, formerly of Rothschild's, Kansas City, and a strip of sidewalk stm: 





896 Central Avenue + Toledo 6, Ohio 





between the cut-out buildings actually held an oversize reproduction of a fried egg— 


of 














Paint to make it 
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stal in Bethlehem. The window’ was 
wht d entirely in black light. The back- 


round was dark blue with the star of 
Bethichem and the hosts of angels painted 
uminous paint. Other stars dotted the 

ky, but they paled to insignificance in com- 
pari n to the large Star of Bethlehem. 
In t center of the window was the Babe 
the manger, surrounded by Mary, Joseph 

nd the adoring shepherds and, of course, 
the retinue of animals. 
‘ith an ethereal light —the combination of 
minous paint and the action of the black 
ight. The faces of the two children, the 
neeling shepherds and the animals 
emed to glow as if from the reflection of 
the light from the manger. The 
the black light caused the very 
vas used on the floor to 
imost supernatural light. 


The manger glowed 


also 


action of 
sand that 
with an 
The verse read- 


shine 


Enchantment holds them breathless. still, 
With hand in hand locked tight. 

The Wonder and the Glory of 
The Holy, Holy Night! 


Moving to the next window, we find a 
rege, White manzanita branch supporting 
feecy, White spun glass clouds on which are 
tiny papier mache figures representing char- 
well-loved stories. 


icters from Christmas 


There was Tiny Tim, the Babe in the 
Manger, the Little Fir Tree, Santa Claus 
other Christmas favorites. The back- 
ground was dark blue with clouds painted 
it. The painting technique used in this 


ries gave these clouds a three-dimensional 

ok In the left 

iding the honey jar he had 
h 


Bear was 
pilfered in 


f< yre-ground, 


Christmas Smells window. The = two 
ildren, incidentally, are still carrying their 
presents for their parents. In the right 


ind corner of the window, of course, was 
the explanatory verse 


k, Sue, the stories Mummy tells, 


Fach riding on a cloud! 
Little Fir Tree, straight and slim, 
ere’s old St. Nick and Tiny Tim—” 
Wait, Joe, let’s say hello to him, 
Let’s shout it right out loud!” 


Christmas Joy and Good Will was. the 
subject of the next window. An elf stood 
white spun 
enter of the window. sprinkling 

labeled “Christmas Joy", he was pour- 
ng happiness into the clouds. \ 
idder led trom the spun glass covered floor 
1 the window to the cloud. A second elf 
is Chmbing the ladder carrying a bucket 
beled “Christmas Good Will”. A 
snarled tree with twisted, distorted branches 

| at one side ot the window. 


a large glass cloud in the 


From a 


lone 


large, 


Bear was 
d on the floor near the two children 


tightly clutching his honeypot. Large 
concealed behind the baffles, blew con- 
wously. The background was dark blue 


a large, yellow moon winking solemnly. 
with luminous 


sottly. The 


moon was touched up 


glow verse 


gh in the sky the Christmas elves 
Prepare the Christmas Wynde 
it blows across the world and brings 
Good will to all mankind 
st look at Bear; just look, don’t stare! 
See why he lagged behind?) 
\ud then Joe and Sue said good-by to 
stmas-land. Joe had his hand on the 
of the large wallboard door on the 
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f you could look 


ahead 10 years 


this room would still 


look new! 


ime hardly touches 








long-wearing 


HAT an asset to the business 

that must comfortably seat 

and smartly serve the public! 
The complete line of superbly styled 
ROYALCHROME Furniture . each 
piece covered in beautiful Super- 
Tuftex Leatherette, Royal’s new fire- 
resistant fabric . . . and protected 
under Royal’s Guarantee Plan. 





ROYAL METAL MANUFACTURING CO. 


Chicago * NewYork * LosAngeles - Preston, Ont. 





Yes, you can look to long-pleas- 
ing ROYALCHROME for every require- 
ment of distinctive store or lounge 
decor. And for an expert glance 
at all-over decorating problems, 
ROYALCHROME’S “Guide to Interior 
Design” is a real help. Write for 
your free copy. 


Handy coupon brings brochure 


I 
1 ROYAL METAL MANUFACTURING CO. 
I 175F N. Michigan Ave., Chicago 1, Ill. 

I I'd like a copy of the brochure “Guide 
l to Interior Design’’, as well as more in- 
1 formation about ROYALCHROME. 

1 

I 

I 

l 





Name__ _ 


Address_— 





City Zone State 
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What is the Better Half-Mannequin? 


CREATED BY NATIONAL ART STUDIO 
Made of NATEX MOULDED RUBBER with HORSE HAIR WIG 


Chip Proof — Crack Proof — Washable 


$57.50 


Write for Folder 


Coming Soon! 


$57.50 


Jobbers Inquiries Invited 


NATIONAL ART STUDIO 


306-8 S. MARKET STREET 


CHICAGO 6, ILL. 
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right hand side of the display. The coor 
was similar in shape to the door the two 


QUALITY FIXTURES AT MASS PRODUCTION PRICES children used in entering Christmas-land, 


but it was not as ornately decorated — gi ving 


the illusion that it might have been the 
— me — — _— back cover of the book they had been read- 
' eee : —— ing in the first window. The display fea- 


tured portions of most of the other displays 
in the series. In the center of the window, 
a gilded tree was decorated with Christmas 
lights, Christmas ornaments and _ tinsel 
Christmas paper was on the floor around the 
base of the tree. On a large cloud on one 
side of the tree perched one of the egg- 
shaped Secrets, his mouth still tied with a 
gag. Two elves were seated on the spun 
glass cloud on the other side of the tree. 
The oil painted background showed the road 
they traveled. Bear, by the way, in his 
anxiety to get the last drop of honey in the 
bottom of the jar, had managed to get his 
head stuck in it. He was crouched on the 


TULOX FLUORESCENT DIFFUSERS floor near Sue trying to shake and tug the 
Lees oose The re se ead: | 
GIVE COLOR TO CHRISTMAS DISPLAYS ee 


P Goodbye! Goodbye! Hark! the reply 

At an amazingly low cost A far-off fairy chime; 

They’ve heard anc felt and seen and smelt 
What makes a Christmas time. 





In 4, 5 or 6-foot widths. Full, 
two thirds and half vision styles 
in natural birch or combed oak 
finishes with or without fluor- 
escent lighting. All cases are 
fully guaranteed. Immediate 
delivery from our large stock. 





Write for our FREE Store 
Fixture and Equipment 
Catalog. 


























So easy to use... so very effective. Simply slide these plastic 
diffusers over your fluorescent tubes ... and presto a new color 
for smart displaying. Write for our FREE descriptive folder and 
price list. 


But the rhymed story, “This Is What 
Christmas Is Made Of!” isn’t over yet. 
The next window showed Joe and Sue back 


STORE FIXTURES ase ‘er 
INC. EQUIPMENT AND at home. They’re in the living room with 
Ed DISPLAY MATERIALS | Mom and Dad. The window was laid out 
4 


as an actual room with a fireplace in the 























Manufacturers * Converters Distributors | background, a coffee table in the center of 
° - / 
24 S. SIXTH ST. MINNEAPOLIS 2, MINN. | the window and easy chairs at each end. Ay 
ae, 
Branches: New Orleans, La., International Trade Mart Bldg. | A decorated Christmas tree was at one end 
Oklahoma City, Okla., Merchandise Mart Bldg. | of the display. Mom was seated in one of etnias 
| the chairs with Sue standing beside her, pany.” 
| Dad was standing at the other end of the number 
- e ° | display and Joe Was sitting cross-legged on green b 
incow coors oo y erent at | the floor in front of him. Bear, who had artificia 
is o had the spark of life breathed into him wainst 
—_— =e | during the previous windows, had now re- standi 
| be} 1a; : tandin 
| verted to being a plain, ordinary yellow is han 
SNOW — TINSELS — DIAMOND DUST, ETC., FOR XMAS SEASON | teddy bear again. The card at one end of ainting 
Prompt shipments. They create color and effect. Ideal for creating many effects. Also | the display carried the verses: 
. . . . . ° | . 4 « SCs. eisure 
manufacture lawn grass, Sand in various colors, stones, tinsels, diamond dust, pearl chips, | sabia 
sea shells, fibre glass, ete. Can be used for exterior or interior displays. Good around tree | The tree, the fire, the peace of home, vn ath 
trunks, pots, pedestals, etc. It’s first choice in leading stores from coast to coast. Gives Oh joyous Christmas Day! oir Was 
greater coverage, easy to handle. No experience necessary, anyone can sprinkle them around. | When being with the ones you love paint b 
Also can be adhered with adhesives to paper, wood and fabrics. Catalogue furnished. Means more than words can say Sack 
Pp f il . K B K t e d a Dad doesn’t even look at Joe, it the 
We roduce ollowing ew ee ue roducts: Just stands there proud and tall; \ngeles 
. 7 n E S Mum smiles as she unwraps Sue’s gift fully 
Wood Flakes Scatter Grass Colored Sand This is the best of all ‘ie 
r , ~ . Christn 
Wood Kubes Lawn Grass Colored Stones ; — ; r ' 
- oS . ' ‘ pcan 1 omple 
Wood Chips — Resi. Goud Phe following window in the series s lowe 1 
. ; ; e a wintry countryside. A small house, with Now 
Curly Flakes Crystal Rock Pine Cones ee pa eer ety ; a a ay 
Pearl Chi Cedar Slat Tan Bark | cheerful, brightly-lighted windows was on know 
nant lnge ial npentliegonea — one side, while a small snow-laden church 
Sea Shells Aluminum Mica | was on the other. Small trees dotted the 
Snow Excelsior Cork | rolling, snow-covered hills. The background, Wigga 
Diamond Dust Adhesives Fibre Glass | done in perspective, continued the scene into Courtle 
» distance. Tw ass uds 
No. 1—Flat Wood Flakes the di tance. Two fluffy spun glass clo a 
floated in the sky. On one of them was a le ¢ 


NATIONAL SAWDUST CO., Inc. Dispiay Dep. 2 csnirlgoinee AR iat Aig Bagge oc: ome 





. : : ‘ Secrets were dropping from the on 
We sell by weight, not per bag or cubic feet, which costs more. tel E a intake “a S f “1 oi saci: saan manage 
é | N z ¥ A ; € JAT AC eo: € oO € - a 5 
65 NORTH 6th ‘Ss T BR oO OK L YN | E | ing the gag from his mouth. The _ final 
“Be sure to specify Kew Bee Kut if you want the finest.” Catalogue furnished. | wows cand: —_—— 
(whisper now) De 





Yes, Christmas Secrets fall from clouds item: 


USE THE ~hildren are asleep, 
COSTUMES of YESTERDAY Opportunity Exchange Doc tas, he ie nga know displ 


That Secrets are to keep! 


NE BURR FLEMING For any WANT AD purpose: chan 
76 ee Branford, Conn. | | aipctcinnnypetlinaceergsingd POSEESON VACANT The final window in the series showed 4 ing t 
; Tel. 1756 USED DISPLAY EQUIPMENT FOR SALE large wooden sign reading, “To all of you B_ 


Write for circular of photos. 














$3.00 Per Column Inch — CASH WITH ORDER — Merry Christmas! J. W. Robinson Com- —_— 
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Malloy, Display Director. 








NEW? 


Decorative Material for 





RESEARCH EXPANDED ALUMINUM 
used for garlands and leaves for mirrored 
trees by Neiman-Marcus, Dallas, Texas, 
in Christmas Displays designed by Guy 


Manufactured by RESEARCH PRODUCTS CORP. 1015 &. wasHINGTON AVE., MADISON 10, WISCONSIN 


DIFFERENT! 


EXPANDED 


@ Gives sparkling, beautiful and unusual effects 


@ Gleaming metallic material with 3-dimensional surface specially 
designed for display purposes. 


@ Offers unlimited opportunities to the decorator 


@ Available in 8 bright metallic colors and 4 dull colors, for 
year-around and seasonal uses. 


@ Flexible — easy to fashion — easy to cut 


@ Supplied in large pattern (No. 9010) 
Roll size: 27" wide, 50 ft. length 


@ Also in small pattern (No. 9011) 
Roll size: 24" wide, 50 ft. length 


YOUR JOBBER CAN SUPPLY YOU. Ask to see samples of this 
expanded aluminum display material; also samples of Research un- 
expanded and non-expandable aluminum patterns. 


Windows and Interior Displays 


ALUMINUM 





surrounded with a 
and ever- 


any.” The sign was 


number of real Christmas trees 


ereen branches. The floor was covered with 
irtificial snow. A ladder was leaning | 
iainst the sign, and one of the elves was 


standing on it with 


hands. 


a long paint brush in | 
He had evidently just completed | 


ainting the sign. Another elf was sprawled | 


eisurely on the small shelf 
beneath the lettering on the sign. 
li was standing on the floor with the large 
paint bucket. 
Such was 
it the J. W. Robinson Company in 
\ngeles—a_ series of which he can right- 
proud. Work started on_ this 
hristmas group in July, and was _ barely 
ompleted in time for the opening. 


Los 


tully be 


immediately | 
A third | 


Paul Smith's Christmas series | 


Now that you have made the trip, you too | 


know “What Christmas Is Made Of!” 





Wiggans Awarded 
Courtley Prize 

One of the top prizes, $250, in the display 
“ntest sponsored by Courtley has been 
awarded to Wiggans, display 
manager for Earl Groth & Co., Fort Wayne. 


George P. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 





=e 











The Night 
Before Christmas 


This very attractive display is 29" wide and 48" 
high. The net weight is around nine pounds. 


It is printed in eight brilliant colors on heavy 
cardboard and mounted on a wooden frame to 
prevent warping. The wooden frame also pro- 
tects the display in transit. 

The subject matter is very appealing. The chil- 
dren are looking up the chimney watching for 
Santa to come down. 

The motion is Santa Claus listening at the 
chimney with his hand to his ear bending close 
to the chimney and then forward again as if in 
doubt that he heard a noise downstairs. 


The cost of this display with motor attached 
ready to plug in is $20.00, F.O.B. Brooklyn. 


GREGORY MOTORS INC. 


320 Bridge Street Brooklyn I, N. Y. 











ARTIFICIAL FLOWERS 


for all trades and purposes 
Large stocks on hand for 


IMMEDIATE DELIVERY 


MILTON S. AHRENS, INC. 


Importers — Mfgs. — Exporters 
56 W. 36TH ST. NEW YORK 18, N. Y. 








| 


“Next Station To Heaven” 











CLAUDE D. ADAMS & CO. 





@ PLEASE MENTION DISPLAY WORLD WHEN 


WRITING ADVERTISERS @ 


DELO DISPLAYS Phone 9-0015 


New Canaan. Connecticut 


| Ty 

| 13 Red Barn Art Manutacturers 
| 

} 

| 
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SPARKLING, NEW IDEAS 
TO MEET 


YOUR DISPLAY NEEDS 


Manufacturer of Baskets - 
| 3 West I8th Street 


@ New York II, N. Y. 


— Dress up with 
- REED and RATTAN 


IN YOUR WINDOW 
& INTERIOR DISPLAYS 


A. LUTZ 


Window and Interior Displays 
@ CHelsea 2-6264 




















CHANGING COLORS 
CREATE ATTRACTION 


for your 


CHRISTMAS DISPLAYS — 


Five automatic color changes per minute add 
color harmony and interest to displays and 
exhibits for theatres, churches, schools, show 


windows or ballrooms. 


Sturdy and compact, with full Universal action 


bracket, the BEST Model 155—13” Color Wheel 
uses GE Par-30 and R-40 lamps on 110 V. 60 
cycle current. At your dealers or write L 


gelatin wheel 


ill 











Best Devices Cob 


10516 WESTERN AVE. . 
CLEVELAND 11, OHIO” 


“je =~List price with 
~” New i 
wheel. 







ist price with 


$17.75 


Plastic 


$19.75 


List price with Plastic Wheel com- 
plete with lamp, including excise tax. 


$20.91 











Price Card Holders 


Shoe Card Holders 
Window Hooks 
Ticket Hooks 
All Types of 

Price Card Holders 


Send for Illustrated Price List 


RUDOLF ORTHWINE CORP. 
520 W. 34th St., New York 1, N. Y 











WIGS 


made in the latest Fifth Ave- 
nue fashions —or your own 
description. Perfect fitting. 
Wholesale and Retail 
For particulars write 


WINDOW MANNEQUIN, INC. 


449 West W St. 


New York 1, N. Y. 
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SOME COMMON PROBLEMS 
AT THE UOINT-OF-SALE 


[Continued from page 66] 


the proper fixture and properly illumi 
proper signing of the items at the point-of- 


ted 


sale will give it personality and sales 
appeal from the standpoint of value, style, 
usefulness, durability, price appeal, glamour, 
or any of the one hundred and one qualities 
for which customers continually shop. ese 
appealing qualities are seldom visual, but 
are more often hidden from the cust mer, 
therefore reaching her only through cither 
the saleslady or through intelligent, com- 


prehensive sign copy. 

Although the signing of this merchandis: 
may be the duty of the buyer, the bi 
seldom examines his own merchandise 


1ver 


witl 


the shrewd discrimination exercised by the 
displayman, who plans every display around 
the personality of the merchandise. It 
naturally follows that the displayman car 
make his contribution here by tactfull 


1 


impressing the buyer with the need of tell- 
ing the public why the merchandise appealed 
to him in a briet, concise sales-argument ot 
the COps\ card. 

organizations, a 
writer with the 
this problem, but more often this is not th 
When the attacked, its 
success or failure depends in the final 
the } 
sales-producing 
No. displayman 
and correct the writing of point-of-sale sigi 


In some larger copy 


does away serlousness ot! 


problem is 


casc. 


analysis on buyer's alertness to. th 


qualities of his) merchan- 


dise. can eternally guid 
copy for the more than one hundred depart 
the Th 


constructive intelli 


ments of average retail store. 


displayman’s criticism, 
gent suggestion, and other tactful means ot 
gently prodding the buyer can produce more 
effective sign copy. 

Have you examined your sign-requisitior 


form with this thought 1n mind? Does this 


requisition allow poor copy to be printed 
Could yvour requisition form be revised t 
make good point-of-sale sign copy a com- 


pulsion : 
“Gold is where you find it.” Paradoxically 


there are some who “can not see the forest 
tor the trees.” Almost any given item has 
specific sales points which cry out tor ex- 
ploitation. The displayman’s eye is trained 
to catch these qualities, and he has_ the 
added advantage over the buyer of not 
looking upon merchandise with the semi- 
contempt which the constant daily assocta- 


tion with it may cause. Let the displayman 
then, this 
help in ¢ xploiting these 

rot 


pac kage d 


use advantage by offering his 
items. 

instance, attractively or conveniently 
merchandise can be quickly and 
an interesting table ot 
signed. — Flatter- 
furnishing co 


to har- 


easily assembled into 


counter display, properly 
furniture, 


lend 


Ing drapery, and 


ordinates themselves quickly 


montous units with suggestive selling punc 


\ range of colors or styles, with one ptect 


such as ties, 


of merchandise in active use, 

sweaters, ete., can be oft-repeated, vet ok 
ever-ftresh if merehandised  occasionalls 
Items presented in active use sell them- 
selves: this applies, also, to electrically 
Ope rated merchandise, which too often 1S 


stocked without adequate electri 
outlets. It 1s 


salesmen, 


access tO 


surprising, say refrigerato! 


how many customers insist upol 





SERS 


Nuger 
Studic 


hat 


N: 
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seong “the little light go on!” This is no 
ex ggeration. 

xploitable, things ; 
its 
its warmth, its imperviousness to 


also, are the obvious 


t! seasonal features of merchandise, 


Cs >, 

atic conditions. Perhaps the item may 
nt a sparkling departure from the 
nary, such as an amazing electrical 
iance, a ruffled underskirt, convertible 
iture, an imported knick-knack. Again, 


amiliarity as a faithful public stand-by 


be its selling point. A question to 
self, to the buyer, or to the sales 
person may uncover the elusive sales-point 


can be seized upon and exploited. 
ummarizing, good promotional and dec- 
ive displays are a displayman’s obliga- 
ti (good merchandise presentation is no 
the 


SO) chooses 


‘'s baby, but it can be displayman’'s 


vgative it he If he does so 


ise, and accomplishes his ends, he will 
rendering a service which will re 
hasize his importance and the impor 

of the profession ol display to the 
ness of selling merchandise 


Hugh Horner To Style Fashion 
Shows For Mademoiselle 


Hlugh Horner, well-known fashion display 


ener and one of the owners of Naegele- 
Horner, Inc New York City mannequin 
has been retained as special projects 

tol tor both Mademotsell and Ma 
olselle’s Living magazines He will 


and exhibits 
promotional 
He will 


Horner, 


ign and direct tashion shows 

Mademoiselle, and style 
Mademotselle’s 
mtinue designing tor both Naegel 


Lin 


lavs tor Living 


Inc. and display Bazaar, 


Formerly production manager and _ stylist 
Vazah, Inc., one-time prominent manne- 
manutacturer, Horner had stage ex- 
ence betore entering the field of fashion 
lay He has also been display director 
I. Miller & Sons, and has been with the 
lav departments of Best & Co., and Lord 


vlor, all of New York 


Robert Peters Appointed 
By Stearn Company 
Robert 
tor 
lid avenue, 


Peters has been appointed display 
the 1021] 
Cleveland, according to an 


tol Stearn Company, 


suncement by Morris Shaetfer, manager 


Stearn Company is an affiliate of Lane 
ant, Inc 
Peters has been associated with the Lane 


int organization since July, 1947, serving 


s assistant display director ot the New 
k City store. He was previously on the 
lay staffs ot The Fair Store and the 
ton Styre in Chicago 


Nugent Announces 
Studio Opening 


harles A. Nugent, display instructor at 
National Display Institute, Philadelphia, 
uunces the opening of a studio at 1229 
Vood street, of the same cits Nugent 


ted in display in 1933 with Strawbridg¢ 


Clothier, and six years later became 
stant display manager tor The Blum 
Store, Philadelphia. For the past year and 


he designing and 


display 


alt has engaged in 


ding special backgrounds and 


ires for many of the local stores 
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Tear Drop Cedar from California 
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BOX 387 DA ALIFE. DAVIS 579 
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This 





COMMERCIAL ART 
Home Study Course 
helps you get ahead 

















FREE 
10-Day Trial 
No Obligation 





hook and printing designs; 


Hlere are five books giving practical material for the display craftsman 

5 VOLUMES oa wants to improve 0 ne _* handle a wider scope of work. 

iese books take up thoroughly the best-paying types of commercial 

1278 PAGES irt work, show what sells, and how it is produced. They enable you 

HUNDREDS to brush up on fundamentals and special points of technique—they 

OF teach you the essentials of doing representative drawing, fashion figure 

drawing, all kinds of lettering, rendering of commercial subjects of 

ILLUSTRATIONS many types, practical design—just the type of material you need to 

AND handle the most popular forms of advertising and commercial illus 
trations, displays, layouts, etc. 

EXAMPLES e e e 

McGraw-Hill Commercial Art Library 

HESE books save the reader’s time with practice forms; renderings in many mediums; 

brief, punchy text that gives essential etc.—more than 1,300 illustrations in all—form 

instructions in usable form. In addition many a feature alone worth the price of the 

illustrations and examples give the artist Library. You get this, plus complete, step 

visual instruction, inspiration, and models of by step instructions, written by specialists— 

many types of work. Old-fashioned, standard, all the material you need to carry on a 

and modern letters, alphabets, and _ scripts; definite improvement plan and make more 
dvertising illustrations; posters; show-cards; money. 


fashion drawings; 


McGraw-Hill Book Co., Inc., 330 West 42nd Street, N. Y. 18 


Send me the McGraw-Hill Commercial Art Library, 5 volumes, for 
days’ examination on approval. In 10 days I will send $4.75, plus a 
and $4.00 monthly 
paid on orders accompanied by remittance of first installme 


cents postage, 
paid. (Postage 
Name 

Address 

City and State 
Position 


Company 





~se======-QN-APPROVAL EXAMINATION COUPON --------- 


10 


few 


until $24.75 is paid, or return books post- 


nt.) 


ST-9-48 
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Aa i 
A, 4, Paris, New York cee Beau Monde 1s making 


fashion headlines everywhere. For high 


| ee and Beau Monde manikins go hand 
a , 


in hand. Such smart sophistication ! 


Call MONE 


MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 


exclusive distributors.e. 


HECHT FIXTURE COMPANY 


315 WEST QUINCY STREET CHICAGO 6, ILLINOIS 


HANSEN TACKERS 





DISPLAY EXPERTS use the 
Hansen tacker not only for cov- 
ering panels, but for putting up 
signs, attaching easel backs, 
erecting crepe paper back- 


grounds, mounting merchandise, 
assembling pedestals, anchoring 


shelf paper — and dozens more 
places where Hansen's extra 
speed and conven- pReguest 
ience pay off. FOLDER 


A.L. HANSEN MFG. CO. 
5041 Ravenswood Ave.. Chicago 
















/ 


COOL- EVEN - 
SLOW BURNING 


BUT ONE 
OF MANY 
CHANNELS 
FOR BETTER 
TACKING 


THE HANSEN WAY 


FOR Real 


ENJOYMENT 




















| 
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$100,000 Stacked Up 
In Filene's Window 


Symbolizing an estimated hundred mili:on 
dollars saved by the customers of \\m, 
Filene’s Sons Company, Boston, 
opening of the store’s bargain basement 40 
years ago, a window display containing 
approximately $100,000 in actual currency 
and coin was unveiled on September 4. The 
display remained on view night and day for 
a full week, guarded by nine Pinkerton 
agents. 

To dramatize the amount, several barrels 
of gold and silver coins were spilled around 
the base of a built-up stack of currency 8 
feet high and 10 feet in diameter; this, with 
concealed “padding”, was made up of bills 
in all denominations up to $10,000. 

The display was a prelude to an anni- 
versary sale for the basement, which is 
internationally known for its novel mer- 
chandising policies. 


since the 





Gasthoff And Darling 
Name Cappy & Co. 


S. Caplan, of Cappy & Co., 323 Boulevard 
of the Allies, Pittsburgh, announces his 
company’s appointment as distributor in the 
Pittsburgh-Tri-State area for the Earl W. 
Gasthoff Company, Danville, Ill, and the 
L. A. Darling Company, Bronson, Mich. 

Additional showrooms are being con- 
structed by the firm for a better presenta- 
tion of the fixtures, mannequins, and display 
materials and equipment carried in its line 





No NADD Display Clinic 


For September 
the 
Directors 


Plans by National Association of 
Display for a display clinic in 
Genoa City, Wis., during September 19-21 
have been postponed. The affair was origi- 
nally to have been held early this spring but 
was re-scheduled when a lack of interest on 
the part of displaymen became plain. 

It is possible that a third date for the 
clinic may be set when the NADD board of 
directors meets in Chicago later this month, 
according to Ray Bianchi, chairman of the 
committee. 


Comerford Appointed 
For Charity Drive 

Tom Comerford has been appointed head 
of the window display committee for the 
local Red Feather campaign in Philadelphia. 
He is display director for Lit Brothers. 


Madigan's, Chicago, 
Appoints Schmidt 

Madigan’s, Chicago, annouces the appoint- 
Jack H. Schmidt as assistant dis- 
play manager. Previously he was in charge 
of windows for the store, and prior to that 
was with Phelps-Terkel, Los Angeles. John 
Nugent heads display for Madigan’s. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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1101 POWER AVENUE 


WALL 
BOARD 


Lengths - 2 F 4" 


3 ft. .$.20 $ .35 $ 50 $ .65 
414 ft... 30 50 .65 


All Prices F. 


lhe 


AT NEW LOW PRICES 


Diameters of Tubes 


$ .90 $1.25 $2.50 $3.00 $3.50 $4.00 $7.50 
920 ~=Iz 


2.25 2.85 6.85 8.90 


Gti:.. 40 65 85 25 Ut. 
9 t:.. 5656 20 120 1.55 
12... 70 1.20 1.55 2.05 


2.95 3.70 9.10 11.85 


Full tubes come the following standard lengths only. 
$5.00 there is a Handling Charge of 75c. 


chase of one dozen or more tubes of same diameter and length. 


Tubes cut in half lengthwise; 2" to 6", 35c ea. — 8" to 16%", 50c ea. 


“COMPLETE STOCK FOR IMMEDIATE DELIVERY" 


MUTUAL DISPLAY MFG. CO. 


CLEVELAND 14, OHIO 





6" 6s" 10° «§2" 14" 16%" 22” 
5.25 5.75 11.25 
7.00 7.75 15.00 
9.80 11.10 22.50 


13.00 14.70 30.00 


25 1.60 3.60 4.50 
75 2.25 4.75 6.00 


For orders less than 
A Discount of 10% on pur- 


O. B. Cleveland 











Panoramic Studios 

in Larger Space 

Larger quarters have been taken by 
Studios at 6122 North 2lst 
iiladelphia 38, to meet the increasing de- 
ind for exhibit and television model pro- 


Pan- 


street, 


ramic 


ction. The firm, formerly located at 2256 | 


th Broad street, will continue 
rchitectural, terrain and industrial models. 
me of the built in the 


5 unusual jobs 


riginal workshop included the spectacular | 


Downtown” model for the Better Phila- 
elphia exhibition, as well as the 40 dio- 
mas now in the RCA exhibition hall in 


York City. 





Jack Dashoff Purchases 

los Angeles Firm 
lack Dashoff, former owner of the Dashoff 
ndow Display Worcester, 

Mass., since 1928, is now residing in Cali- 
nia and has purchased the Los Angeles 
1 of O'Day for Displays. This business 
merly featured the rental of display ma- 


Service in 


rials, and this will be continued. Addi- 
lly, however, Dashoff will also carry 
nplete line of display materials and 
upment for outright sale. The company 


e operated under the name of Dashoff | 


South Hill street 


Chicago Display Club 
Holds Tournament 

The annual golf tournament of the Chi- 
igo Display Club was held at the Acacia 
ntry Club on Sunday, September 12. 
the results are not available at 


LYS, at 7291 


s ot 


time. 


to make | 





X AS Salle 


Write for the name of your nearest distributor — 
Jobber inquiries invited on our complete line of racks. 


ciTY @ts P 


322 BROOME STREET, 


the WewImproved Glach Hack 






Equipped with the new tie-clip holder 
arms, your slacks cannot fall to the 
floor. These tie-clip holder arms 
hold with a “'vice-grip" but leave no 
marks on trousers or slacks. Your 
merchandise looks neater, fresher and 
more appealing when displayed on 
this rack. 


This all-steel modern rack is finished 
in brilliant chrome and is available 
in various sizes to suit your needs. 


Also available with chromed base. 


PRICED NO HIGHER THAN 
ORDINARY RACKS 


LAY Parc. 
NEW YORK 2, NY 
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SNOW ---SNOW BLOX 


"SHIMMERY SNO" — PLASTIC SNOW 
PLASTIC SNOW BLOCKS 


ORDER NOW! 





For Fall Displays 





COLO-M1ICA—colored Mica in a large color range 


COLO-CAL—SAND and ROCK CRYSTAL— 
In large range of color 


GLASS BUBBLES—Hand blown—1" - 31/2", eight sizes 


In Crystal and Colors—True bubbles—no necks 
CHIPS—Marble—in white, slate gray, black. 
CONFET TI—Cello-foil—Beautiful color mixture 





Economical to use — Very effective. 
Contact Your Jobber or Direct 


MALROS COMPANY 


“The House of Colors 
Box 289, Dover, N. J. Factory: Center Grove Rd., Dover, N. J. 

















Metalcrepe... 


The new economical backed foil . . . 36” 
wide ... used for puffing, pleating, shirring 
° ... perfect for backgrounds or flooring... 
available in 9 Glamour Shades . . . see it 
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CHICAGO DISPLAYS PLUNGE 
INTO AUTUMN 


[Continued from page 43] 


the Evening Shop, which feature prestige 
merchandise. The exhibits are to be iso- 
lated for the purpose of introducing a ney 
designer, imports, and distinctive fashions 
that are in the luxury bracket. Backgrounds 
composed of a louvred double door and 
architectural bends painted soft gray are 
permanent fixtures. Display props are to be 
limited to perhaps a small table or a chair 
as a means of showing accessories of equal 
merit, 

Clement Bradley, who is director of dis- 
play at Carson's, feels that these isolated 
exhibitions in simple, classic settings are 


| the most satisfactory method of presenting 
| merchandise that is in limited supply and 
| can not be included in promotions where jt 





now at your local jobber or write us for | 
| touch of humor. It represented the head of 


° samples. 


. MES 


235 4th AVE. co. 
NEW YORK 3,N. Y. Oo L ~ INC. 








“ 







ry 
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: 
Mery 


>) pe CVG... oG@ers ? 
Co Sos, Bar 
ye VAs a Da hi , forthe particular artist 
Angels From + diate ee 
“Next Station To Heaven” ' 
VA Red Barn Art Manutacturers | Send for Cata/og RY 4 
CLAUDE D. ADAMS & CO. THAYER & CHANDLER 


DELO DISPLAYS Phone 9-0015 


New Canaan. Connecticut 


} 





‘O10 W.VAN BUREN ST., CHICAGQO.ILL. 








might lose much of its elegance. The dis- 
play at the upper right, page 43, is one of 
the first to be presented under the new 
merchandising philosophy. The gown, de- 
signed by Charles James, is priced at $1,700 
and is modeled by a new type mannequin 
from a leading mannequin corporation. In 
a companion window an elegantly tailored 
suit of winter navy designed by Philip Man- 
gone is priced at $450. In both windows the 
displays are a noteworthy achievement by 
virtue of their simple, classic treatment and 
the drama introduced by overhead lighting 
of pale blue. 

G. C. Bowen, display manager at Henry 
C. Lytton & Co., presented three windows 
that enabled him to get the maximum of 
merchandise before the public (last  illus- 


tration). This was directed to school-age 
boys in quest of suitable wardrobes for the 
serious months that lie ahead. An _ over- 


scaled ruler extended the full length of the 
bulkhead and a triangle that supported tw 
huge pencils was a merchandiser. Wings 
at either side of the windows were formed 
by opened note-books, cut-outs being made 
in one page to allow an additional display 
on the ruled lines. <A large pendulum 
attached to the dark green wall continually 
swayed back and forth and furnished a 


a school-mistress with characteristic hair- 


| do, spectacles, and a face that was a map 


of the world. 

The following displays are not illustrated 

\ solo promotion of plaid and_ plat 
woolen fabrics at Goldblatt Brothers, by 
Ray Bianchi, display director, was excep- 
tionally well received by those who sew at 
home and like it. The high colored fabrics 
for casual, office, and back-to-school weat 
were unrolled from 12 bolts and employed 
as draperies before which a mannequin 
modeled a pinned-on dress of two plains an¢ 
a plaid, the design being taken from tht 
pattern held in her hand. Other patterns 
along with sewing notions, were grouped 01 
a cardboard cut-out placard on the opposite 
side of the window. Because of the man) 
colors the display was clear lighted and the 
background was the customary deep gree! 
Bianchi has adopted for all his displays. 

Six windows at Carson's struck a musica 
note in their rendition of an “Overture t 
Fall”, the copy being printed on three sheets 
of music. The sub-heading on the secon 
sheet was changed in each window to con 
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form: With the type ot merchandise shown, 
is--“the tempo in tweeds’, “applauding 


iccents new and old”, “etude in heirloom 
legance”, “with symphonic — simplicity”, 
theme with variations tapestry”, and 


The third sheet 
location of the 


of backstage drama.” 
designated the 
merchandise. 


yf music 


In one of the six windows the display 
op Was made of a combination of wood 
and) =wallboard The musical staff was 


painted gold and a portion of the ivory and 
ack keyboard of a piano formed steps on 
h to pose Black musical 
otes danced about on the pale blue wall 
a tailored suit was suspended by wires 
denote the spiritual influence of music. 
\ccessories chosen for this abstraction were 
shown on the musical displayer. 


a mannequin. 


The annual August sale of fur-trimmed 


loth and fur coats was staged in five snow 


scenes at Goldblatt Brothers. Icicles were 
ut from 2'%-inch thick snow panels and 
ittached to the upper corners of the pro- 


scenium, manzanita trees were flocked white, 
and snow corn flakes drifted on the 
floors. Three sizes of and blue tin- 
foil snowflake patterns were suspended by 
lon threads, invisible against the deep 
background. From the top, blue 
was over the snowscape, 
a degree that 
below 
the 


were 
silver 


ereen 
1 r -<¢ 
ighting sprayed 
irkening the scenes to such 
lights 


attention to 


from was 


dark 


clear 
direct 


1 barrage of 
necessary to 
chandise. 


One of a series of four windows on State 


street at Marshall Field & Co. promoted 
the annual College Shop. The theme used 
vas that of a political convention. The 


ickground in this case showed a stylized 
speakers’ stand with a group of micro- 
hones hanging from the ceiling in the 
ime manner as in a typical convention 
Mannequins in the windows, and in 





fashion show held in connection with 
the promotion, carried banners and_ signs 
ike those that appear at a political rally 
parade. 
Notion Show Display 
ls Praised 
Visitors to the recent National Notion 


Show were unanimous in their praise of the 
The Acme Shear Company, 
Conn., as a dramatic 


xhibit of 


lgeport, presenta- 


tion of staple merchandise. 


\ ards otf 


n and 


in chartreuse, forest 
draped through a 
t pair of gold shears. The velvet was 
ied further into backgrounds for three 
vex framed pictures on easels to display 
irs. A rug 


rich velvet 


cerise were 


chartreuse on the’ base 


ied a colorful background for special 
handise Plastic cords were strung 
icately through the design point to the 
names, which were lighted by built-in 
tlights 
e display, designed and built by Post 
lavs, New York City, was 11 feet wid 
8 feet high and was movabl For 
shows, the exhibit can be taken apart 


it sections and packed into a regulation 
crate for compact handling 
assemble that the 


set up in less than two hours 


a ; 
shipping 
SO easy to entire 


lav can he 
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GET BETTER DISPLAY 


for Price Tickets and Cards 
WITH HAMPDEN HOLDERS 


HAMPDEN 
Hold-Tite 
PRICE TICKET HOLDER 


No. 12 
100 to 
the box 





Spring Steel 
Nickel Finish 
Grips under stock on shelves, or 
stands alone for window or 
show case display. 


$3.00 per 100 


HAMPDEN 
Spring-Grip 
CARD HOLDER 










No. 22N 
12 to 


Hold thick 
the box 


or thin 
cards up 
to 8” x 10” 
Height of | 
holder. 2” | 
Width 114” 


— (4) 
(4 


$18.00 per Gross 








QUANTITY PRICES ON REQUEST 
WRITE FOR HAMPDEN CATALOG 48D which shows these and 


a host of other products designed for your business. 


It is FREE! 


HAMPDEN MANUFACTURING Co., INC. 
PLAINFIELD, 
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Paris, New York. ee Beau Monde 1S mMaRINgG 


fashion headlines everywhere. For high 
ashion and Beau Monde mantkins go hand 


nN hand . 


Heal ) 


MANIKINS WITH MAGNETISM 








4 i 
one 


3 


+ 
I/ 


& 


exelusive 


BY KORRECT-WAY 


distributors... 


ART R. COMEN COMPANY 


310 PENN AVE. 


PITTSBURGH 22. PA. 








. Such smart sophistication | 
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Relax 


\ 


1828 W. HUBBARD ST. 


DISPLAY FIXTURES 









vm, 
f\ 


NORTHERN 


HAVE EVERYTHING 


Stores Specializing in 
“QUALITY MERCHANDISE” 
Prefer Northern Display Fixtures 
Northern Display Fixtures keep 


abreast of the modern trends by 
constantly improving their designs. 





Complete lines are available in 
each of the two styles pictured: 
solid maple in clear blonde finish, 
solid oak in fumed oak finish. 
These outstanding fixtures accen- 
tuate smartness in displays and 
promote merchandise appeal at 
point of sale. All stands weighted. 


WRITE FOR THE NAME OF 
YOUR NEAREST DISTRIBUTOR 


NORTHERN 


4 


FIXTURES 


INVISION J OF NORTHERN MILL & TURNING CO 


CHICAGO, 22, ILL. 


JOBBERS: There are still some territories 
available. 
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Window 
In 19 


HE Sales Promotion Division of the 
National Retail Dry Goods Association 
made a quick survey of 
approximately 50 member stores on the 
subject of changing window displays. While 
only 19 stores cooperated in this flash re- 
port, the information gathered is of interest. 


recently 


The analvsis follows: 


I—How often do you change your windows? 


No. of 
Stores Frequency 
a. Main Floot LS Every week 
5 Every 10 days 
l Ledges weekly 
when needed 
b. Basement 6 Every week 
] Every 10 days 
l 7 to 14 days 
» 


Z Every 3 days 
7] No basement 
windows 


c. Other Windows 6 Every week 


3 Every 10 days 

l Home furnish- 
ings every 
2 weeks 

l 8 to 14 days 

l Side-street — 
every 2 weeks 

7 No remarks 


II—Are there any windows’ which you 
change more frequently than those above? 
If so 
a. How Often 
No. of 
stores 
] Every 3 days 
l Fashion windows every week 
during height of season, substi- 
tuting merchandise presentation 
no time limit 
l Once a week 
l Special promotions 
l Twice a week on basement on 
occasions 
| Twice a week 
12 No answel! 


b Why do you do this? 


] Special price promotions 
Merchandise sell-outs 

l \ccording to sales response, etc 

l More traftic 

l 


Merchandise sold out or arrival 


of new merchandise 

1 Selling out merchandise dis- 
played 

l In case of special promotions or 


shortages of merchandise 
12 No answer 


c. What per cent of all your windows do 
you change more often? 
l 5 per cent 
l 10 to 15 per cent 
l 30 per cent 
l 


es 
JO per cent 
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Changes 
Stores 


l 50 per cent 
14 No answer 


III—How far in advance do you plan your 
windows ? 


Store 
No. 
1 Once a week to 10 days, with exception 
of major events (these up to 6 months) 
2 Preliminary planning from 1 to 3 
months. Actual planning and schedul- 
ing as late as one week before installa- 
tion. 
1 to 3 months, depending on size of 
promotion 
4 Major theme promotions scheduled as 
far in advance as one year. Physical 
planning and coordination with adver- 
tising, one month to 10 days. 
5 Usually 3 weeks 
6 2 to 4+ weeks 


7 2 to 4 weeks 


¢ 
w 


8 1 to 4 weeks before selling date 
9 6 weeks schedule. 12 days production 
time 


10 Optional 3 days to 3 weeks 

Special events —3 months 

One month 

Overall picture— 

Advance plan 6 months 

Operating plan —2 weeks 

One month (trying to plan 3 weeks) 

15 Regular fashion windows —2 weeks 
Promotions —4 to 6 months 

16 6 months 


Seasonal 


one month in advance 


wiy=— 


changes —6 months in ad- 
vance 
18 3 weeks 


19 5 to 6 weeks 
IV—Do you have 
schedule ? 

\ll stores reported having a_ planning 
procedure or schedule. (Samples oi 
these on hand at this office.) 


a planning procedure or 


If so, can you briefly outline below — 
Store 

No 

1 Display schedule is based on advertis- 
Windows coordinated on 
promo- 


ing schedule. 
both 
tions. 
No remarks 

No remarks 

Use 12 months calendar for major pro- 
motions. Special fashion or theme pro- 
motions scheduled from written re- 
quests by buyers or merchandise man- 


fashion and some price 


& W fv 


agers, 

5 No remarks 

6 Merchandise 
mitted 2-4-6 because of 
number of windows (55). In a 
large retail store with many windows, 
the scheduling of merchandise should 
be planned far enough in advance to 
allow proper preparations for so many 
changes. Stores with fewer windows 
require less time to prepare properly 


must be sub- 
great 
very 


requests 


W eeks 
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in an emergency. However, it is ad- 
visable to set plans as far in advance 
as is possible to do intelligent plan- 
ning regardless of the size of the es- 
tablishment. 
Meeting Tuesday mornings with 4 key 
merchandise men. We try to plan for 
5 weeks ahead. 
Major items and events are presented 
by merchandise managers one month in 
advance. 

directly 
Manager 


are handled 
merchandise 


Schedules with 
general after 
coming month’s advertising plans have 
been scheduled. Any over-lap in pro- 
motions is then settled by the general 
manager. No attempt is 
windows by per- 


merchandise 
made to allocate 
centage of volume that the department 
Rather each individual promo- 
weighed for volume potential 


does. 

tion is 
are 
di- 


per cent of window displays 
directed and controlled by display 
rector in planning timely and seasonal 
displays, including selection of mer 
chandise. Twenty per cent other allo- 
cations are planned 
promotions by buyers 


coordinated with 


No remarks 


12 A separate weekly sheet with space tor 


each window — into this goes number, 
date, merchandise and any remark that 
might be helpful to the final plans. 
What decor, which mannequins, type of 
sign, etc. This is done a month in 
advance. As the date for installation 
approaches then a week in advance 


more thorough plans are made 
13 No remarks 
14 Publicity meeting every Monday 
15 We use a schedule or planning pro- 


cedure of meeting with Divisional men 
planning two to weeks in 
Items selected are placed on 


and four 
advance. 
window schedule two weeks in advance 
Meet every two weeks. Of 
course in planning we try in most 
cases to tie in with advertising. Our 
homefurnish- 


of showing. 


events such as 
and = anniversary 
planned and scheduled six months in 
However, the schedule is 
flexible and sometimes changes four 
weeks in advance of the event, but 
not enough to interfere with theme or 
scheme of presentation 


vearly 


ings events are 


advance. 


New Bendix Display 
Shows Washers 


\ 


isplay 


Designed for window or floor use, a new 
for Bendix Home Appliances, Inc., 
ith Bend, shows the models of 
idix automatic washers 
tage, the display is lithographed in 
ir. The itself is 47 
54 inches high, complete with prosce- 
m and backdrop. Before it are 
figures of six women, each figure being 
cutout and they 
roximately 20 inches in height. An easel 
the left gives details about the Bendix 
matic soap injector. 

the 
being 
omatic washet 


three new 
In the form of 
full 
wide 


stage inches 


placed 
are 


free-standing; 


series of four 


Bendix 


his is second ot a 
available to 


1948. 


plays made 


dealers in 
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Paris, New York cee Beau Monde 1S making 


fashion headlines everywhere. For high 


i ovo and Beau Monde manikins go hand 
wv, 


mn hand . 


~ . . . 
Such smart sophistication ! 


Gi | 


MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 


exelusive distributors... 


— 
THE ART PRODUCTS COMPANY 


5158 West Outer Drive 
DETROIT 21, MICHIGAN 


CLEVELAND OFFICE 
1101 Power Ave.. ith Floor 








spirit. 


149 West 24th Street 





Christmas 


Bee practitioners of the display art, both in the 
display profession and the display manufacturing 
industry, deserve recognition for the important 
part they play in preserving the traditions 


of the Christmas season. 


In show window and store interior their originality 
and genius discover ever new methods to con- 
vey to the public the beauty of the Christmas 
In theme, color and dimension they put on 
a dramatic spectacle throughout the length 


and breadth of America. 


VICTOR HAIDA DISPLAYS, ING. 


New York City I1 











DIMENSIONAL 
WIRE SNOW FLAKES 


for your Xmas Trim 


/ DIFFERENT 


NEW 





Adaptable For interior 
for use of J or | 
ornaments windows 


Has 4 sides 
with folding 
ALL: 


Flattened 
for easy 
storage 


Suitable for 
merchandise 


Fur sale 
or ski 
promotions 


Order Samples Now | 


i doled Gloie) Re) M1813 


Available in following sizes, priced each: 
6" 2 18" 24" 30" 36" 
1.35 2.75 3.75 4.85 6.00 7.50 


Quotations on 42", 48", 54", 60" 
sizes on request. 


See your local jobber 
MANUFACTURED BY 
i) om ete) 


5219 CENTRE AVE. 
PITTSBURGH 6, PENNA. 
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ewelry Store Display 
Can Sell More 


By JAMES YUILL* 
Vice-President, W. L. Stensgaard & Associates, Inc., Chicago 


HE definition of display, in dictionary 
language, is “The act of spreading out, 
bringing to the view or to 
the mind” —in the fuller 


“and to the customer's pocket- 


unfolding, 
sense it perhaps 
should read 
book”! 

The history of display is a relatively short 


one; it is still a very young medium and 
has not 
to its full potential. 
afterthought 


from a few 


vet come even close to being used 
It has grown from an 
used to pad out a_ window, 
tired trellis, to a 

whose use or mis-use can 


leaves on a 
selling giant 
make or break a sales campaign 
talk convention of the 
Association, 


u ed ilk before the 
in National Retail Jewelers 


Ameri 
Waldorf-Astoria hotel, New York City 


Manufacturers and retailers are slowly 
educated to the understanding that 
lies, in point of cost and result, a 
great new selling tool. In almost 
field today a few manufacturers are grow- 
ing more and more aware of the need and 
permanent identification and _ pro- 
material in their retailers’ win- 
dows. They are creating competitive pres- 
sure which other firms can not afford to 
The days of the easy profit dollar 
have gone and this new era of tough selling 
ideas and hard hitting pro- 
That’s why there has been 
upsurge and intensification of 
interest in display techniques by both manu- 
facturers and retailers. Marketing men are 


being 
here 


every 


value of 
motional 
ignore. 

demands new 


motional effort. 


a general 
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L£nreren RETAILING AS AN ERRAND 

BOY FOR ED. SCHUSTER'S, MILWAUKEE, 
| IN 1925, LATER ENTERING THE DISPLAY 

DEPARTMENT. AFTER SEVERAL YEARS 
HE JOINED THE BOSTON STORE, STILL 
LATER HEADING DISPLAY FOR THE 
GRAND, SAME CiTy. THEN HE BECAME 
DISPLAY MANAGER OF THE LOCAL UNIT 
OF J.C. PENNEY COMPANY AND WAS 
TRANSFERRED WITHINA YEAR TONEW ff 
YORK CITY WHERE HE WAS PUT IN 
CHARGE OF THE CENTRAL DISPLAy f 
DIVISION OF THE ENTIRE PENN@CHAIN, 
COVERING IDEAS, HANDLING MER- 
CHANDISE AND PROMOTION. AFTER TWO 
YEARS, JOINED THE D.A. SCHULTE CHAIN 
AS DISPLAY DIRECTOR. EIGHT YEARS 
LATER WENT WITH A.S. BECK COMPANy 
AS DISPLAY DIRECTOR OF THE SHOE CHAIN. * 
JOINED BULKLEY, DUNTON & CO. ABOUT 2 YEARS AGO. % 


a 


SALES MANAGER, 
DISPLAY PAPERS DIVISION, 


BULKLEY, DUNTON & CO., 
NEW YORK CITY 


Woexy is D, 

AND HAS ONE CHILD, JOAN, WHO IS SIX. 
HE LIVES IN PORT WASHINGTON, L.|., 
AND IS A MEMBER OF THE PORT WASH- 
INGTON YACHT CLUB. LIKES TO PLAY 





TRADE PERSONALITIES no. 67 by Tony Brinker 

























TENNIS, AND FOR SPECTATOR SPORTS PREFERS BASEBALL AND POLO. rh 
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placing heavier emphasis on “point of pur- 
chase” merchandising. How long can any 
ageressive manufacturer, or any merchant 
who wants to run his store better, afford 
o ignore or to give only token use to such 
a selling tool? The traffic exists, your 
windows exist, the opportunity awaits. It’s 
like reading by candlelight when your house 
is wired for electricity. The potential is 
there—but it’s up to you to make the 
nections and plug in. 


Here lies a tremendous opportunity to 
increase your sales, to build traffic, to 
establish a personality for your store, to 
increase demand for your product. But, 
again, it takes some thought, some work, 
some investment, some planning. After all, 
Aladdin had his lamp but even he had to 
rub it occasionally. 

Let me talk from the manufacturer's view- 
point for a moment, as it concerns you, the 
retailer. He has a tremendous stake in 
this drive toward increased selling effort. 
Behind him is constant production; it must 
be channeled out to his jobbers and _ re- 
tailers, but more, and most important of 
ill, it must be moved from his retailers’ 
shelves. Here is where he stands or falls; 
does it move from the retailers’ store?) Ask 
1 hundred questions — what is the product 
like, what does it do, what does it cost? 
But the question the president of the com- 
pany asks, the question the jobber asks and 
the question the retailer asks himself as he 
stands in front of the salesman’s order form 
is: “Does it move from my store?” This 
is not just the $64 question; it’s the 64 
billion dollar question. 


lo answer this one the manufacturer must 
use every means to carry his selling story 
lown through to the final point to the cus- 
tomer as he stands in front of the product. 
Here is where display does its job. It 
carries forward the promotion message and 

cuses the advertising, the direct mail, the 
radio and local advertising down onto the 
ultimate consumer. To the manufacturer of 
a nationally distributed product, an ade- 
quate display promotion involves a sizeable 
investment. It should be treated as any 
other business investment. It should be 
designed for a specific use. It should be 
designed and manufactured by specialists 
and, first of all, it should be a planned part 
of the over-all campaign. 

It is this constant use and impact on the 
consumer that builds and pyramids a brand 
name. It is this familiarity with a name 
and trademark that gives the purchaser 
confidence in his buying. That is why you 
should feature the branded names you carry, 
that is why you should promote them. Tie 
in to national promotions, use the display 
material, identify yourself and your mer- 
chandise with the great names in your trade. 
Let me quote from the pages of the Satur- 
day Evening Post of July 31st, 1948: 

‘When you buy jewelry, select a dealer 
who will stand behind his merchandise, for 
the integrity of the jeweler is your greatest 


sateguard. His local reputation is more 
important than the size of his store or its 
elegance. In buying platinum, gold and 


Silver jewelry, insist that the article carry a 
quality mark, plus the manufacturer's or 
seller's name or trademark. Nationally 
recognized trademarks are virtually always 
[Continued on page 126] 
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to dramatize 
your Christmas 


Windows 


Made of papier mache... 
6 ft.-6 in. long . . . beauti- 
fully finished in natural 
colors, or white and gold 

. .. with pipe supports 

or rings for hanging. 


Now is the time to make 
your selections from our 
superior line of Christmas 
decorations — including 
Elves, Santa Claus, Christmas 
Bells. Write today for details. 


ROBERT KAYTON 


ASSOCIATES, Inc. 
89 W. 3rd St., New York 12 
Oregon 3-8650 












a Tis Paris, 4 low York eee Beau Monde 1S making 


fashion headlines everywhere. For high 


{ gBloshion and Beau Monde manikins go hand 


in hand... Such smart sophistication! 


MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 


KEMOE DISPLAY FIX. CO. 


541 MARKET STREET SAN FRANCISCO 5, CALIFORNIA 
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WOOD LETTERS 


FOR ALL PURPOSES 





CHRISTMAS SIGNS 


AND LETTERS 
Cut to Fit Your Needs 
SCRIPT OR OLD ENGLISH 


KO) A matetey: 
Disptay OFS 


GRAND RAPIDS 6 MICH. 





963 LAKE DRIVE S.E. 














Revolving Displays with 


Roto-Sho 


ELECTRIC TURNTABLES 


- «mean More Business! 


Model “712” for 
motion with 
lighting effects 





Whether for re- 
vo'ving merchan- 
dise displays or 
to turn a lighted 
Christmas Tree, 
Kesson ROTO- 
PRODUCTS are 
unbeatable! Turn 
3 times a min- 
ute, carry up to 
200 Ibs. A.C. 
only. 





Model “A” 
world over. 18° disk. 


~Standard the 


= 






KASSON 
Electric 
Christmas 
Tree 
Turner 


jobbers stock 


Display 
Write us for complete turntable catalog! 


GENERAL DIE & STAMPING COMPANY 


‘em countrywide. 


Dept. O, 262 Mott St., New York 12, N. Y. 
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Man In The Window 


By ROBERT F. EASLEY 
Shriver-Johnson Company, Sioux Falls, S. D. 


NE evening while reading the Sioux 
Falls newspaper I ran across a plea 
“want to rent” for a 
place to live. It wasn't an ordinary ad; it 
was cleverly written and it would catch the 
average It stated that the party would 
live in a house, apartment, barn, silo, shed, 


in the section 


eye. 


store window, or vacant attic. Of course, 
being a displayman that store window 
hit me 

The next day, after consulting the store 
manager and getting the go ahead signal 
(and that “it’s - your-neck - if - you-break-it” 
look) I called the author of the attractive 
ad. The author turned out to be a “natural” 
for the purpose I had in mind. His name 


was Wayne Pritchard, a veteran, a resident 


of only three weeks, and, best of all, a 
radio announcer doing a morning show 7 
to 9 a.m. on a local radio station, KIHO. 


After considerable persuasion by myself and 


his radio station management who quite 
naturally saw the promotional possibilities, 
he accepted my generous (although some 
what selfish) offer to “Live Like A King” 
dependent entirely upon the facilities pro- 


vided by the Shriver-Johnson Company, the 
Dakotas’ 

Friday and Saturday our advertising de- 
partment did a the 
fact to the the 


largest department store. 


announcing 
Falls in 


nice job 


people of Sioux 


paper, giving the display department a 
little time to prepare tor our tenant, who 
was to move in Sunday. Working day and 
night we managed to be ready for him 


readv in a that almost made me 


I hadn't decided to move in myself. 


manner 


SOIT) 
We decided on a color scheme of maroon 
and a soit green and went to work. Twin 
beds, sofa, rugs, dinette set, lamps, pic- 


radio, clocks, dresser, piped-in water, 


tures, 











arranged for maid 
consulted our Tea Room and Pritchard, of 
course, on meals and arranged 
attractive waitress to serve them, built false 
and partitions to give him 
privacy in his bathroom and dressingroom, 
and Pritchard moved  in— lock 
stock and barrel. 

The radio station had arranged to have 
morning broadcast from the 
window starting in bed at 7 a.m. and 
following him through his shaving, dressing 
and breakfasting. Needless to say, the 
sidewalks were crowded with curious towns- 
people. During the day the United 
correspondent came for an interview, then 
Press, Acme and AP _ photog- 
raphers and by Tuesday morning the AP 
and UP wires were filled with “Vet Finds 
Home in Store Window.” Ninety per cent 
of the papers in the country carried stories 
and the majority pictures. UP 
went so far as to print, in their own publi- 
cation, that the “man in the window” was 
the feature of the day. Newscasters all 
over the nation played the story big, using 


telephone, we service, 
for an 
backgrounds 


Sunday 


his program 


Press 


\ssociated 


carried 


the housing angle. Lowell Thomas used 
the story on his network show. Cedric 
Adams devoted time to the story in his 


Like fire it 
from 


feature show from Minneapolis. 
caught hold—people streamed in 
surrounding communities, wrote letters from 
state in the union— Canada, British 
Columbia and Mexico. Wayne Pritchard 
and his home in the Shriver-Johnson Com- 
pany’s window were on the map. 

We had gained a prestige that could not 
home-town advertising, and 
Before 24 


over a 


every 


be obtained by 
it took a show window to do it. 

had Pritchard had 
dozen places to choose from —every one a 


hours passed 
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sod place to live. After discussing the 
pr blem of too many houses — imagine that! 
— ve turned the addresses over to the 
American Legion which, in turn, appointed 
a special committee to house vets in a 
situation similar to Pritchard’s while he 
-rusaded for homes*in the window for a 
week. As a result, many vets were housed 
by people who had been reminded of the 
housing problem through our window. Be- 
lieve me, that left a mighty good taste in 
my mouth. 

\Ve had to supplement a three-hour eve- 
ning radio show to handle all of the people 
ind kept a man on duty to keep the window 
lass from being pushed in by the crowd. 
am not exaggerating when I say every 
person in the town of Sioux Falls saw or 
ieard of the window and many million 
people across the continent read about and 
saw pictures of it. To a town of 50,000 a 
iome in the window was “something”; to 
i town of a million it would also be some- 
thing. By being different and taking a 
chance we accomplished three feats, all of 
vhich were unforeseen and unplanned: 

1. We proved that a man could “live like 

a king” entirely dependent on a depart- 
ment store. 
2. We housed many homeless vets, wives, 
and children. 

2, We gained that added prestige not 
obtained by home-town promotion. 
\nd for myself, I learned something I'll 

ever forget: “It pays to be different.” 


y 
| 
L 


Arthur Gray Is Speaker 
At Vermont Clinic 


\mong the speakers to appear on _ the 
four-day program of the Vermont Store 
Modernization clinic, held in Burlington 
arly in September, was W. Arthur Gray, 
lisplay director for Lansburgh & Brother, 
Washington, D. C., and chairman of the 
lisplay group of the National Retail Dry 
Goods Association. His subject was “Dis- 
lays ... Window and Interior”. 

Other speakers touching on display were 
Elmer A. Lundberg, director of the archi 
tectural design department of the Pittsburgh 
‘late Glass Company, Pittsburgh; Lawrence 
ook, General Electric Company’s district 
manager in New England, who spoke on 
‘Lighting Exteriors, Windows and_ In- 
terilors’, and David Merker, manager of 


the department store division of the Otis 
Elevator Company, who discussed “Mod 


rnizing Store Fronts and Interiors” 





“Wedge” Plastic Hanger 
ls Announced 
Personality Plastics, Inc., 1440 Broadway, 
New York City, has introduced a new 
dge-shaped plastic hanger known as the 
Wedge”. Made in both the plain and com 
ation styles, the device features a wire 
ivel-hook. It is available in crystal or 
e colors and comes in various sizes. 











Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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GIANT SNOW LAND PANORAMA 





Pastel crayon effect, in varying shades of cold blue, and white. 


Continuous design on flexible paper board, 57" high— 
25c per running foot 


TRIM-RITE COMPANY 
315 CLINTON AVENUE NEWARK 8, NEW JERSEY 
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MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 


A/ 


saleable 
FOX DISPLAY COMPANY 


1515 BROADWAY SAN ANTONIO 2, TEXAS 
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The new ROTO-YULE TREE 


For STORE-WIDE CHRISTMAS DECORATION 


e It Glows e It Rotates 
e It Sparkles e It Attracts 


Here you have a Christmas display unit that has everything 
— motion, light, color and sparkle. You can use them in 
the show window and store interior — in fact use them freely 
everywhere and put real Christmas spirit into your store. 
It glows and sparkles and attracts attention as it slowly 
revolves. There are no moving parts to break or wear out. 
The tree is made of heavy transparent parchment, colorful 
and flocked. The star at the top is covered with a luminous 
silver foil. 


Overall Height 24 lree Diameter at Base 13” Star 5’ 
Base t ittom 6” Electric Parts Underwriter 
Approved Recommended Light Bulb 100 to 150 Watts 


PRICE $3.98 F.O.B. CHICAGO 
Individually Cartoned — Special Prices in Quantities 


Jobber Inquiries Invited 


The COMO -TEX COMPANY 
Board of Trade Bldg. Chicago 4, Ill. 

















Distinctive, neat and uniform SIGNS produced easily on 


SHOWCARD MACHINE 


Proved “The Best" by some of the most exacting Firms in the country. 


SHOWCARD MACHINE COMPANY 
1196 MERCHANDISE MART CHICAGO 54, ILL. 








Three Outstanding 
SANTA PLAQUES 


Made of Composition 
in Gay Xmas Colors 
N528A— 
8" High (12" Dowel)... .$3.25 Ea. 
N528B— 
18" High (18" Dowel) 7.25 Ea. 


N528C— 
28" High (No Dowel) _. 12.00 Ea. 


Set of Three 21.95 Set 


QUENSELL DISPLAYS INC. 


71-23 Austin St. Forest H'lls, N 
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Norwegian Displayman 
Wants American Help 

A plea for aid in securing colored spot- 
lighting equipment in time for the coming 
Christmas season has been received from 
Olaf F. Nordby, display manager for Steen 
& Strom, Oslo, Norway. The company is 
ready and anxious to pay for such equip- 
ment, but government regulations make jt 
impossible for the time being to send money 
out of Norway. Arrangements can be made 
to bank the money in a Norwegian bank to 
the American firm’s credit, to be paid when 
restrictions are lifted, or payment can be 
made by barter and exchange. 

Any firms or individuals interested should 
write direct to the Norwegian company 





Plastic Adhesive Holds "Snow" 


| On Trees, Display Foliage 


Many novel effects can be obtained by the 
use of a new liquid plastic resin adhesive 


| designed to adhere white or colored cotton, 


rayon or wool flock to irregular surfaces, 
such as Christmas trees and branches of 
natural or artificial foliage. It is applied 
by hand brushing, spray guns or by dipping. 
The adhesive is dilutable with water, the 
amount of dilution depending on the coating 
method employed. 

A few seconds after application, it forms 
a tacky film on the branches, the flock is 
then dusted or blown on the coated areas 
and the excess shaken off. When finally dry, 
the adhesive holds the flock with a flexible 
and non-crystallizing bond. The adhesive is 
available in white, red, blue or green, and 
the manufacturer 1s equipped to supply 


| special colored tints on order. Details may 





be obtained from Paisley Products, Inc., 


1770 Canalport avenue, Chicago 16. 


Projector Distributed 
By La Belle 


According to an announcement by Lester 
Birbaum, president of La Belle Industries, 
Inc., Oconomowoc, Wis., his firm has 
acquired all sales rights to the PRC auto- 
matic slide projector, formerly distributed by 
the Pictures Recording Company, Chicago. 
In operation, the new LaBelle does all 
feeding, changing and restacking of slides 
automatically. A pushbutton switch on a 
remote control card enables the operator to 
stand in front of his audience if giving a 
lecture, or at one side away from the pro- 
jector. The device is suggested as especially 
suitable for display salesmen. 





Perkins Brothers 
Names Williams 

Formerly manager of display for Lich- 
tenstein’s, Corpus Christi, Texas, and more 
recently in a similar position with the 
Finer Furniture Company, Carl Williams is 
now in charge of display for Perkins Bro- 
thers, of the same city. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Public's Color Interest 
Growing Steadily 

from the house organ of The Pepperell 
Manufacturing Company comes this report 
yn the significance of color in merchandising 
oday: 

Of particular interest to the retailers of 
home furnishings is the fact that the Rahr 
Color Clinic, the nation’s leading color re- 
search organization, recently made a very 
valuable survey in the field of color pre- 
ference for home furnishings. The survey 
was nationwide in scope and striking results 
vere obtained from the shopping public. 

it was discovered that the public interest 
n color today is greater than has been in 
vidence previously. People are anxious for 
olor and lots of it for every part of the 


t 


ine. 

lhe survey pointed up the fact that new 
mportance has been attached to color and 
that people are more exacting about it. 
Because of this, it is the most important 
single factor in merchandising today. It is 
ipparent that a color revolution has been 
going on, particularly during the past year. 
This has caused old colors to look dated, 


ind consequently not wanted. The colors 
selected as preferable indicated a _ wide 
range. They were more sharply defined 


and more daring. The survey demonstrated 
that women are using color with greater 
assurance, and have a knowledge of color 
ordination. 

Many manufacturers, including Pepperell, 
ire now basing their color range on the 
findings of the Rahr Color Count, which 
mprises 120 of the most wanted colors. 
House & Garden, which sponsors the Rahr 
Color Count, will feature the selected colors 
in their Spetember issue. The magazine's 
ditorial staff will use the report through- 
ut the year in their feature articles. 
Pop-Up Principle Used 
For Display Carton 

\ die-cut pop-up background is provided 
in a new carton designed for a Bantamac 
jacket gift certificate package which will 
make its appearance on the counters of 
lepartment stores and men's wear shops 
his holiday season. Printed colorfully in 
black and bright red, the carton is designed 
to accelerate jacket sales as it is seen by 
Christmas shoppers on tie, shirt, jewelry 
and other heavy-traffic counters where a 
isplay of jackets themselves would not be 
practical because of lack of space. 

lhe certificate, in any denomination, is 
packaged in a gold-foil tray with an easeled 
lesk thermometer of bright red_ plastic 
moulded in the shape of the Bantamac “‘all- 
weather” rooster trademark. An _ acetate 
cover is provided for the unit. 


t 


Rileigh To Handle 
Kent Fixture Line 

The Rileigh Display Center, 447 Market 
street, Kingston, Pa., has been appointed a 
Roger Kent distributor and will handle the 
St. Louis firm’s line of plastic display fix- 
es for window and interior display. 
Rileigh operates showrooms in Kingston, 
entown, Reading and Harrisburg and 
will act as Kent distributor in those com- 
nunities plus the complete State of Penn- 
s\'vania with the exception of metropolitan 
Philadelphia and Pittsburgh. 


thy 
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N O W. = WORSINGER STUDIOS brings 


you FIFTH AVENUE IN COLOR 
DISPLAYS OF THE WEEK 


A new color service $ 

at a new low price 1.50 per week 
All the beauty and glamour of the most important display and fashion 
center in the world — brought to you on 35mm color slides — miniature 
masterpieces of exquisite detail and eye-filling color. For viewer or 
projector. 


Five color slides S 
suitable for specialty shops ‘ per week 
Five color slides S 
suitable for department stores . per week 
Black plastic Adel viewer with built-in =) 
illumination, simple and easy to operate e 

State whether department store or specialty shop. 


Postage additional on all above items. 
Special groups of five or ten Christmas slides at the same low rates. 


WORSINGER WINDOW SERVICE 


110 WEST 40th STREET, NEW YORK 





23 N. SIXTH STREET 
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MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 


exelusive distributors... 


L. bh. my DISPLAY EQUIP. CO. 


MINNEAPOLIS, MINNESOTA 








in hand... Such smart sophistication f 
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PAPIER MACHE 
High Relief Candles 


No. 430 
35" HIGH 
20°" WIDE 
5" DEEP 


"2! 


RED BERRIES — GREEN HOLLY 
RED CANDLES — YELLOW 
FLAME — WHITE  DRIPPINGS. 





See your dealer or write 





01d King Cole Displays 


INC. 
FACTORY: LOUISVILLE, OHIO 


CANTON, OHIO 











ONLY 


AMBER TRANSPARENT 
PLASTIC SHADES 
give 


BEST PROTECTION 


Proven tests by manufacturers of 
plastic shades over many years 
show that amber transparent 
plastic shades give the most 
efficient against sun 
fading. 


protection 


Extravagant claims that promise 
miracles will not stand up against 
the experience of thousands of 
storekeepers. Make your own 
test — compare clear and amber 
shades. 


Manufacturers of the original 
transparent plastic sun-shade. 


For estimate and further infor- 


mation, WRITE NOW to: 


PLASTIC SHADE CO. 


83-52 TALBOT STREET 
KEW GARDENS I5, N. Y. 











| over, will return to his 
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Bell Joins Staff 
Of Grimes 


Eve Grimes, president of Grimes Display 
Service, Inc., 22 West 38th street, New 
York City, announces the appointment of 
Harry Bell to the firm’s staff as sales repre- 
sentative in New York City, New England 
and northern New York State. He was 
formerly assistant in the display department 
of Best & Co., and at one time was with 
Lord & Taylor and with Loeser’s. Bell 
spent three years in the service during the 
war. 

Charles Beger, whose duties Bell is taking 
former work within 


the Grimes studio 


George Allen Wins 


Vacation Trip 

Brothers, manutfac- 
“Samsonite” has notified 
\llen that he has been awarded first 
prize in the display contest sponsored by the 


Shwayder Denver, 


luggage, 


turer ot 


George 


firm \llen, who directs display for the 
Castner-Knott Company, Nashville, was 
given his choice of three vacation trips— 
to Bermuda, Hawaii, or Sun Valley and 


selected the Idaho resort as his preference 


Allied Opens Showroom 


In Boston 

\rnold Janowitz, Allied Display Materials, 
Madison New York City, 
announces the opening of a new showroom 
at 34 Scollay Square, Boston. Ken Mayes, 
Allied representative for New England, 
Maryland, Washington, D. C., and Albany, 
New York, is in 


Inc., 65 avenue, 


Troy and Schenectady in 


charge 


MacCartney Convalescing 
After Hospital Stay 

After 
MacCartney 1s 
He 
signer 


New 


Edgar 
home. 


the 
convalescing 
return to his 
Plant 
the 


hospital, 
at his 
work as 
Corporation, 
future. 


six weeks in 


expects to de- 
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Walgreen's Launches Series 
Of Institutional Windows 


Heart of the Walgreen drug stores, th: 


prescription department, will be graphical], 


presented to the public by the company in 


special series of display windows of + 


DEPENDABLE 


r 


c ° ip 
SErVICE p 


QEPENDABLE 
PRESCRIPTION 
SERVICE 

FOR 47 YEARS 








institutional type. To be featured in Wal- 
Stores nation-wide, the prescription 
windows will follow a_ planned 
themes. Their design, emanating from the 
combined thinking of the firm’s professional 
service and merchandising departments, will 
bring out individual attributes in Walgreen 


green 


series ol 


prescription service. 

First of the series, as recently installed it 
the firm’s windows, points out the depend 
ability of the company’s prescription facill- 
ties. In the display a pharmacist calls 
attention to the nation-wide location of 
Walgreen stores as shown on a large, color- 
ful map. Slogans stressing the importance 
laid by Walgreen's upon its prescription 
departments are colorfully presented. 



































— "Young man! 


Will you please wait on me?" — 


1948 
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Chemistry's Gift 
To Display 


By MILTON A. LESSER 
Glycerine Producers Association 


New York City 


HE sensational progress of display 
during the last 25 years can be attrib- 


uted largely to the increasing variety 
ff available materials and our improved 
technical knowledge of how to them 
Probably there is no branch of sales pro- 
motion in which the artist relies so strongly 
ipon the chemist. 
Of all the chemical materials that 
the display business none finds so wide a 
Because of its 


use 


serve 


variety of uses as glycerine. 
unusual combination of physical and chem- 
ical properties, this syrupy transparent 
liquid is used in practically every branch of 
modern industry. Because of its ability to 
ittract and retain essential moisture, gly- 
cerine finds employment where it is desired 
to combat drying and brittleness and to 
retain proper and flexibility. It 
ilso provides an effective plasticizing action 

effect that is tied up with its hygro- 
scopicity. 


softness 


Moreover, because it has a high boiling 
int and does not evaporate away, glycerine 
under conditions that 


This is, 


mtinues to function 
iten make other materials useless. 
f course, an important consideration where 
the hot sun by 


lisplays are exposed to 

lay and hot lights by night. Glycerine 1s 
in excellent solvent and is capable of dis- 
solving many substances. In cases where 
naterials do not go into solution, its vis- 


sity or “body” helps to suspend and evenly 


isperse the material. Important, too, 1s 
the fact that glycerine is entirely safe to 
indle. 

These characteristics are extensively 
itilized in the production of show card inks 
r poster colors. Here glycerine is em- 
loved in products made with solutions of 
lyves or suspensions of pigments. For ex- 
imple, to make pigmented showcard inks, 
Bennett's “Chemical Formulary” lists the 


lowing two compositions as suitable solu- 


tion bases: 


I 
Water 25.5 |b. 
Gum arabic 19.0 Ib. 
Soda ash 0.5 Ib 
Glycerine 5.0 Ib 
[] 

Water 30.0 Ib 
Bleached shellac 15.0 Ib 
Borax 3.0 Ib. 
Glycerine 2.0 Ib. 
» make the final showcard inks these 


s are used in conjunction with suitable 


ients. For example, a black ink is made 
Water 41.6 Ib 
‘arbon black 8.0 Ib 
Solution base I or II 50.0 Ib. 
Formaldehyde (40%) 0.4 Ib. 


a white ink is required, the following 
bination is used: 
[Continued on page 121] 
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Paris, New York... Beau Monde is making 


Dm al 


fashion headlines everywhere. For high 
shion and Beau Monde 


manikins go hand 
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in hand... Such smart sophistication ! 
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MANIKINS WITH MAGNETISM 


21-23 So. Seeond Street 
MEMPHIS, TENNESSEE 





Y KORRECT-WAY 


exelusive distributors... 


WRAY WILLTAMS 


DISPLAY C0. 


o35 Gravier Street 
NEW ORLEANS, LA. 








VALLEY DECORATING © 


Aluminum Star and Xmas Garland 





4-Ft. Star......$30.00 


Aluminum, full relief, illumi- 
nated with 300 watts white in 
ternal light Easy to reach in 
and change bulbs. Lights reflect 
back onto the outside causing 
very unusual design. Obtainabie 


in any also with solid red 
exterior and silver trim. Comes 


ready to plug in 


size, 


Garland .....Y¥d. 65¢ 


6” wide, 4 ply. Comes in Green 
and Silver, Red and Silver and 


Plain Silver (60¢ Yd.) Extra 
bright finish Ten times more 
attractive than natural garland 
Can be used with or without 
light strings Sewn on strong 
tape 

Also 13” Garland with 4” inside 
reintorcer tape 250 pound test — 
stapled Should last 10 years 


Jobber inquiries 
invited 


Pi CO. BOl 2 
MFG. co. FRESNO, CALIF. 














USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT | | 

DISPLAY EBUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER | 








ALL’ PLASTIC SIGNS 


ePlastic Letters and Numerals—stock and custom. 
ePlastic Signs—for all uses; composed entirely of 
plastic, including lettering. 
ellluminated Plastic Signs—basics, 
specials. 
—Let us duplicate your sign, poster, etc. entirely 
in colored plastic— 


wite: SOLID-ART CO. Siuinore, “nd 


stock, and 
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METALLIC BOW UNIT 


White veined metallic holly leaves, 6” 
white frosted bell with metallic knocker 
and cherry size red berries. 


137 at. x 3 tt. 


Specify desired color combinations of 
bow and leaves. Colors on each: red, 
blue, green, silver or gold. $6.50 each 


DISPLAY PRODUCTION 
CENTRE, Inc. 


“Headquarters for Display" 
51 WEST 35th ST.. NEW YORK I, N. Y. 














The Spiral 





Unique Displayer for jewelry, cos- 


metics, etc. All shelves moveable 
in any direction. Highly polished, 
crystal clear, acrylic plastic. 


Nothing similar on the market. 


Specifications: 
Upper Shelf 7 x 7’ —'%" material 
Middle Shelf 9x 9 —4" material 
Lower Shelf 12x 12°’ — 14" material 


PLASTIC FABRICATORS 


44 Murray Street New York 7, N. Y. 
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ACED with a major remodeling pro- 
gram, Kline’s, Cincinnati, some months 
embarked on a step-by-step plan 


now resulted in two completely 
floors with a minimum of busi- 


ago 
which has 


selling 


new 
ness disruption while the work was in pro- 
eress. 

First to undergo the transformation was 
the second floor, where the better dresses, 
Bridal Shop and Boulevard Shop are located. 
This was opened to the public early in 
March of this year. Just completed, and 
illustrated here, is the new fourth floor 


containing the fur and coat and suit salons. 
Work on the third floor is scheduled to 
begin within a few months. 

The converted fourth floor is colorful 
without extreme. In the fur salon 
the decorator’s green walls are punctuated 
with that reflects the soft 
flamingo fitting beyond. 


being 


glass 


the 


louvered 


red of rooms 


Green plants rest in modern, rounded sec- 
tions of walnut and pure white. The re- 
cessed ceiling is white and teatures  in- 


direct lighting 





SEPTEMBER, 1948 





Floor-By-Floor Remodeling 


In the coat and suit section, which blends 
into the tur department, the setting uses a 
color scheme of lighter green with touches 


The 
walnut and 
A beautifully framed 
shadow-box display opening, as seen at the 


and flamingo red. 
with satin-finish 
have indirect lighting. 


ot chartreuse cases 


are bordered 


—Flamingo red, chartreuse and white are the 
dominating colors in the newly remodeled fourth 
floor at Kline's, Cincinnati. The store is under- 
going a floor-by-floor transformation which has 
already resulted in the opening of two new 
floors this year. Work on still another floor 
will be started within the next few months... . 
At the extreme left of the smaller illustration 
is seen one of the shadow-box display recesses 
which flank the elevator bank, while a general 
view of the converted fourth floor appears 
below— 






extreme left of the small illustration, 1s 
situated at either side of the floor to greet 
steps off the elevator 
recessed, is pure white 


the shopper as she 


The ceiling is and 


has indirect lighting. 

The elevator area 
elevator doors in flamingo 
ditioning is used throughout. 


with the 
Air-con- 


is also white 
red. 


All of the store’s windows were given 
over to the new floor preceding its formal 
opening on August 30, with Milton Meyer, 
featuring style in 
page advertisement, fol- 
other advertising, announced 
the opening. Informal modeling from 1] 
until 4 p.m. took place the first day, 
preceded by a 


display 
window. A 
lowed up by 


Manager, one 


each 


a. M7, 


fashion show for employes 


before the store opened that morning. 
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Plans Now Under Way 
for Crochet Week 

National Crochet Week will be held Janu- 
ry 22 to January 29, 1949, several months 
arlicr than it was this eighth 
ation-wide crochet contest will be 


year. The 


launched | 


uriig the promotion and will continue into | 


tne I ll, 
+ needlework 
summer months. 


sales into the spring and 
\s a result of this year’s National Crochet 
Veek promotion one store reported sales up 
cent in cottons while the 
ale of crochet increased 400 per 
nt in another. Many stores reported that 


crochet 
books 


thus enabling stores to extend their | 


rochet cotton sales remained exceptionally | 


igh through the spring 
, no doubt, to the continuing publicity 
nd increasing consumer interest throughout 
e year for the crochet contest. 

Colorful window 
nd banners, and a 


and departmental posters 
brochure of ideas and 
weestions for the 1949 Crochet Week and 
rochet contest will be available to retailers 
on. Advertising mats and newspaper and 
idio stories with Crochet Week as_ the 
eme are being prepared and once again a 
indow display contest wil! be held in con- 
inction with the week. 


Further information on these two promo- 
ns may be obtained from the National 
dlecraft Bureau, Inc., 385 Fifth avenue, 


Vew York City 16. 


Talking Mannequin 
Makes Theatre Debut 
The RKO Palace, New York City, intro- 
ced a new medium into theatre adver- 
ing when it used a talking mannequin in 
lobby recently to publicize “Abbott and 
stello Meet Frankenstein”. The manne- 
in was obtained from Display Mannequin, 
of the same city, and 
fective that plans are under 
e figure in other RKO houses 
\s previously described in DISPLAY 
VORLD, the talking mannequin has a 
tion mechanism which moves the figure’s 
s and eyes, while a two-way communi- 
ition system hidden in the chest 
to hear and 


enables 


person at a distance answer 


stions. 


Traveling Display Room 

Sells Lighting Fixtures 
Newest merchandising 
ghting field is a 25-foot 
m used by Ferrando 
ineck, N. J. Since the traveling 
m was placed in action, 
ked up sharply for the line of 
| lamps handled. The fixtures are 
idvantage in a home-like setting complete 

furniture panelled walls, 

| pictures. An also provided in 
trailer. 


trailer display 
show = 
have 
fixtures 
shown 


sales 


groupings, 
office is 


Portable Sound Projector 
s Introduced 
Capitol Projector Corporation, 814 Tenth 
enue, New York City, 
ket a portable sound-motion picture pro- 
weight of 60 pounds. It is 
window and interior dis- 
manufacturer 


with a 
nimended for 
se by the 





and summer months, | 





proved so | 
way to use | 


| 
| 


wrinkle in the 


Lighting, Inc., of | 


has placed on the | 
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. Beau Monde 1s making 


fashion headlines everywhere. For high 


a and Beau Monde manikins go hand 


mn hand e- 


Such smart sophistication ! 


ea } 


MANIKINS WITH MAGNETISM 





BY KORRECT-WAY 


exelusive distributors... 


SAMUEL C. DUTCH & SON 


487 WASHINGTON STREET 


BUFFALO, NEW YORK 


Florida Branches: MIAMI, ST. PETERSBURGH 








SHOPPER STOPPERS 


Full round, hand colored, papier-mache, 


3 poses, 21" tall 
$14.50 each 


Inquire about our complete line. 


erin oF, eu 
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ul” a i 
GREENVILLE, OHIO 
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USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


o 
$3.00 Per Column Inch — CASH WITH ORDER 

















SHOW-TIE IS CLOTH 
COVERED~SLIPS INSIDE 
TIE -CAN BE BENT 














TED LAVs 2 SAN 3 G'st. 


CALIFORNIA 
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WHEN ORDERING. ASK FOR Modern Plastics Award 
’ "te Mentates”... To General Electric 
In the display classification of the seventh 
5 plastics competition sponsored by Modern 
e Plastics magazine, an award has been made y ™ 
to General Electric Company for a trans- zim 
Lin parent demonstrator tub. The unit permits > ie 
4 prospects to see the inner workings of the Bot 
mechanism which are ordinarily hidden from A red 
DESIGNED 68Y FRENCH REFUGEE view, thus providing an effective sales tool Wal 
. . The tub is made from acrylic plastic Eng 
ay ; ‘ : 
JEAN ST. PIERRE 3 ; Although only 200 units were made on the Sol 
ADAPTABLE fo any season, any mdse | original order, the device proved so effec- For 
ALL WOOD a Dae ne Pe lies | tive that within a year 7,500 transparent The 1 
52° HIGH finish Sw ivel shelves = cify C plastic tubs were ordered. ali 
56° WE | color when. ondonng.. SUE? | -7 
Fibaa: audios + 10° | Ready-Mixed Gold Paint a 
eC P, | Announced By Craftint splays 
a, od AHK (Zz) & A 0 I | A ready-mixed gold paint embodying an xible 
qu | entirely new formulation is announced by ve be 
KERR HEIG TS, ADA, OKLA. s\ | The Craftint Manufacturing Company, 1615 ions. 
DISPLAYS DESIGNED & BUILT TO YOUR ORDER... | Collamer avenue, Cleveland. Now on the veig 
Anything for display Color Separations market, the new paint is said to be the first 
Mater a Liseviscoms daawls ready-mixed gold paint that remains com- Glu 
iach alii t seth y EsR : / Pp pletely stable in the can with no deteriora- Give 
~aper-. see vidal Layou & Kemodel Vesign tion and no tarnishing. The new formula Wat 
ALL HALe et1tk #OBG ‘taClwY eliminates the need for the old method of _ 
gold paint preparation of mixing the ma- A 
terials as they are needed. au 
“A DISPLAYMAN’S DREAM COME TRUE” | inc sec " 
| In New Premises a 
Robert Heller, president of the industria! seins 
ee | , - 
MOST OUTSTANDING NEW vee OF THE | design firm of the same name in New York : 
DISPLAY MARKET WEEK! | City, announces the removal of his offices to : 
: . : : : . : | 161 East 61st street. The new location is in ine 
Now you can color your own light bulbs quickly, easily and inexpensively with the revolutionary | a building purchased and entirely renovated teady 
| by Heller. Howe 
See nen ene acc ecom 
PAINT-O-LITE oy , eer 
ia il | Displayman Winner 1 
age aan? | In Design Contest \ 
introduced during Display Market Week in June and the hit of the show. Take your choice | One of the 13 awards made by Glamour Mf 
of 8 colors — or any color you wish on special quantity orders. | magazine in conjunction with the House of 0 per 
Sw: Ss for “191N< signs 1 4 n’s nr 
PAINT-O-LITE comes in handy tubes and is applied by squeezing a small quantity on the : stoi . = pecan igo 7 pe e pr 
warm light bulb, patting with a cloth to secure even distribution over the bulb. It will not py ernie or — won by arry - oe . this 
chip, peel or crack. The amount and quality of the colored light furnished is equal to that display director or Fine S, Inc., ° avannah, ished 
furnished by the usual color clip. It is removed when desired by using a razor blade, or by Ga. He is also president of the local display uldin; 
washing with soap and water. | club. | may 
. , Sa a aa thout 
EIGHT colors give you a wide selection: Light Blue, Purple, Green, Dark Blue, ee ‘ er 
Magenta, Amber, Red, and Yellow. Each tube contains enough to color ap- Distributor Appointed ies 
proximately 40 light bulbs . . . Per tube — $2.25. By Roger Kent vise 
The Grove-Anderson Company, 1519 East : f wy 
ILVESTRI ART MFG CO Second street, Wichita 8, has been appointed Taig 
S © fa | a Roger Kent distributor for Kansas and ‘90 at 
710 W. WASHINGTON, CHICAGO 6, ILL. | Oklahoma. This company is now in posi- aia 
| tion to service all accounts in that area on a i 
| their window and interior fixture and dis- en be 
| play requirements in plastic. — 
entire 
REDIKUT LETTERS cate 
eV iP MEDS | Die cut Cardboard Letters | Hurwitz Operating with 
Popular sizes, styles and colors. Write for Own Business Vuring 
for your samples and prices. Ask your Dealer. Formerly display manager for Joske’s, Ed atl s 
THE REDIKUT LETTER CO. Hurwitz is now in business at 2443 West Sd as 
DISPL AY 2902 W. 76th St Los Anaeles 43. Calif. Magnolia avenue, San Antonio, where he 1s sonal 
4 | producing custom-built displays. 80 ber 
| iuty 
& | Nothing like these new sparkling SNOWFLAKES — . “i . 
oat $10.00 per dozcn assorted. au. 
PRICE FABRICS of @) Samples sent promptly. ‘ Namen 
° | | Don’t forget—send in your news tail 
67 WEST 44TH STREET | IB Seat items about all happenings in the M)earar 
NEW YORK CITY 18 on display field: births, deaths, marriages, The | 
| 412 Bay Bldg., Seattle 1, Wash. changes of position, anything pertain- ranches 
| Pp y 
| ‘ 
ing to display or displaymen anywhere. . 7 
@ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e a 
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CHEMISTRY'S GIFT 
TO DISPLAY 
{Continued from page 117) 

\\ ater 37.6 Ib. 
Zinc oxide 12.0 lb. 
S lution base I or II 50.0 lb. 
Formaldehyde (40%) 0.4 Ib. 
\ red ink is produced by mixing: 

\\ ater 39.6 Ib 
English red 10.0 Ib. 
Solution base I or II 50.0 Ib 
Formaldehyde (40%) {).4 Ib. 


[The hygroscopic and plasticizing actions 
me to the fore in the frequent use of 


cerine in the preparation of base moulds. 
for casting orna- 
objects required in 
formulas for several 
for casting 
meet varying con- 
given in parts 
follows: 
[I] 
100 
180 
50 
gelatin type hide 
the following 
Mix the water 
stir in the dry 
Allow to 
overnight. 
melt it 
agita 


are used 
many other 
For instance, 
glue moulds 
we been suggested 
tions. With 
weight, the 


nts and 
splays. 

objects 
to 
proportions 
formulas are as 
| I] 
100 100 
100 140 
100 75 


Glue 

Glycerine 

Water 

sing a high grade 
28-mesh 


glue 
a standard grind, 
recommended : 
elycerine cold then 
itil thoroughly 

3 or 4 
the 
moa 
Do 

ter the 
ready 


edure 1s 
wet. stand 


hours, preferably 


softened, 
bath 
160 


hon 


glue has become 


steam or water with 
not heat 


solution 


above degrees F 


becomes yweneous, it 
for use. 
However, the 
commended. 
Santophen 20-S” 
St. Louts, 
\" (Dow 
Mich.), or 


1U per 


addition of a preservative 
Suitable preservatives are : 
(Montanto Chemical Com- 
Mo.), beta-naphthol, “Dow- 
Chemical Company, Mid- 
fluoride. Make up 
solution of any one of 
\dd 2% parts by weight 
this solution to each 100 parts of the 
ished glue-glycerine composition. The 
ding product is protected from spoilage 
may be remelted as often as 
thout materially affecting 
rking characteristics. 
Borrowing an idea photographers, 
» also work under hot lights, displaymen 
ll find that a glycerine wiping will add 
ster and bring out the highlights of many 
ects. Gourds, melons, and other farm 
that are widely used in fall and 
nter displays respond very favorably to 
glycerine polish. Although the glycerine 
entirely harmless, it can readily re- 
ved from these products by simply wash- 
g with water. 


sodium 


cent stock 


preservatives. 


necessary 


its original 


from 


ducts 


be 


luring the winter holiday season, holly 
eaths and similar greenery are widely 
‘ed as the display motif or as an added 
‘sonal decoration. Such greenery will 

henefit if immersed in a 5 per cent 
lution of glycerine and then allowed to 
fan. After such treatment the Yuletide 


iments will remain fresh and last longer 


will retain a sprightlier and_ livelier 
Dearance. 

The bright autumnal colors of leafy 
‘fanches can be retained for extended 


ods and be particularly useful for dis- 
‘ys 1f they are given a special glycerine 
[Continued on page 133 
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THAT. MIRROR 
THE MAGIC S$PIR 
OF CHRISTMA 


Send for FREE CATAL 
describing Black Lights, fluorescent cours’ crayons, 
water colors and fabrics. Simple to use. Write today. 
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BLACK LIGHT PRODUCTS 


67 East Lake Street 


Chicago 1, 
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MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 


exelusive distributors... 


BASTRRI DISPLAYS, INC. 


I KNEELAND STREET 


BOSTON II. MASSACHUSETTS 


Beau Monde 1s making 
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_ Such smart sophistication |} 
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NOW 


You Can Submit 
Your Special Needs 


WE 
will make to ORDER: 


e@ SPECIAL Wreaths 
e LARGE evergreen sprays 


e Rustic Birch Display 
Materials 


@ Lichen trees, shrubs 


Using special paints, flocks, etc., to 
your specifications and sketches. 


Also Raw Materials 


We invite your inquiry 


TIMBERLORE 


Decorative Forest Products 


COOK, MINNESOTA 








36 INCH 


FOIL 


Unembossed, Plain Aluminum 
Foil Now Available in 36 inch 
Width! 


Only 10 inches wider — 
but more than twice as useful 
in display 


In 7 colors and silver. Colors: Royal 
Blue, Gold, Red, Dark Green, Cop- 
per, Lt. Blue or Nile Green. 


Per 100 ft. roll $8.00 
Silver. Per 100 ft. roll. $6.00 


WRITE FOR CATALOG No. 214 


GARRISON-WAGNER CO. 


2018 Washington Avenue 
St. Louis 3, Missouri 
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Having been an reader of your 
interesting DISPLAY WORLD for many 
years and having derived much good from 
it, | turn to you for information at this time. 

Could you furnish me with the names of 
various display houses which could send me 
literature on how to make floats for parades, 
literature showing illustrations of many 
types of floats, along with material suited 
for this type of promotion —M. W. Danko, 
store planning and display service manager, 
National Retail Hardware Association, 
Indianapolis. 


We would like to ask you the following: 
The managing directors of our three firms, 
Messrs. Paul Beaussillon, Francois Capelle, 
and August P. Deslandes, will be visiting 
the United States from the 7th of September 
until the 12th of October. 

They would like to receive your publi- 
cation there as soon as published; they will 
be staying at the St. Regis hotel, New York 
City. Costs are to be collected from our- 
selves or directly frem the hotel. 

This is of course in addition to our 
regular subscription, for which the numbers 
are to be sent directly to us as customary.— 
. Allegoet, Central Bruxelles, 
elgium. 


Bazaars, 


F 
B 


I would like you to know that I have re- 
ordered publication through your 
A. Thomas & Co., of Black- 
England. I get a deal of 
information from your which is 
most informative. I only wish we commer- 
cial artists in England were unrestricted in 


your 
agents Messrs. 
pool, great 
magazine, 


we 
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use of materials in our designs as you seem 
to be over there... Norman S. Seeney, 


London. 





I can not tell you how much I appreciate 
your splendid publication DISPLAY 
WORLD. There is no equal for it. 
Ernest M. Burris, Russellville, Ark. 





Are reprints available of “Departmem 
Check-List”, page 90 of the July 1948 issue 
of DISPLAY WORLD? If so, I would 
like to get some to mail out to some of 
our clients. If not, may we have permis- 
sion to reproduce the article for free dis- 
tribution?—A. Elliott Didier, associate di- 
rector of research, Selling Research, Inc, 
New York City. 


From time to time in your magazine |] 
have noticed that displaymen have written 
in to ask questions about problems. they 
have come up against. 

I have a question of my own. Enclosed 
you will find a sample of shade parchment 
and I would like to know where I can get 
more of this. I would like it a bit heavier 
in weight if possible. I need it in large 
sheets or rolls at least a yard wide. None 
of the paper houses seem to have it listed 
I hope you can help me. 

By the way, your magazine is invaluable 
to a small display department like ours 
We read it through every month and get 
many ideas from it for our windows.—Gor- 
don Haug, Olwin-Angell, Aberdeen, S. D 


I have now been a subscriber to DIS 
PLAY WORLD for a year, and I have 
found your publication very interesting ané 
helpful. 

In your June you. published ar 
article on “Display Class at Work” where: 
in was mentioned miniature mannequins. | 
would be very pleased if you could let m 
know how and of what material thesé 
miniature mannequins are made.—John Bay 
man, Springs, Transvaal, South Africa. 


issue 








—"'No trouble at all, madam; he will be glad to get the dress out of the window for you. — 


+ 
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Duey And Ware Join 
Art R. Cohen 

T. Guy Duey and Lamont A. Ware have 
ioined the sales staff of Art R. Cohen Com- 
pan}, Pittsburgh. Both men have long 





—T. Guy Duey . . . Lamont A. Ware — 


experience in the display field and are well- 
known in the industry and profession. 

Duey will represent the company in Ohio 
ind West Virginia, continuing to make his 
home in Columbus. Ware will have Penn- 
sylvania and parts of Maryland for his 
territory. 





St. Louis Guild To Hear 
Talk On Japan 


The next meeting of the St. Louis Display 
uild will be held at the American Fix- 
tue & Manufacturing Company's head- 
iarters at 2300 Locust boulevard the eve- 
ing of September 16. After cocktails and 
buffet dinner, Harold E. Gove, of the 
Union Electric Company, will give an illus- 
trated talk on “Impressions of Japan”. Gove 
25 American engineers selected | 





one of 
make a survey of Japanese industrial po- | 
ntials and his talk will cover a variety of 
biects ranging from the atomic bombings 
geisha girls. 





New Slack Rack 

\s Introduced 

City Display, Inc., Broome _ street, 

New York City 2, has placed on the market 
slack and trouser rack equipped with 
tie-clasp” holders which are said to hold 
e garments tenaciously but without leaving 
narks on them. The rack is all-steel in 
nstruction, with chrome finish. It comes 


322 


various sizes. 
v . 
‘ire Displayer 
's Developed 
To help tire dealers of Seiberling Rubber 
mpany merchandise the company’s “Safe- 
\ire” extra low pressure tire, a novel dis- 
~ } 

er has been developed by John Fogarty, | 
(the Seiberling merchandising department. | 
} 
| 





t consists of a pyramidal cardboard ramp 
nto which the tire fits, while the selling 
ints are indicated on a circular panel 
hich fits over the top of the tire; die-cut 
trows which are bent out from the circular | 
ackeround point directly to the parts of | 
tire mentioned in the advertising copy 
inted on the panel. 
Suitable for either window or floor dis- 
y use, the unit is one of a series being | 
nt with a monthly display package to | 
iberling tire outlets 





DISPLAY WORLD 123 






Pa ris —ow J? j Paris, New York. o- Beau Monde 1s making 


_ fashion headlines everyw the ere. For high 


ili, and Beau Monde manikins go hand 





, 
m hand. : Such smart sophistication ! 





Ned | 


MANIKINS WITH MAGNETISM 
BY KORRECT-WAY 





exelusive distributors... 


MELVIN . OOS AND COMPANY 


i831 PRYOR STREET, S. W. ATLANTA, GEORGIA 








Let Santa Light Your 
Christmas Display 


HK 298 SANTA with CANDLE 
Wired with standard socket. 29” 
high, 8° deep. Hooks for hang- 
ing. Bulb not included. In full 
color. 


Price . . . $15.00 
HK 303 SMALL SANTA HEAD 


Wired with candelabra socket. 
11” wide, 10” high. Bulb not 


included. In full color. 
Price . . . $ 5.00 


* 
Herman J. Kleiner 
Designer and Manufacturer 


HANCOCK & SOMERSET 
PHILADELPHIA 33, PA. 


Prices are F.O.B. Factory, Philadelphia 





JOBBERS INQUIRIES INVITED 
WE EXPORT 














USE THE 


Opportunity Exchange Y i. 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT woo etter co. 


USED DISPLAY EQUIPMENT FOR SALE efi onli ing 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 51 W. 18th St. @ = New York City II 
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THE PENETRON 


is a newly developed 
device which will repro- 
duce high fidelity sound 


and music by contact 
with any resonant sur- 
face. 


Will Make Glass Show 
Windows Reproduce 
Sound 


by merely contacting it. 


Add a Beautiful Voice to 
Your Window Display 
Simple to apply 


nothing outside. 


READY SOON IN) LIMITED 


SUPPLY. 
Inquiries invited. 


SPOT SALES, Incorporated 


400 MADISON AVENUE 
NEW YORK 17, NEW YORK 














COLORED SAND 


UNSURPASSED QUALITY 


Fadeproof in sunlight. 
Waterproof — will not bleed. 





Colors: Xmas ''Red" and "Green" 
5 Ib. bag $1.25 
10 Ib. bag 2.30 
25 lb. bag 5.50 
50 Ib. bag 10.50 
100 Ib. bag 20.00 


NATURAL CONES 


All New Crop — Best Grade 





Size Type Price 
I"- 2" Short Leaf. $5.50/Bu. 
114"-2%%" Red 6.50/Bu. 
144"-2%"" Jack 4.50/Bu. 
242"- 4" Loblolly 12.50/1000 
3"- 6" Slash 18.00/1000 
3"- 7" White 4.50/Bu. 
6"- 10° Long Leaf 8.00/100 
1". Gum Balls. 4.50/Bu. 
Samples: Sand—50c; Cones—50c 


Terms: Cash for these prices. 


ACME HOLLY CO. 
MILTON, DELAWARE 
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SEPTEMBER, 1923 

John Weber, display manager for Mabley 
& Carew Company, Cincinnati, announced 
the selection of D. F. Heizer as_ first 
assistant following the resignation of How- 
ard M. Gillespie. The latter joined George 
Golde Company, of the same city, as dis- 
play director. 

Jim Everetts, formerly 
Oklahoma City, and C. S. 
Ottumwa, Iowa, became display manager for 
Nugent's Dry Company, St. Louis. 

Kk. J. Wood joined The Union Company, 
Columbus, as first Lothar 
Dittmar; he had Baer & 
Fuller, St. Louis. 

Clement Kieffer, 
pany, named 


with Rorabaugh’s, 
Cullen Company, 


Goods 


assistant to 
been with Stix, 
Kleinhans Com- 
for 


Jr, The 


was convention director 


the Buffalo meeting of the International 
\ssociation of Display Men the following 
year. George B. Rooney, Abraham & 
Straus, Brooklyn, was named assistant di- 


rector; William 


Store 


A. Met ormick, The Boston 
, Chicago, chairman of the membership 
\. Rogers, Chicago, chairman 
Potter, 
York City, chairman of the speakers’ 


committee; | 
of the publicity committee, and C. J. 


New 


bureau President of the IADM at_ that 
time was J. J. Cronin, Newark 

Ik. H. Heileman, display manager tor 
McAlpin’s, Cincinnati, died suddenly. 
Joseph Romm, window display manager 
for Weber & Heilbroner, New York City, 


announced his resignation. 


\ dinner in honor otf J. J. Cronin, L. 
X ( 55 


the 


Newark, was given by 
New York City 


Bamberger 
members of 
club. 

LL. M. Pegram, formerly with Oppenheim 
Collins and Bonwit Teller, New York City, 
the 


display 


became display manager ot new Cleve- 


land store of Bedell & Co. 
SEPTEMBER, 1938 
M. H. Degan was made sales manager of 


Chicago Cardboard Company, Chicago. 
Donald A. Ferguson, S. L. Bird Company, 


was elected president of the Detroit Dis- 
play Club. Other officers were John T. 
Chord, Ernest Kern Company, first vice- 


president; H. W. 


Weaver, F. G. Clayton 
Company, , 


vice-president; J. C. 
Taylor, Kline’s, third vice-president; F. C. 
Scott, Demery’s, fourth vice-president; 
H. W. Haupert, secretary, and H. W. 
Schultz, treasurer. 

Top prize in the annual Window 
sponsored by South Bend merchants 
won by Frank G. Bingham, Robertson Bro- 
thers. 

To the 
Gestrine 


sect ynd 


Show 
was 


display direction duties of Carl 
1,300 individually owned dry 
the Federated Division of 
Butler Brothers, Chicago, were added those 
of the Ben Franklin group with some 2,500 


for 


goods stores ot 


variety units. 

The Cleveland Display Club was formed 
at a meeting held at the Hotel Carter. Ed 
Osterland, William Taylor Son & Co., 
was named president. Assisting him were 
J. F. Muleahey, Fred Harvey's, vice-presi- 
dent; Carl Schabitzer, Atlas Display Pro- 
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ducts, secretary, and Michael Dai, Lindner 
Coy, treasurer. 

First prize in a 
Rosenau Brothers, Inc., was 
Burns, Simpson's, Toronto. 
went to George H. Wagner, J. L. 
& Sons, Omaha. 


contest sponsorec by 
won by £ 
Second lace 
Brandeis 





Window Display Skyrockets 
Drug Item Sales 


How sales of a popular drug store iten 
jumped 98 per cent with the aid of window 
display is one of the many significant re- 
sults of a Point of Purchase Institute test 
outlined by Norman McKean, executive di- 
rector. The complete report will be avail- 
able October 1. The test inaugurated a 
continuing display study by the Institute. 

The test made on eight drug and 
hardware items in 160 retail outlets 
in Syracuse and Rochester by Fact Finders 


Was 
store 


Associates, in an eight-week period last 
spring. It was made under the sponsor- 
ship of POPAI and supervised by th 
Institute’s research committee headed by 
Carl Rupprecht. The Association of Na- 
tional Advertisers’ display committee co 
operated. 

Drug items tested were Colgate-Palm- 


olive-Peet’s “Lustre Cream” shampoo, Wild 
root “Cream-Oil”, Dr. West’s tooth brushes 
and Squibb’s dental cream. Hardware items 
were Yale and Towne padlocks, latches an 
door closers, Johnson’s waxes and _ polishes 
Sherwin-Williams paint, an 
electric 


“Kem-Tone” 
General light bulbs. 
General objective of the test was to lear 
(a) how much window display advertising 
(b) if it increases product 
outlets; (c) how 1 
affects competitors’ sales, and (d) how r 
sults of the test 


yardstick for window display value. 


increases sales; 


sales in non-display 


may be used as a genera 
The 160 drug and hardware stores selecte: 
for the test in Syracuse and Rochester wer 
follows: 3 
stores, II 


divided in each city as 

“test” and $0 “control” 

“test” and 10 “control” hardware stores. 
The test covered an eight-week period for 


evenly 
drug 


drug stores, ten weeks for hardware stores 
In drug the test began with a two- 
week “base” period, followed by a two-week 
“display” period and two two-vreek “post 
display” periods. the slowe 
moving nature of hardware items, the hard 


stores 


Because of 


ware store base period was four weeks 
compared with two weeks in drug’ stores 
Inventories of the featured items wert 


checked in all stores prior to the beginning 
of the test. Sales were checked at the en 
of each two weeks. Only item was 
featured in a display in each store. 

Net during the 
period were as follows: Yale and 
hardware, 113 per cent; “Lustre Cream”, % 
per cent; Squibb’s dental cream, 97 pe! 
cent; “Kem-Tone”, 57 per cent; Dr. West 
tooth brushes, 51 per cent; Wildroot “Cream 
Oil”, 41 per cent; Johnson's wax products 
27 per cent; Electric light bulbs 
20 per cent. 

During the four weeks following the two 
week display period, sales fluctuated widely 
Tooth paste sales held gains of 53 and ¥ 
per cent over the base period sales. Yale 
and Towne products sloughed off & pe! 
cent in the first fortnight after the displa) 
period due to inventory shortages, and thet 
re-ascended 67 per cent above normal dur 


one 
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Towne 
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sEPrEMBER, 


ng ‘ne second portion of the post-display 
when stock was replaced. “Lustre 
gained in the first two post-display 
veeks, then dropped 56 per cent. Wildroot 
asec. Off per cent and 47 per cent 
tively during the post-display intervals. 


reain 


F¢=- 


Dr. West sales were up approximately 50 
er cent. ‘“Kem-Tone” picked up 9 per 
ent in the first two weeks of post-display, 
nd then spurted 37 per cent higher. John- 
m’s wax dropped 5 and 18 per cent, Gen- 
ral Electric lamp sales dropped 16 per 


ent in the first two weeks after the display 
riod, and then fell 25 per cent during the 
cond half of the post-display test. 
Window display influence on sales ot ad- 
ertised products in non-display outlets 
ied. For example, during the display 
iod sales of Squibb’s tooth paste in non- 
isplay stores rose 6 per cent, then fell 29 
er cent in the first two weeks of the post- 
isplay period and rose 6 per cent during 
e second half of the post-display check. 

the whole, sales of hardware items in 
m-display appeared to have 
more than drug item 
non-display outlets. 


stores been 


niuenced were sales 
Finders 
the 

periods, 


Careful sales tabulations by Fact 
ield workers showed that during 
eek display and_ post-display 
ales of displayed items rose, competitors’ 
les fell. For instance, a 16 per cent 
iidroot gain was accompanied by a drop 


Six- 


as 


{12 per cent in competitors’ sales. With 
Lustre Cream’s” 49 per cent rise there 
me a 19 per cent fall in sales of com- 


titive shampoos. Squibb’s tooth paste sales 
iins of 51 per cent, brought com- 
titors’ sales up 2 according to 
e figures. Yale and Towne competitors’ 
ies perked 6 per cent on the tail of a 
& T gain of 57 per cent. While Dr. West 
th brush sales rose 42 per cent, compet- 
g sales shrank 4 per cent. 


McKean 


however, 
per cent 


said, “conclusively 
over-all effectiveness of 
particularly team- 
The figures point-ot- 
ile display to be of tremendous value in 
nnection with the introduction of 
ducts, the introduction of ‘special offers’ 
| in increasing consumer familiarity with 
e product. It is an indispensable ‘brand 
ime reminder’. 


The test, 
monstrates the 
ndow display, 
rk medium. 


as a 
show 


new 


furn- 
“pass 


‘Although the recent test may have 
‘ied no conclusive evidence as to the 
long power’ point-of-sale display, it 

demonstrate that window display is a 
werful magnet to draw sales at the actual 
int-of-purchase.” 


of 


Allied Display Executives 
To Meet In December 
W. J. Caddelle, display director for 
urchasing Corporation, New York City, 
announced that as a _ result the 
cessful meeting of the organization's 
lay executives last June another meet- 
¢ along similar lines is being planned for 
nber. It will be 
pring market week 
nal Association of Display 
lelle recently returned from a tout 
id-West and Southwest territories and 
ts that display managers of the Allied 
looking forward to the December 
much 


Allied 


ot 


held to coincide with 
of the 
Industries. 


showing 


ot 


») are 


ting with anticipation 
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exelusive distributors... 


WILLLATS CORPORATION 


4 SOUTH LIBERTY ST. 


BALTIMORE, MARYLAND 








BELMONT PRODUCTS 


Headquarters 


FOR 


Frosted or Base Metal 
BELLS and STARS 


ALL SIZES 
ALL SHAPES 


x fl * 
JOBBERS ONLY 
x» fl * 


Belmont Products Inc. 


DELAWARE & SOUTH STREETS 
PHILADELPHIA 47, PA. 








DESIGNED FOR DRAMATIC DISPLAYS 





The new "STANDARD" 


WOVEN-WOOD FLOOR SCREENS 
AND DRAW DRAPES 


Day-in, day-out, use these versatile, flexible Floor 
Screens for dramatically different window and 
interior displays. Graceful, durable and sturdy 

light-in-weight and easily arranged Ideal for 
backgrounds, for dividers, for screening windows 


while displays are being changed 

The Screens are easily converted into draw drapes 
at a very low cost; custom tailored to your speci 
fications, if desired 

“Standard” Floor Screen, 6 high by wide, 3%’ 
wood slats, in Desert Gold, Walnut Stain or 
Natural . only $16.80 F.O.B. San Francisco 


Write for our catalog of display mater’als 


TROPIERAFT 


MFD. BY 
ECONOMY _~ ©) $HADE ¢O. 
535 Sutter St., San Francisco 
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No. 953 CANDLE DISPLAYER 


Handsome Christmas unit in white 
lacquer featuring wrought iron and silver 
candles set in cerise sconces 


size, 28" x 20" x 12" 


Each 10-95 


12" glass shelf . 





DOERR Pye a 


Portsmouth, Ohio 











Heavily embossed stripes makes this 
a versatile display board. Can be 


bent along embossings to form 
columns and curved backgrounds. 
Write today for a free catalog show- 
ing this and other Greggory boards: 
Block Bevy Board, Flexit, Curvo 
Wallboard, and 28-Ply Curvo. 















GREGGORY, Inc. 


2929 S. WABASH AVE. 
CHICAGO 16, ILL. 
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JEWELRY STORE DISPLAY 
CAN SELL MORE 


[Continued from page 111] 


an indication that the product is as repre- 
sented.” 

Here is striking recognition of what a 
brand name means. This quote is from one 
of America’s great magazines that goes into 
the hands of almost 15 million people. The 
millions of dollars that have been spent to 
acquaint the consumer with the benefits of 
various branded products have done more. 
They have made the trademark the name of 
guarantee of value and quality 
Feature and use these sym- 
mean customer 


a visual 
workmanship. 
bols of guarantee, for they 
confidence. 


In many of the jewelry stores the theory 


behind window display seems to be— “If 
you leave any open space, it’s a bad win- 
dow.” Many of these windows give about 


equal importance to everything in the win- 
dow Here you must remember that a 
man walking at an average rate will pass 
your window in about two or three seconds. 
You have to stop him before you can tell 


him about your product. That means a 
focal point in your window that he can’t 
resist. It means concentrating on an item 


or a group of related items and doing an 
exciting display around them. Let me show 
a few rough sketches as examples (several 
sketches shown and described). A good 
display job doesn’t necessarily mean a five 
figure budget and a five-man display staff. 
But it does call for ingenuity, a thorough 
knowledge of your merchandise and some 
study of techniques that have proven suc- 
cessful in attracting customers. Here I 
would like to quote six methods from the 
Distribution Report of June 1, 1948, pub- 
lished by the Research Institute of America. 


1. Feature goods in demand. This is 
especially important at a time when buyers 
are getting more and more cagey. People 
stop to look at things they want. Moreover, 
stores that spotlight fast selling merchan- 
dise give the impression of having the right 
goods in all departments. And, of course, 
demand goods are most likely to result in 
an impulse to buy. 

This 


shouldn't be 


doesn’t mean that new products 
featured in windows. Actually, 
should get a very important 


share of display space to prove the store is 


new items 


alert. When introducing such items, how- 
ever, be sure the display gives a reason to 
buy Several companies have learned the 
hard way that the product by itself may 
arouse curiosity but no desire to buy. 

2. Successful windows are timely. In 
big department stores displaymen follow 


current happenings in news, art, music, etc., 
so that they can tie their window in with 
events of public interest. In smaller com- 
munities alert capitalize on 
local events, For 
example, a sporting goods store in one city 


storekeepers 
special weeks and days. 


gears its displays to local sports. During 
lifting contest the stopped 
having men lifting weights in its 
\ jeweler sold, in several days, 


a weight 
traffic by 
window. 


store 


earrings he'd had in stock for months by 
presenting them in a display based on the 
current popular “Golden 
A violin and music 


song 


Earrings”. 


sheet were the only 
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props, but the timeliness of the idea cap. 
tured people’s imagination. 

3. Use windows to back up newspaper 
and magazine advertising. There are severa] 
obvious advantages to combined promotion, 
First, the selling power of the window jis 
considerably enhanced. (A department store 
which studied the problem found that the 
response was quadrupled when window 
display supported newspaper ads.) 

Second, the double emphasis gives the im- 
pression that the merchandise is a good buy 
Also, a window will reach customers who 
haven't seen the ad. 

4. Present merchandise dramatically. In- 
teresting displays don’t depend on expensive 
props or large windows; they depend on 
ideas. The best source of ideas is the 
merchandise itself. The more dramatically 
and directly the merchandise story is told, 
the more salesworthy will be the display. 

A department store carried a $2.95 man’s 
white broadcloth shirt as a standard item. 
It was displayed a number of times in the 
usual men’s wear setting. The shirt sold 
about several dozen a day. One day the 
display manager got the idea of cutting the 
shirt apart — sleeves, yoke, cuffs, etc. — and 
mounting the pieces on a wine colored 
panel. Beside each section a line of copy 
pointed up special features not obvious to 
customers at first glance — “genuine ocean 
pearl buttons”, “full shirred yoke for easy 
action”, “more threads per square inch for 
extra fineness and durability”, etc. Because 
the shirt was dramatically presented, and 
the sales message quickly delivered, sales of 
the shirt rose to 100 dozen during that week 

Animated units, either mechanical or 
human, are probably the best traffic stop- 
pers. Planters Peanut Company compared 
the effectiveness of moving and still dis- 
plays. The stationary display stopped 79 
people; when set in motion, it stopped 736 
people. Now that small motors are again 
available, animated units are readily ob- 
tainable. Many stores make their own. 
Oiten a simple turntable with the merchan- 
dise interestingly arranged is sufficient. 

Demonstrations using people are an even 
greater drawing card than mechanical dis- 
plays, though of course most suited to stores 
featuring quick-selling goods. (Almost any 
type of store can demonstrations in- 
side.) With shoppers’ interest in quality 
and value today, it may be a convincing 
way of stating a product’s worth to show 
it being made in the window. Most manu- 
facturers are glad to furnish the equipment 
and personnel for such a display, especiall) 
for laboratory tested merchandise. 


5. Keep 


use 


windows simple and in good 


taste. “The simpler the layout, the better 
the display” is an old rule, but often over- 
looked. Surveys have found many windows 


cluttered with so much merchandise that 
passers-by could find nothing to focus on 
Even an assortment window is more effec- 
tive if there is some planned arrangement 
6. There have been great improvements 1D 


display materials. For example, there are 


paper and synthetic materials which look 
and feel like linen, cotton and_ velour 
Laminated wood, plastics and light ma- 
terials can give a window a “new look’ 


Flexible glass sectional fixtures are also 
obtainable. These afford great variation 1D 
window settings with a minimum of other 
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props. A big advance in display materials 
is fame-proofing during manufacture. This 
eliminates the cost of treating units after 
they ve been set up. 

Now, let’s analyze your windows on the 
following major points: 

1. Size of windows. Remember you are 
merchandising a product which is relatively 
small. If your windows are too large treat 
them like a shadow-box. Don't be afraid 
to reduce them in size. If you are having 
dificulty with a large window, remember 
4 good small window is better than a 
mediocre large window. <A_ framing in- 
stallation is not an expensive job — inex- 
pensive materials such as “Masonite” or 
profile board can be used and covered in 
various types of material. 

2. Lighting. Good lighting is vital. 
Jewelry responds to light and inadequate 
lighting can ruin otherwise excellent win- 
dows. In matters of this kind it is always 


wise to consult an expert. Westinghouse 
and Sylvania, for example, have many 
branch offices throughout the country and 
[ am sure will be happy to offer expert 
advice for your problem. 

3. General color scheme. Your over-all 


color scheme is extremely important. Your 
choice of color for your background and 
window shelving should be considered in 
the light of your clientele, the price range 
yf your merchandise and the general char- 
acter of your store. 

with re- 
deeper 
shades, 


In general, the small jeweler 
stricted help should lean to the 
colors such as the deep burgundy 
and the deep blues. Should the majority 
{ merchandise shown be of gold or gold 
color, the burgundy and maroon’ shades 
would be advisable. If the majority of 
merchandise shown is silver, then a deep 
t suggested. The deep colors are 
smaller independent 
will soil less 


ue 1s 
suggested for the 
eweler because they 
ind will form a more neutral background 
tor the varied products he may carry. I 
would suggest that the background 
be carried through as a color 
small signs, price tickets and 
interior of the store wherever 


easily 


color 
scheme for 
used in the 
possible. 
For the larger jeweler whose clientele 
runs from low to the average income group, 
| would suggest a more distinctive color. 
Colors that run to the medium grays make 
excellent backgrounds. It should be borne 
n mind that if you display a large amount 
{ boxed goods, your background 
should not be too dominant. Most jewelry 
box lines run to Picardy rose, rich 
lues, and eggshell satins. It can be 
that a fairly light, neutral shade is needed 
help towards a harmonious window. A 
lor that has been grayed to some extent 
can still retain a great deal of character. 
Therefore, in this field I would suggest 
soft gray-blues, soft greens or low 
tones of shell color. 

For the credit jewelers the clientele is 
less varied. I would suggest stronger 
lors. Colors that reflect light and have a 
strong visual impact. Here is where I 
would use such colors as clear blue-greens, 
vder blues, eggshells and such. These 
lors when flooded with light are traffic 
‘toppers. They have an exciting look and 
will compete for attention in the congested 


color 


royal 
seen 


moss 
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Beau Monde is making 


mn h a nd ; 
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Such smart sophistication! 
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exelusive distributors... 


it THIGPEN 


BURLINGTON, NORTH CAROLINA 





popular 
designs 





Chrome Metal Mouldings 


in stock for 
every display & 
decorative need 


Specify IRBECO for 
moulding that will not 
tarnish, that’s durable 
and that works so easy. 
It’s doubly economical. 


write for style folder 


Use IBCOFOIL, the foil 
covered moulding for 
economy. 


Attractive Discounts to Jobbers 


IRVING BERLIN & CO. 


719 8th AVE., NEW YORK 19, N. Y. 





os 
Christmas 
Brilliantly 
Colored Bal S 


THE CHOICE at THE SHOW 


2% nen 1085 cross 
27/8 new 1385 cross 
2¥%3 wen = 235 cross 


COLORS: Royal Blue, Chartreuse, Pink, 
Violet, Jade, Magenta, Light Blue, Gold 


Green, Silver and Lemon Gold. 


ORDER TODAY 


TO GUARANTEE DELIVERY 
Be Sure to Specify Quantities and Colors 


TRI-ALLIED 
CREATIVE DISPLAYS | 


RE 


MANUFACTURERS ‘AND DISTRIBUTORS OF 
DISPLAYS, FIXTURES, DISPLAY MATERIALS 
200-202 NO, PEARL STREET, BALTIMORE 1, MD. 
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But harmful to window displays ! 


Your window displays lose money in sales and 
fabric fading when the sun’s rays hit them 


“CLEAR-VUE" Transparent Sun Shades earn money 
for you. They prevent fabric fading caused by harmful é 
sun rays... they eliminate sun glare, keeping your dis- 
played merchandise attractive and easy to look at. Simple } 
to install...easy to operate. It takes only seconds to 
raise or lower ‘““CLEAR-VUE” Shades without disturbing 
window display. Choice of four colors: Amber, clear, e 


green, gold. 


Write for Free Literature : 
Send rough window sketch and dimensions for free estimate 
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Inquiriesinvited “™ 
from salesmen 


and jobbers. 


Special dis- 


counts for large 





users, f \ 





The Biggest Value In The Market! 


STANDARD FIXTURE CoO., INC. 


<— |)” glass. 16” diameter 
<— »,” Bright Chrome Tubing 


<— Bleached Oak 


WM-7M WM-7M WM-7M 
12” 18” 24” 
5 pee 3.15 4.35 


Complete with Glass 

Extra Glass 75e 
1006 COMMERCE 
DALLAS 1, TEXAS 











vy 


our DESIGN 


WITH 


MADE TO 
ORDER 


@ Electric Pig Tail Sockets 
@ Transformer Light Strings, etc. 


i. a 4 & : : 
> bi) F5 
KC Od <2, aby) V4 4 
hes /™ Seo he) & 
x .& 3 oe > dit) de. © 7 dS 


“Next Station To Heaven” 
— 


} Red Barn Art Manutacturers 


CLAUDE D. ADAMS & CO. 


DELO DISPLAYS Phone 9-0015 


New Canaan. Connecticut 











traffic areas where the credit jeweler is 
usually situated 
The prestige jeweler, whose price lines 


are high, has a different problem. The 
must create 1s what we call 
the “Kings Ransom” atmosphere. He must 
use the finest velvets and he must remember 
that much of his merchandise is displayed 
unboxed This means a deeper tone to 
offset the gold. It means a rich draping of 
the material used to cover background and 
shelves or window floor. It 
an all-over lighting pattern in his 


atmosphere he 


means less of 
window, 
but more focused lighting on less merchan- 
dise 
4. ( 
gilding the lily to talk of 
very nature of the product he 
that 


leanliness and neatness. It seems like 
cleanliness to a 
1CWe let The 


sells demands it be displaved in a 


manner that bespeaks quality. How many 
jewelry windows I have seen with dust 
easily visible on the backgrounds and 


with cards and 
soiled and dog-eared! In too many 
burned out in the 


scuffed 


shelves, COpy price tags 


cases, 


many of the lights ar« 
window and the velvet drapes are 


and threadbare Good housekeeping is as 
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much a must for jewelry people as it is ‘or 
a food store. A prospective customer will 
gauge the way you run your store on the 
way it looks. Make your windows look as 
though you were proud of them. If jou 
have a display in the window that carries 
merchandise, keep it intact. Nothing looks 
so pathetic as a half-filled display. And 
fill it with the merchandise that should be 
in it. It is never reassuring to a customer 
to see one product in another product's box, 
When you install your window, install to 
a pattern. Keep your related products close 
to each other. Try to gain interest in your 
grouping. There is no law that makes it 
necessary to cover every square inch of 
display space. Allow a little space. It will 
enhance the value of the product shown 

5. Drama. <A window that will stop 
traffic drama. It needs excitement 
It needs an idea. To a merchant with a 
limited budget this sounds like money he 
can't afford to spend. To the contrary, an 


needs 


idea costs nothing and if the merchant 
thinks about it, he can get ideas that can 
be executed for a very small sum. Let's 


take the graduation period. In an average 
or less than average size city, a blow-up 
photograph of the graduating class should 
be easy to get and would be an attention 
getter. In addition, sheets of paper could 
be rolled up, then tied with ribbon to simu- 
late diplomas. These could be spotted in 
the window with appropriate copy and gift 
merchandise. 

For wedding promotions, a wedding cake 
could be borrowed from local baker 
in return for mention in your window, and 
an open wedding invitation, some 
blossoms and a bridal veil used as a center 
window piece. This could be surrounded 
with appropriate gift merchandise and with 
appropriate copy. 

For Father's Day, you might try to bor- 
row some of the old-fashioned shaving 
mugs, or old-fashioned watch fobs and play 
up the change in Father’s Day gifts over 
the years. Here, too, you might introduce 
old photographs of the locality in which 
your store is located. For anniversaries you 
could devote your whole window to proper 
gifts for golden, silver, diamond anniver- 
saries with copy explaining the number of 
years tor each. 

There are many, many things that can be 
done if a little time and thought are de- 
voted to them. When you stop to consider that 
the average jeweler does only 21.1 per cent 
of his business in December, you can see 
that it leaves almost 80 per cent of his sales 
in other promotions. None of these has 
been promoted to the full. It leaves a 
golden opportunity to the retailer who will 
do something about it. 

6. Change. Keep your windows active — 
change them often. When you do change, 
make it an obvious change — make it look 
as though something has happened. Don't 
keep them vital and 


some 


orange 


let vour windows die; 
alive. 

7. Signs your small copy cards 
uniform in size, type face and treatment. 
They should be legible and tell a complete 
Carry through your color scheme in 


Keep 


story. 
headings or type and have them easeled 50 
that they stand in a uniform way. 

\nalyze yout 
location and 
tvpe of 


if 


store, your inventory, yo 
clientele and determine 


n 


then design 


you 


what store you are; 
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vovr windows to tell this message. Carry 
thi. feeling through in the amount of mer- 
chaudise you show and how you show it. 
Identify your store with nationally known 
lines. The customer is shopping for more 
ani better values for her dollar and your 
braided names are symbolic of quality. 
They, too, have standards to hold to and 
they are as jealous of their reputation for 
doliar value as you are of your store's 
name for fair dealing. 

be aggressive in your windows. Merely 
because it has not been done before is no 
indication that it can’t be done. On the 
‘contrary, it offers larger opportunities to 
) the unusual. 

Display has become the keystone in pro- 
notional structure. It is the final step in 
the follow-through from manufacture of 
the product to presentation to the consumer. 
Without a properly planned display program 
you are not realizing the full potential of 
your advertising. Your point-of-sale pro- 
sram must not be an afterthought. It must 
be planned and worked together with all 
the rest of your promotional effort. Such 
planning will pay off —to the manufacturer 
ind to the retailer. 

However, good display, like anything else 
that’s good, does not just grow. It must be 
thought out for the job it is to do; it must 
e functional and it must be dramatic. 

Our whole economy depends upon dis- 
tribution and every possible aid must be 
sed towards that end. Point-of-sale must 

used not only by the manufacturer but 

y the large and small retailer. Don’t 
walt until your competitor does it. Do it 
iow! The competition is tough and it will 
get tougher. So grab hold of this thing 
alled display— make it yours and let the 
mpetition worry about you! 


Greenwich Nursery 
sues Catalogue 
A well-illustrated, 32-page fall and 
hristmas catalogue has been released by 
the Greenwich Nursery Company, 217 Green- 
ich street, New York City. It lists a 
vide range of items, including Princess 
ine roping, imported holly wreaths, flame- 
roofed Christmas trees, Christmas balls 
ind ornaments, glass canes, tinsel, simulated 
v, preserved sprays, and numerous other 
naterials. Copies of the catalogue may be 
btained by writing to the company at the 
ldress given above. 





Arnold Abrams Resigns 
From Adler-Jones 
\rnold J. Abrams, for many years con- 
ected with The Adler-Jones Company, 
hicago, in a sales and executive capacity 
is announced his resignation as of Novem- 
1. His plans for the future will be 
nounced in a complete statement later. 
the meantime he may be addressed at 
7 Third street, Wilmette, III 
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Parts, New York eee Beau Monde 1s making 


fashion headlines everywhere. For high 


:\ 
\ Giochi and Beau Monde manikins go hand 


} m hand.. Such smart sophistication ! 
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exelusive distributors... 


MIDWEST  pisPLii KQUIP. C0. 


2310 LOCUST STREET 


ST. LOUIS 3, MISSOURI 










Larger Projectors too! 


MODEL OAl 


Projects sharp 10 foot im- 
ages from 61,” x 61,” 
opening. Has motor cooled 
$00-watt illumination. 
$155.00 F.0.B. N. Y. 


MODEL OA3 
1000 watts of air-cooled 
illumination delivers bril- 
liont screen images. Has 
7," x 10” opening. 
$250.00 F.0.B. N. Y. 











Imagine the Convenience of this 
OPAQUE PROJECTOR 


Need a large sketch—but fast? Just place this projec- 
tor over a photograph, magazine page, coin, jewelry 
or any flat opaque object—and you can project a 
screen image, faithful in every detail and color, 4 feet 
square and larger. Projects an area 5” x 5” at one 
time or larger area a section at a time. 


MODEL O, OPAQUE PROJECTOR 
Complete with special 150-watt reflector lamp and 


8’ cord and plug. $29.50 F.0.8. N. Y. 









Mrravre Brown « sro., inc. am) | 
67 West 44th St., New York 18, N. Y. 











Don’t forget—send in your news 
tems about all happenings in the 
lisplay field: births, deaths, marriages, 
hanges of position, anything pertain- 
ng to display or displaymen anywhere. 
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White STRYOFOAM 1%,” x 6” 


BLOCK LETTERS 


BOTH FOR $15.00 


Merry Cusnatinn wee eee oe Tae, $7.20 Plain and Embossed, Borders, Base Metal, 


LARRY E. RANDALL CO. 


511 S. Fort St. Detroit 25, Mich. 


FOIL and FANCY 


PAPERS 


Puffing Foil, Florist Foil, Chain Links. 
IN STOCK FOR IMMEDIATE DELIVERY 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 
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For that Cooling Effect 
UNBREAKABLE 


PLASTIC SNOW BLOCK 
LETTERS 


2" THICK 


Made to your copy in sizes 4"' to 8" 
tall — 50c each letter 


ALBRIGHT DISPLAY PAPERS 





1806 W. Ith Street 
Los Angeles 6, Calif. 











for the 


new look... 
display WIGS 


Yt ffacoly 
iilelalthielaitia-temehs 
arranjays wigs 
34 West 20 Street 


New York, New York 
CHelsea 3-8340 








SENSATIONAL 


BLACK LIGHT 


(ULTRAVIOLET) 


DISPLAYS 


with our Low Cost 


PAINTS and EQUIPMENT 


Write to 





Federal Fluorescent Co., Inc. 
134 WEST BROADWAY 
NEW YORK CITY 13, N. Y. 











| EVERYTHING FOR DISPLAY I 
JOS. E. PODGOR CO.., Inc. 


Complete Display Suppliers | 
618 MARKET ST. PHILADELPHIA 6, PA. 











USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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NEW SEASON GREETED 
BY LOS ANGELES 


[Continued from page 45] 


to the ceiling. The background was natural 
oak and the floor covered in a green tex- 
tured felt. 

Display Director William Lambert did a 
series of “Decorating for Fall’ windows at 
Barker Brothers. Lambert's windows always 
manage to give that air of gracious living, 
and this series was no exception. In one 
window, for example, the walls and ceiling 
mustard color. The pat- 
complementary colors. 
Against the back wall was a_breakfront 
china cabinet, dull gold in color. The 
furniture was in grayed tones of green and 
chartreuse, with brown for an accent. The 
two pair of draperies and upholstered cor- 
nices on the back wall were a rich aubnrn 
Directly in front of each pair of 
a large wine cooler filled with 
Truly, a symphony in color 


were a grayed 
terned rug was in 


color. 
drapes was 
autumn leaves. 

In the midst of back-to-school and vaca- 
tion displays, Display Director Paul C. 
Smith did a display at the J. W. Robinson 
Company of interest to those Angelenos who 
are wedded to their offices. It was a dis- 


play of “California Professional” office 
furniture —the swank office ensembles done 
by the California designer, Robert Dorr, 


Jr. Smith duplicated a modern law office 
complete even to the worn 
law books in the against the 
wall \ mannequin, evidently the lawyer, 
stood behind the desk with a letter in his 
hand. The desk, the two chairs, the book- 
cabinet and the lamp 
part of the “California Professional” corre- 
lated A matched pair of 
modern floral prints hung on the back wall 
floral arrangement in a_ shallow 
ceramic tray was on top of the bookcase 
This display was a pleasant change from 
the usual office furniture display. 

Out at The May Company-Wilshire, Dis- 
play Director Jim Stewart did a bit of crys- 
tal gazing for his back-to-school windows 
He predicted what would be worn on the 
campus this fall. The entire series was 
stylized, as the photograph shows. 
In one window, for example, Stewart used 
a mannequin dressed in a red coat against 


in the window 


be Tt ykcase 


case, the were all 


office ensemble. 


and a 


highly 
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—At the left, by Jim Stewart, The May Com. 
pany-Wilshire. Above, by Leo Rauch, 
Buffum's, Long Beach— 


a Kelly green background. Standing next 
to the mannequin was what Stewart re- 
ferred to as a “stylized silhouette”. It 
looked something like a Dali conception of 
a hall tree. Two gilded coat hangers were 
hung on a long arm-like projection of the 
stylized silhouette, and heavy white cords 
were run from the coat hangers to the 
floor. On two of these cords were hung 
large, raindrop-shaped sections of green 
construction board. a curving section of 
construction board at the base of the sil- 
houette serving as the display card. The 
reader, lettered in yellow, said “Campus 
Life— Campus Clothes—Take On New 
Proportions”. The entire promotion was 
tied into the Junior Bazaar campus ward- 
robe selections. 

Display Director Leo Rauch had a real 
attention-getter for his Beverly Vogue 
foundation display at Buffum’s in Long 
Beach. A mannequin wearing a foundation 
and a negligee stood beside a large pair of 
satin drapes. On the floor, other forms 
wearing other types of foundation garments 
were shown. Framed in the draperies was 
a transparent screen, in back of which was 
a cylinder-type projector. Color slides of a 
model in various active poses (wearing a 


Beverly Vogue foundation garment, of 
course) were thrown on the transparent 
screen. The projector was hooked up so 


that the slides were automatically changed 
at 5-second intervals. This was a real 
traffic-stopper although it must be admitted 


that a goodly percentage of the window 
shoppers could not be considered potential 
customers for foundation garments except 


as a grit! 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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Canada’s Great Experiment 


In World Trade Promotion 


By JACQUES KUNSTENAAR 
Chief, Fairs and Exhibitions Branch, Office of International Trade 
Department of Commerce 


Fair which took place in Toronto from 

May 31 to June 12, 1948, will go down 
in the history of international trade pro- 
motion as the first successful attempt to 
utilize in the Western hemisphere on a 
large scale this technique for world trade 
expansion, time-tested in Europe, but new 
for this continent. Its results have so fully 
justified the vision and joint efforts of the 
government and business people of Canada 
that the fair will be repeated in 1949 and is 
scheduled to become an annual event. 

Canada’s example has proved that the 
international trade fair has its place on 
this continent just as much as in Europe, 
where it has been used with steadily in- 
creasing success for the last 30 years as an 
instrument for world trade promotion, pay- 
ing rich dividends. This instrument should 
prove just as profitable to import and export 
interests in this country and beneficial to 
world trade as a whole, as soon as the 
technique of international trade fairs is 
adopted in the United States. 

A total of 1,455 manufacturers from 28 
countries were represented at Toronto; 831 
were Canadian firms and 624, or 43 per cent 
f the total number of exhibitors, came 
from abroad. This high percentage of 
foreign firms made the fair a truly inter- 
national event. 

Forty-four United States manufacturers 
took part in this first international trade 
fair on the American continent. With the 
fair such a success, several hundred appli- 
cations from United States manufacturers 
should be received for space at the 1949 
event. 

Approximately 30,000 business buyers at- 
tended the fair, of which 2,810 came from 
countries outside of Canada. The United 
States furnished the largest foreign con- 
tingent of 1,052 buyers, with the State of 
New York at the head of the list with 427 
buyers. 

Some buyers traveled over 10,000 miles to 
visit the fair. Such far-away 
Ceylon, Hong Kong, Burma and New Zea- 
and were represented at Toronto by busi- 
ness buyers. 

The number of buyers alone does not, of 
ourse, indicate the countrywide importance 
f their buying mission. Very often, a few 
from far-away countries transact 
more important business than a larger num- 
her from countries nearer the place where 
the fair is held. The expense involved in 
traveling all the way from New Zealand 
r the Union of South Africa indicates in 
general that those buyers represent firms 
interested in big business. It is reported 
that the 81 buyers from the Union of South 
\frica did more solid buying than any other 
group, with the 51 buyers from Argentina 
as runners-up. 


| ‘HE First Canadian International Trade 


spots as 


Nuyers 


The fair was open to the general public 
on Saturdays only. During the rest of the 
time, attendance was strictly restricted to 
business buyers. It has been conservatively 
estimated that during the three public days 


the attendance at the fair totaled 80,000 
persons. 
The restriction applied to public atten- 


dance at the Toronto fair has been criti- 
cized in some instances. It was pointed out 
that although the displays at the fair were 
there for the convenience of wholesale buy- 
ers and not for over-the-counter sales, the 
viewing of the many fine foreign exhibits 
by a large segment of the general public 
educates the consumer in the use of foreign- 
made products. The administration of the 
fair is endeavoring to give the public a 
better chance to see the 1949 fair without 
interfering with the main purpose of pro- 
viding a meeting place for accredited busi- 
ness persons. 

The exhibits were divided into 22 trade 
classifications, ranging from such consumer 
goods as apparel and accessories to plant 
equipment and rolling stock and other heavy 
capital goods. 

Most United States displays were in the 
capital goods line although consumer goods 
were also shown by firms of this country. 

The administration of the Canadian In- 
ternational Trade Fair has published a com- 
plete catalogue of the exhibitors and their 
displays which should prove of interest to 
many a company in the United States that 
Was not in a position to attend the 1948 fair. 

The main purpose of any international 
trade fair is to facilitate the transaction of 
business between the wholesale buyer and 
the exhibiting manufacturer. There are, 
however, no means of compelling the indi- 
vidual exhibitors to disclose to the fair 
management the amount of sales actually 
concluded. Moreover, even if such figures 
were available they would only provide a 
partial indication as to the success of the 
fair. Many initiated at 
fairs and contacts are made which continue 
to pay off in the course of years. Very 
often only a sample order is placed at the 
fair which is 
spread 


transactions are 


followed by orders 


over many 


larger 
Frequently ex- 
hibitors conclude agency arrangements with 
foreign firms which may produce substantial 
business at a later date. 

The import restrictions imposed by most 
countries ot the world impeded the trans- 
action of many a deal at the Canadian In- 
ternational Trade Fair. Nevertheless. busi- 
ness estimated at ma millions of dollars 
was directly concluded in Toronto. Even 
those firms which because of import re- 
strictions were not able to make substantial 
immediate sales were generally satisfied 
that the contacts made would bear fruit 
with the return of more normal conditions. 


vears. 
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Something New... 


* FESTOON 
TINSEL DRAPE + 


A beautiful shimmering Tinsel Cloth in 
Silver - Gold and an array of exotic colors. 


Also... 


+ NOVELTY 
FABRICS » 


FOR CHRISTMAS DISPLAYS 


@ NON-TARNISH FLITTER in all colors 
e CREPE TINSEL LAHM in all colors 
e DIAMOND DUST 

e JEWEL CLOTH 


Associated 


Fabrics Co. 


(Division of Associated Fabtex Corp.) 
1600 Broadway, New York 19, N. Y. 























STUDY 


yee m\ 
AT HOME 


Easy Home Study course showing 
how to do every phase of windew 
display work. Carry out our instrue 
tions in your own windows and 
learn while you earn. 


Largest and oldest school of its kind. 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams S&t., Chicago, Il. 










\ 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319 - 321 N. Paca St. Baltimore 1, Md. 








USE THE 


OPPORTUNITY EXCHANGE 





For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
$3.00 Per Column Inch CASH WITH ORDER 
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Display 
Woriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 


tion about anything 
which you are interested. 


in the display line in 
If you do not find 


your needs listed on this blank, write a sepa- 


rate letter. 
you want on file, we’ll find out for you. 


If we do not have the information 
Avail 


yourself of our service facilities without cost 


or obligation. 


This service includes an analysis 


of any display problem. 


—) Air Brushes 
Airpainting Equipment 
Animated Signs 

(CD Artificial Flowers 

() Artificial Snow 

tI Backgrounds 
Background Colors 

() Background Coverings 

(J Brushes and Pens 

- |} Bulletin—Directory Boards 

C) Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 

() Cut-out Letters 

() Cutting Machines 

Decalcomania 

Decorative Papers 

Display Forms 

Display Furniture 

Display Letters 

Display Racks 

Dye, Rug and Carpet 

Enlarging Projectors 

Fabrics and Trimmings 

Fixtures 

Flags and Banners 

Foils 

Glass Specialties 

Grass Mats 

Hosiery & Shoe Forms 

Invisible Glass 

Lithographed Displays 

Mannequins 

Metal Sheets 

Millinery Heads 

Motion Displays 

Motion Mechanisms 

Mouldings 

Natural Foliage 

Pageants & Exhibits 

Paper Sculpture Displays 

() Papier Mache Specialties 

CL) Photographic Blowups 

(C) Plaques (Window) 

C) Plastics 

() Price Cards—Tickets 

() Price Ticket Holders 

C) Ribbons 

C) Sale Banners 

0) Show Card Colors 

0) Show Cards 

(0 Show Case Lighting 

C) Show Cases 

() Store Designing 

. Socks—Window 


OOOOOOoOoOooRoooDoRoOoOooooo00000 


Store Equipment 
Signs—Brass— Bronze 
C) Signs—Card Holders 
C) Signs—Electric 
{]) Sign Printing Machines 
() Sleeve Forms 
[] Store Fronts 
{) Tackers 
[) Time Switches 
C) Turntables 
(1) Veneers (Imitation) 
[) Wall Board 
[) Wigs 
(1) Window Lighting 


[] Do you wish a copy of their catalogue? 
{] Do you plan to remodel your store soon? 
C) Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 


CINCINNATI, OHIO 


Firm 


Display Manager 


Street 
City 


State 








| 
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Many exhibitors were so satisfied with the 
results achieved that they immediately re- 
served space for next year. 

The Honorable C. D. Howe, Canadian 
Minister of Commerce and Trade, remarked 
that one of the most striking features of 
the many reports of brisk trading brought 
to his attention concerned the numerous 


instances of business satisfactorily con- 


cluded between visiting businessmen of other 


nations in which Canada played no part 
except as host. As an example of how 
world trade channels cross at a trade fair, 


a merchant from Singapore’ exhibiting 
precious stones and pewter ware established 
firm from Australia, 
neighbor, 14,000 away at 


contact with a Singa- 


pore’s miles 
Tore mto ! 
The 


Fair, 


First Canadian International Trade 
well-organized and efficiently-operated 


by the Canadian Government Exhibition 
Commission in close cooperation with the 
main business and industrial organizations 
of the Commonwealth, has demonstrated its 
value as a showcase of the world and a 
meeting place for foreign traders in North 


The undoubtedly gain 
subsequent 
inter- 
success- 

should 


United 


fair will 
and importance in 
that this technique of 
trade promotion has 
tested in this hemisphere, and 
interest to 


America 

in prestige 
years, now 
national been 
fully 
greatel 


prove of even 


States manufacturers and importers. than 
the 1948 event 
The Canadian tair authorities would wel- 


come an international trade fair in the 
United States. Such a fair would encourage 
number ot exhibitors to 


a greate foreign 


display their goods at Toronto, since they 
could move their exhibits from Canada to 
the United States and vice versa without 
duplication of initial expenses. For the 


same reasons the Canadian International 


Trade Fair will be beneficial to similar fairs 
in the United States 
The exhibitors and buyers from all over 


the world approached by this writer at the 
Canadian fair expressed disappointment over 
the non-availability in the United States of 
trade fair similar to the 
Toronto. This confirms 


an international 
just held in 


One 


the views held by European government 
officials, heads of trade organizations and 
business firms on the occasion of this 


writer's visit to Europe in September of 
1947 Moreover, many inquiries are re- 
ceived continuously in which interest in 


international trade fairs in the United States 


trom 


is evidenced, even such far-away 
countries as Siam 

\ well-organized international trade fair 
held under responsible auspices in_ the 
United States would undoubtedly attract a 
large and representative group ot foreign 
importers Since arrangements tor the 
soliciting of orders under the European 


in the main have to 
through by the 
European 


Recovery Program will 


be initiated and carried 


private exporter, the presence ot 


importers at an international trade tair in 


this country would allow many a manu 


to take 
avail- 
program. 


an event 
dollar 
that 


facturer exhibiting at such 


advantage of the increased 


ability. mad possible under 


ution that an inter 
United States 
recover\v ot the 


hence to the 


Phe truly great contril 
track 
could make 


national fair in the 


towards the 


world economy and mainte 
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nance of United States prosperity would | 
in the stimulation of soundly increased i: 
ports into the United States, which is 
economic “must”. The international tra 
fair would be an outstanding means for 
fostering such imports by presenting to t! 
rich United States market those neede 
goods which foreign countries can sell and 
the United States might profitably import 





HAVE 


you seen the greatest 
innovation in 


RUBBER 


Fruits, Vegetables, 
Rolls and Bread? 


For details write 


DECORATIVE PLANT CORP. 


136 West 24th Street, New York II, N. Y. 
ioe 6M LG LDC Qs C aeQerttC( ESC 


Holly Wreaths 


Bright — colorful — natural prepared Holly 
Green with realistic Red Berries. American 
Holly from the Tidewater country of Virginia 
—all packed in individual window Manila 





boxes — 12 to the carton. 

14" — Holly Wreath............ $ 6.60 
16" — Holly Wreath............ 8.40 
18" — Holly Wreath............ 10.80 


Shipments f.o.b. — factory — Roxbury, Va. 


Sample shipments of one dozen each size 
shipped upon request. 


Claymore C. Sieck 
Wholesale Florist Supplies 
602 N. Calvert St. Baltimore 2, Md. 














Americas LOWese Prices! 
GENT SIZE Photographic 





Mace trom Your OWN Negatives op Prints / 


PHOTOCRAFT 2s 


3543 BROADWAY 
KANSAS CITY, MO. 
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CHEMISTRY'S GIFT 
TO DISPLAY 


[Continued from page 121] 


atment. A number of glycerine treat- 
ment methods can be used for this purpose, 
but in the main these methods differ only 
in detail. In one method, macerate the 
branch ends and stand them for about a 

ek in a solution of 1 to 3 parts of glycer- 
1 to 2 to 3 

sorption ot 


parts of water. Following 
the solution, the colorful 
further nourishment. Not 
retain its original color, but it 
texture 
nstead of crumbling into brittle bits. This 
method is indicated tor treating oak leaves 
wid branches, but will no doubt be equally 
ffective for other types of foliage. 


foliage needs no 
lv will it 


vill also acquire a lasting leathery 


When it is desired to preserve the natural 
green color of leaves and plants for display 
purposes, a modified procedure may be used. 


fhe plants are immersed in a dilute gly- 
erine solution which has been given a 
tint by 


A suitable solution for this purpose 


faint 


bluish means of sulfate or 
icetate. 


as follows: 


coppel 


Glycerine 5 per cent 
Copper sulfate 


Water, to make 


Z per cent 
100 pet cent 


By this combines 


th the 


procedure, the 
chlorophyl to 


( opper 


form a compound 


ich is not affected by light \ny excess 
copper salt may be dissolved out by 
ans of a dilute solution of glycerine and 
malin. 
When making artificial foliage for dio 
imas and similar displays, glycerine plays 
very useful role in’ preserving a_ fresh 
ippearance. For example, in the very 


us¢ d ror 


the 
vas made trom lichen moss. 


ilistic dioramas training during 


war, foliage for miinature trees 

This was first 

reated in an aqueous” glycerine-alcohol 

solution and then painted and dried before 
sunting. 


rhe several beneficial effects of glycerine 
utilized in the 
One 
interesting 
transparent 
nits photographs or 


formulation 
product, 
to displaymen, com- 
which per- 
similar material to be 
sunted, face-up, on glass windows, cases 


the like. 


ire extensively 


adhesives. such which 


ould be 


prises a adhesive 


This special adhesive is made 


trom: 
Gum tragacanth, powdered 1 part 
Gum arabic, best 4 parts 
Glycerine 4 parts 
Distilled water 32 parts 


Dissolve the tragacanth in half the water 
ind the gum arabic in the rest; mix the 
solutions and complete the product by add- 
ing the glycerine. Filter through cotton to 
ybtain optimal clarity. 

Incidentally, it may be mentioned that a 
soaking in a 5 to 10 per cent glycerine bath 
prior to drying and mounting is a_ very 
useful procedure for photographs. When 
used in displays, glycerine-treated pictures 
ire much less likely to curl, buckle or peel 
away. 

Of course there are-many other ways in 
Which glycerine can aid the displayman. Just 


t. cite one more, there may be mentioned 
the making of colored light bulbs when 
special effects are desired in a display. For 
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California Foliages Direct to You! 





VALLEY DECORATING COMPANY 


Grape Stumps 


For Making Various 
Displays 


Available all sizes 


$1.00 per ft. 


Manzanita 


(High Altitude) 


Available all sizes 


$1.00 per ft. 


Ming Trees 


Wholesale 





P. O. BOX 251 
FRESNO, CALIFORNIA 

















RADIANT 


GLASS FIBERS CO. 


11 WEST 29th ST., N. Y. C. 


Headquarters for 


GLASS FIBER 


Display Materials 


Largest and Most Varied 
Selection in America — 


IMMEDIATE DELIVERIES 


More and more Display Men are turning 
to Glass Fiber display materials than ever 
before BECAUSE they are highly 
attractive, giving display effects impos- 
sible with other materials. BECAUSE they 
are LOW IN COST. BECAUSE they are 
FIREPROOF — meeting the most rigid fire 
regulations. Get acquainted with these 
fabulous display materials; they are now 
available in 10 different forms—a type 
for almost every display use. 


WRITE FOR SAMPLES! 











New Feature 
on Midwest’s 2-body sitting & standing 
FLEXIBLE MAN MANNIQUIN 





Now the flexible leit leg bends, crossed, 


outstretched and many desired positions . . 

overcomes all the limitations of 

ORDER NOW 

You'll never be satisfied with any other. 
. also extra heads available. 


NEW MAN MANNIQUIN 
AS LOW AS $69.50 


Nothing like this new man 


legs can be 
. this manniquin 
old fashioned models 


Choice of heads 


Stationary with flexible arms. 
mannequin anywhere. 
WRITE FOR FALL DISPLAY CATALOG 
fixtures, combining the latest in bleached 
Wall plaques, hunting scenes, platforms, 
displayers, screens for general and 


of new men’s 
oak and plastic. 
dividers, backgrounds, 


all year round use. 


MIDWEST 


MANNIQUIN DISPLAYS 


MILWAUKEE 2, WIS. 





532 N. WATER ST. 











this purpose the bulbs are dipped into 
ordinary water-glass (sodium silicate solu- 
tion) plasticized with a small amount of 


glycerine and containing a_ water-soluble 
aniline dye of the desired color. The tinting 
coating should be applied thin; the 
glycerine serving to prevent cracking away 
of the colored film. 


very 


Send for 


Free 


Catalog 
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POSITION WANTED 


Experienced and competent display 
director would like to locate in 
Pittsburgh territory. Department 
store experience. Best references 
A good man for a live store 
Address “BOX 9CD” 
Care of DISPLAY WORLD 














WIDE-OPEN 
OPPORTUNITY FOR 
CREATIVE 
DESIGNER 


Leading, established, middle - west 
display manufacturer needs ex- 
perienced designer with ideas for 
wood, wire, papier mache’ and 
flowers. Steady position, attractive 
salary, good working conditions, 
hospitalization. Give experience, 
age, earnings, references 


Address Box 9AC 


Care of DISPLAY WORLD 


ATTENTION FREE LANCE MEN! 


We have a very unique setup which permits you to make more 


money on your installations 


on sales to your customers. 


Scores of free lance men are already using our plan and are 


finding their earnings rising 


details of the area you cover and 


remarkably. 


Write giving full 
we shall tell you about this 


unique plan with which you can increase your present earnings 


by 50 to 100 per cent. 


Address BOX 7999” 
Care of DISPLAY WORLD 














Display Salesman 
Wanted 


We are looking for top flight 
men with display promotional 
sales experience in_ plastics, 
wood, metal and silk screen- 
ing to cover territories now 
open with an aggressive firm. 
You must have good follow- 
ing in this field. Give a thor- 
ough resumé of your. sales 
record and former employers 
and also territory you~ wish 


to cover. All corre spondence 
will be strictly confidential 
Address 


Plastic Design Co. 


322 Clark Street 
St. Louis 2, Mo. 


WANTED 
DISPLAY MAN 


Large department store 1n city 
of 60,000 desires experienced 
display manager. One capable 
of taking full charge ot a 
number of windows as well as 
assisting in trim of same. 
Also able to do card work. 
Two experienced assistants to 
help with work. Good starting 
salary. Chance for rapid ad- 
vancement for right man. Apply 
by mail to S. HOLSTINE, 
giving full particulars as to 
past experience and sample 
pictures of work, if possible. 
Prefer man Middle West so 
that immediate interview pos 
sible. 


THE LEADER 


LIMA, OHIO 


POSITION WANTED 
By Mannequin Refinisher 
and Wig Maker 


Address Box 9CT 
Care of DISPLAY WORLD 











SALESMAN 
WANTED 


To sell a complete line of 
display materials and fixtures 
in the Pittsburgh territory. 
Excellent earnings possible. 
Drawing account and_ liberal 
commission 


Address Box 9PI 


Care of DISPLAY WORLD 


DISPLAY LINES 
WANTED 


on Jobber Basis 


Will cover entire WEST 
COAST with quality lines 
of display items. SHOW- 
ROOM and office will 
open shortly in Los An- 


geles. 


Lines are being selected 
now. Am interested in 
all types of display mer- 
chandise. Please send 
pictures and jobber prices 
of your products along 
with any necessary infor- 


mation. 


YVONNE NOVAK 


601 N. Belmont St. 
Los Angeles 26, Calif. 











Experienced Representatives with a 
following to sell our patented 3 
dimensional “Point of Sale’ dis 


plays to National and local adver 
tisers State experience nd ther 
lines being handled 


J. ALLEN, Box 9649, Los Feliz Sta. 


Hollywood 27, California 














WILL BUY 


Materials in quantities needed in 
the making of NEW WIGS. From 
headtorms to binders, ete QOuota 


tions solicited 


B. G. PIANA CO. 
13220 Woodward Detroit 3, Mich. 








Department Store 
Display Man 
Capable of handling hard and 
soft lines, build window and 
interior props and do_ sign 
work, Permanent position with 
a fine Kentucky store now ex- 
panding and remodeling. Write. 
stating age, experience and 

salary desired 


The C. H. Parsons 


Company, Inc. 
Ashland, Kentucky 











POSITION WANTED — Assistant 
in window and interior work by 
young single woman experienced in 
fashion and general dept. store dis 


play. Have creative ability and 
can do fashion art for newspaper 
reproduction Prefer middle west 


Address BOX 9BEO 
Care of DISPLAY WORLD 








DISPLAY JOBBERS WANTED 


FOR SEASONAL DECORATIVES, DESIGNED 
EXCLUSIVELY FOR JOBBERS 


A complete line of Mache Sculpture, 


Papier 


Mache, Hand Finished Cardboard Construction. 


A new low in price! 


perfect line for jobber distribution. 


A new high in style! The 


Write today 


for a complete set of 8 x 10 photos free. 


ASSOCIATED DISPLAYS 


Leaders in new display techniques! 


54 Graham Ave. 


Brooklyn 6, N. Y. 


EV 7-6108 


CHRISTMAS 
DISPLAY 
FOR SALE 


Unusually beautiful custom 
white plastic tufted leather 
trees, wreaths, and bells — for 
sale very reasonable. Modern 
in design, items are tufted 
white leather with lighted 
flashlight bulb replacing but- 
tons. Color white leather with 
gold trim and red accent. 


Trees 92” tall Wreaths 42” 
Bells 36” 


Quantity: six of each, pictures 
furnished. 


Mullen & Bluett 


Los Angeles 14, Calif. 














POSITION WANTED 
Available January Ist, Alert 
Display Director with creative 
ability. West coast preferred 
A-1 references. Address Box 
9HJ, care of Display World. 
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DISPLAY MAN 
WANTED 


Capable of trimming win- 


dows; card writer and 





newspaper advertising. 


NICK AMSTER 


Wooster, Ohio 


Home Study—Lessons In Window 
Display—Newly revised and en- 
larged. A practical, low-priced 
course covering all phases of the 
subject. Over 500 pages with 1000 
detail drawings to show you “how.” 
Of value to the experienced trim- 
mer or beginner. Write for circulars. 
W. H. Bates, Box D, Ellsworth, Ill. 














LINES WANTED 

We are a new Display Sales Com- 
pany in this area and would like a 
wide variety of allied lines of 
display items to sell on a jobber or 
ommission basis. Send _ illustra- 
tions, samples and prices to 

MERCHANDISPLAY SERVICES 
2123 Berdan Ave., Toledo 12, Ohio 


FOR SALE 


Established 


Mannequin Renovating 
Business 
Excellent territory. 5300 sq. 
feet floor space, long lease at 
very reasonable rent. Reason 

for selling, other interests. 


Address Box 9AM 


Care of DISPLAY WORLD 


WANTED 


Combination Window 
Trimmer and Card 
Writer 


for one of North Dakotas 
largest and finest department 
stores. Permanent position, 
excellent opportunity. Write, 
give all details and_ salary 


wanted. 
ELLISONS 


Minot, North Dakota 








FOR SALE — Original Lord and 
Taylor Bells, 2 sets with cathedral 
props, or can be used single. Bell 
records included. Complete unit in 
excellent condition. Photos on re- 
quest. 


BLACK’S, Att. Carl Peterson, 
Disp. Mgr., Waterloo, Iowa 








SALESMEN 
Here’s Top Money-Maker 
—Excellent Sideline 
Sell Imprinted Advertising Special- 
ties, Imprinted Pencils, Calendars, 
| Decalcomanias, Balloons, etc., that 
all Retailers and Department 
Stores want for every occasion— 
SOUVENIRS, ANNIVERSARIES, 
OPENINGS. Collect large cash de 


posits — 25% — which you keep. 
| Repeat profits guaranteed yours. 
| Send only $2.00 deposit, refund 


guaranteed, for impressive money- 
| making sample kit, which is worth 
| more than $10.00 and sent postage 
paid. 

ADVERTISING SPECIALTIES 
MANUFACTURING COMPANY 
218 East 89th St., Brooklyn 12, N. Y. 








FOR SALE 


Four really beautifully exe- 
uted three dimensional papier 
mache scenes ot Dicken’s 
Christmas Carol in good con- 
dition. Cost $1,200, could not 
now be reproduced under 
$2,000. Will sacrifice for $500. 
Write: 


Lillian O’Grady Shop 


415 Springfield Ave. 
Summit, N. J. 


GIANT 
CHRISTMAS 


CANDLE 
At Fraction of Original 
Cost 


For outside mounting. 


“Gifts For All’ in Neon 


letters, Plus “ Shop- 
ping Days ‘Til Christmas” 
in neon, too. For infor- 


mation and sketches, 


Address Box 9PC 
Care of Display World 


WANTED 


Need eight life-size plaster of 


paris reindeer and_ other 
Christmas decorations. Request 


prices with reply 


Kenneth F. Korn 


4655 N. Parkway Drive 
Milwaukee 9, Wisc. 





DISPLAY MANAGER 
WANTED 


High quality, popular priced 
men’s, women’s, and boy’s 
wear operation offers excel- 
lent opportunity for experi- 
enced man. Please give per- 
sonal history, detail of your 
abilities. 


HEA VENRICH’S 


Saginaw, Michigan 














CORRESPONDENCE INSTRUC 
TION—In Window Display. In op- 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. 


THE KOESTER SCHOOL 
300 W. Adams St., Chicago 














CAREER BUILDERS 
A Placement Agency specializing 
in trained Personnel for the Dis 
play field 
FRANKLYN C. WISKOW, Lic. 
35 West 53rd St., New York 19, N.Y. 
Plaza 7-6385 








SALESMAN WANTED 
Salesman to. sell complete line. 
Mostly large sales to select few 
Must canvass Eastern US. Pictures 
nd samples’ furnished. Liberal 
mmission 
Address “BOX 9DV 
Care of DISPLAY WORLD 











POSITION WANTED 


Promotion Manager 
Advertising and Display 
Twenty-five years’ store ex- 
Specialist in men’s 


Middle West 


perience. 
Wear promotion. 
preferred. 


Address Box 9MJ 
Care of DISPLAY WORLD 








WANTED 
SALESMEN 


with long standing experience 

in the display field. 
We have a few choice terri- 
tories available and are pre- 
pared to pay EXCELLENT 
COMMISSIONS for selling a 
line of beautifully styled, mod- 
erately priced 


PLASTIC 
DISPLAY FIXTURES 
which we are manufacturing. 
All replies held in strict con- 

fidence. 


Address Box 9PL 
Care of DISPLAY WORLD 


Salesmen Wanted 


A distinguished line for distin 
guished salesmen Our masterfully 
designed pl istic disnlavs offer vour 
customers the something “different” 
they are looking for and offer you 


a steady a protected 


contract basis Our catalog is na 
tionally distributed; our name, na 
tionally advertised 


Plastics Design & 
Products Company 


TALLAHASSEE, FLORIDA 


income or 








SALESMAN—to 


of display material and fixtures 


sell complete line 
Some territories open Excellent 
earnings possible. Drawing account 
and liberal commission 
Address BOX MW7 
Care of DISPLAY WORLD 














POSITION WANTED 
Display man, 18 years’ experience 
in men’s and women’s wear, gen 
eral department store, excellent 
ecard writer. Desires position in 
South. 

Address BOX 7JBF 

Care of DISPLAY WORLD 








DISPLAY’S 
QUICK 
ACTION 
MARKET 
PLACE 


... it’s the 


Opportunity 
Exchange 


Use it for 
e POSITIONS Wanted 
e POSITIONS Vacant 
e SALESMEN Wanted 


e USED DISPLAYS 
FOR SALE 


e USED EQUIPMENT 
FOR SALE 


Get Quick Action At 
LOW COST! 


$3.00 


Per Column Inch 
— 


Forms For 
OCTOBER ISSUE 
CLOSE 
OCTOBER 5 
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Advertising Index --- Sept., 1948 


A 
Acme Bulletin Co QU 
Acme Holly Co. 124 
Adams & Co., Claude 101, 106, 128 
Advertising Display & Decoration 93 
Aetna Ply wood & Veneer Co 72 
\hrens, Inc., Milton S 10] 
Ajax Box Co 28 
Albright Display Papers 130 
Allied Display Materials 83 
Alpern’s 98 
American Model Form Co 1] 
\rranjay’s Wig Co 130 
Art Products Co. 109 
Arts & Flowers Displays, Inc 55 
Associated Fabrics Co 13] 
Audit Bureau of Circulations 14 
B 
Becker Sign Supply Co 131 
Bell Photo W Display Dervice O6 
Belmont Products, [nx 125 
Berlin & Co., Irving 27 
Best Devices Co., Inc 102 
Black Light Products 121 
Bliss Display Corp 4 
Boice-Crane Co QS& 
Brown & Bros., Arthur 129 
C 
Carlock Studios, Vernon 7 119 
Carrata Co 53 
Chicago Cardboard Co 82 
Chicago Display Mirs. Group 20, 21 
City Display, Inc 105 
Cohen Co., Art R 70,71, 107 
Cohen Display quipment, Harry ( 110 
Cole Co., Ine.., Jas. \ 106 
Columbia Display Materials Co 10 
Cono-Tex Co 114 
Crain Display, Joel W &4 
LD) 
Darling Co., 

L. A Inside and outside back covet 
Dazian’s, Inc. 17 
Decorative Plant Co 25, 132 
Decter Manikin Co 27 
Display Craft LiZ 
Display Mirs. Mart, In 89 
Display Production Centre, Inc 118 
Doerr & Assocciates 126 


Dunlap Studio, The 88 


Dutch & Son, Samuel ( 119 
E 
astern Displays, Inc 121 
F 
Fastener Corp 9] 
Federal Fluorescent Co., Inc 130 
Ferris-Shacknove Studios 97 
Fixture Mart Inc., The 96 
Fleming, Katherine B 100 
Foxbilt, Inc. 51 
Fox Display Co 113 
Franzen Studio 18 
Froste¢ Sno ko 74. 75 
G 
Garrison-Wagner Co. 87,122 
General Die & Stamping Co We 
General Display Corp. 78 
Glo-Brite Products, Ine 6] 


GoldE Mfg. Co. 92 
Gould, H. H. 73 
Greenwich Nursery Co 79 
Greggory, Inc. 126 
Gregory Motors, Inc. 63, 101 
H 
Haida Displays, Inc., Victor 109 
Hamberger, Inc., David 88 
Hammond Mannequin, Inc 31 
Hampden Mtg. Co. 107 
Hansen Mig. Co., A. |] 104 
Hecht Fixture Co. 104 
Helms Chemical Co. 86 
Herbert Co., H. T. 80 
Hier Display Equipment Co., L. EF 115 
House ot Cedrela, The 103 
Hurlock, Inc., W. C. 87 
J 
Jay Displays 119 
K 
Kayton Assoc., Inc., Robert 111 
Kehoe Display Fixture Co 111 
Kent Co., Roget 84 
Klemer, Herman J. 123 
Koester School 131 
Korrect Way Products 23 
L 
Laverne Originals 65 
los Angeles Visplay Market Committee 57 
Lurline of Seattle 120 
Lutz, A 102 
M 
MeCann Display & Advertising Co 120 
McGraw-Hill Book Co. 103 
Madisonia, Inc. 83 
Magnani Mannequin Co. 7 
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INTIMATE APPAREL 
SHOWN IN TRUE FORM 
INCREASES SALES 


Point up the important features of the ‘new look’, 
pinched in waists, rounded hip lines and uplitted 
breasts, with display of foundations and brassieres 
on forms. Customers can quickly see how these basic 
foundation garments will aid in achieving the smooth 


lines so necessary in wearing the new fashions. 


F769E (Left) Two Strap Foundation Form is available in 
lightweight papier-mache and finished in a soft life-like 
fleshtone enamel. For size 32-335 garment. Price $18.00 Each. 





120 i F769 
117 { 
124 F765E (Right) Two Scrap Brassiere Form, constructed of lightweight 
128 : ; ti : : ‘ 

15 j papier-mache, finished in fleshtone enamel and correctly proportioned 

77 q for a size 32 B” cup bra. With tlt fitting. Price $9.00 Each, 

l ; 

Q 

FF28 (Right) *‘‘Plaskin” Bra Form with tilt fitting. Price $6.30 Each. F765E 

85 4 *('Plaskin”’ is opaque plastic with natural fleshtone color permanently 
106 j , nie SE 
27 impregnated in plastic.) FF28 available with slide, swivel or no fitting. 

Q4 

$1 
ize . : 

19 j FL28 (Right) Clear Plastic Bra Form with tilt fitting. Price $8.90 

28 Each. FL28 also available with slide, swivel or no fitting. Write for 

af q - P ‘ 

3 (U6 Broadside No. 200 covering plastic shell forms. 

3 





o & lemme YULETIDE SPENDING SPREE IS NEAR 
PLAN TO GET YOUR SHARE rF28 


Careful planning of Christmas Decor will aid the 


33 TS sae =2 
ve carefree spending of the Christmas Season. Write 
50 1 for Catalog No. 215 containing Christmas units de- 





49) ° 
30 signed to create atmosphere and sell merchandise. 
25 
3 
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A Your one dependable source for everything in display equipment, 





A ctto TH] A ple i ly e ¢ « is assured when your selling scene is set with Mannequins by Darling. 


Select) mannequins with action — that can be dressed and controlled, thus giving apparel 


that ‘in use’ appearance so necessary in creating buy-appeal. The most complete series 
of Women, Men, Junior Miss, Prep Boys and Children Mannequins are available as aids 
to sales-producing displays. Illustrated left) to right are: M800GW ... $84.00, M22160W 
».. $124.50, M499 (“Flexible Man”)... $150.00. For complete information see your friendly 
Darling Displays Distributor. Visit any of our displayrooms: New York, 47 W. 34th; 
Chicago, 222 W. Adams; Los Angeles Office, 3114 W. 75th (‘Telephone TWinoaks 8234); 


L. A. Darling Company, Bronson, Michigan. 


DARLING <— Your one dependable source for 
DISPLAYS everything in display equipment. 
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